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A Misplaced Clearance Season 


HEN a problem assumes such staggering 

W proportions as to defy solution by the best 

brains in the country, it is often interesting 

to throw the whole problem into some simple illus- 

tration. Then try to evolve a method of procedure 
from a little test case. 

We have been experiencing a month of the most 
hectic conditions, convulsing the ordinary practiees 
of trade and all minds are at a loss for an explanation. 
When the biggest men in industry throw up their 
hands and say “it is beyond me,”’ it is time to think 
along a new channel. 

So let us take counsel one with another along a 
new line of thought. Let us for the moment forget 
the kill of cattle, the whirr of machinery and the soft 
voice of the traveling man. Let us all imagine we 
are in an average shoe store and you can put it in any 
part of the country you so desire. 

We are sitting on a fitting stool and contemplating 
row on row of shelves bearing an ample supply of 
footwear. Now, let us consider a new sort of year— 
one which started in 1914 and ended in 1920, and 
instead of being six years long, it is to be (to us for 
illustration) one year long, making 1914 appear as if 
it were two months; 1915, two months; 1916, two 
months; 1917, two months; 1918, two months; 
1919, two months, and 1920, two months. In these 
two months’ periods of ups and downs, business has 
been sometimes phenomenally good and other times 
“just middling.” Let us, sort of, consider 1920 as 
bearing the same relation in the year’s calendar as 
the two months’ period of July and August—clearance 
months. And there you have il, can it not be true that 
the year 1920 is meant to be a sort of a clearance period. 


The wind-up of six years of business of an unusual 
character. These years have had some very heavy 
selling seasons—the stock in the store has been selling 
at a good profit and selling freely. Whenever people 
buy in quantities, they don’t look so carefully to 
quality. , 

Now what do you do in clearance season? You 
weed out some lines, some short sizes, some over- 
stock and you do it all at a lower price to interest the 
public. Perhaps you have come to the clearance 
time with an experience of five years of no real store 
clean-ups. If it is logical to purge the store of some 
of its old stock, can it not be just as logical for business 
itself to cast out its impurities in proper season so 
that the business later on is benefited. Supply and 
demand has not got a thing to do with it—they don’t 
count as laws in clearance. 

We hope you can see the picture as we see it. A 
picture of huge proportion which we are trying here 
to look at with a reducing glass. We reduce the prob- 
lem to the store itself—we are trying to think of the 
whole industry, every part of it, as being like that 
store, for mark you, it isn’t until the goods are sold in 
that store that the. dollar trickles back through the 
long chain of manufacturing processes to the raw 
materials. Think this over. 

Consider how logical it is for the customer to expect 
a clearance period. There has been no such thing for 
three years at least, and the accumulation of weeks 
of special sales that did not happen hits us now. It 
seems a simple thing when we explain it this way— 
it is growing on us even as we write as being something 
worthy of an entire industry to consider. oan 

There will be some losses as there always are in a 
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clearance sale. Most merchants are able to take these 
losses because they have figured that out of every 
ten pair of shoes two pair hit the clearance season at a 
price approximating cost. Let us hope that there are 
cash reserves back of the good stores of this country 
to make possible a purging of stock. 

A river is purged once a year. Nature gets rid of 
old and dead leaves and things and a new supply comes 
up later. Is it not logical to expect a similar practice 
in business? 

What is to be done? Well, the leather man has 
started it. He works on the principle “never to sell 
above replacement value on a declining market.” 
He takes his loss in a clearance. 

The manufacturer is giving you the benefit of any 
readjustment. He does this on your new orders 
through improved quality in the shoes you will get. 
He regrades upward, or he may make you a price 
adjustment between the date upon which you placed 
your order and the date when he is ready to ship the 
shoes. Rest assured he wants to continue in business 
and to do so, makes his clearance in your favor, and 
of these two methods, either one of which is good. 

Now it is true that you have been watching closely 
the trend of events:in selling of merchandise. You 
have seen the necessity of some sort of clearance. 
You must realize that there is good business ahead 
when this clearance period is over. Forget such a 
thing as holding off until July and August, when the 
entire merchandising world has jumped into this 
clearance period, with no regard ‘to the logical 
months of the fiscal year for such practice. 

You_are in for it now, and it is going to do a lot of 
good—it is going to make you buy and sell better. 
You are going to key-up the abilities of the store, 
for say what you will, you have softened in the last 
few years. Prosperity has just that sort of a habit. 
It melts effort down to the point of “getting by.” 
It is time now to sell intelligently and to start in buying 

for that good period which will surely come immediately 
after the misplaced clearance season. 





Cut Out Expensive Frills 
of Service 


N a campaign for salvage and conservation, the 
following was one of the bulletins posted up by 
one of our great railroad systems for the instruction 
and guidance of its employees: ““We have to haul a 
ton of freight 80 miles to earn the price of a single 
track bolt, and 26 miles for a spike; do not waste 
them!’’ The campaign of salvage netted the rail- 
road $400,000 in a single year, through the stopping 
of small leaks. 
There are two points in this worth considering: . 
the cheapness of American freight rates and the 
possibilities of saving by watching the little things. 
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This country has long had the cheapest freight rates 
in, the world, although trainmen’s wages are double 
those paid anywhere else. Until recently they were 
a match for the ten-cent corn and the fifty-cent 
wheat we had a few years ago, and the freight car is 
still our cheapest long-distance carrier by a big 
margin. 

It might be a good thing just now for the shoe 
trade to get back to using this cheap transportation, 
exclusively, in the flush and flurry of rapidly jump- 
ing prices. We have adopted expensive methods. 

Why not get back to a study of routes and rates 
in the transportation of shoes? Why not use letters 
instead of telegrams, if the former will do their work 
in time? - Why not get away from expensive local 
delivery methods? Why not cultivate the “cash 
and carry” disposition on the part of the public, 
thereby cutting expenses in both bookkeeping and 
delivery? 

We have allowed ourselves to foster the disposition 
to motorize everything, from deep-sea fishing to 
religion, until motorization has become to some 
extent a craze. The motor has its uses; but for long- 
distance hauling, the old-fashioned freight car is im- 
mensely the cheaper method of transporting goods. 
Ton for ton, the average long-distance freight charge 
would not pay for the smell of a motor truck or pay 
for the chauffeur’s cigarettes. It is only when 
the freight car gets lost in the enormous tangle of 
trackage in and around a great city that it begins 
to lose efficiency. 

If the “cash and carry” sentiment is appealed to, 
you should make an advertising point of it, as being 
part of the general movement against the “high cost 
of living.” Let the public understand that you 
are ready to do your part in footwear economy, if 
they will co-operate and work with you. 

This ought to be a good time and a good opportunity 
to push back some of the over-refinements and 
expensive exactions in the way of service, which the 
public may not fully appreciate. Stores have done 
so much, without direct charge, that the public 
demands more and more of what appears on the sur- 
face to be free service. Ali these details enter into 
cost, and figure in the store’s overhead expense. On 
the whole, American business has been trying to 
conceal or at least to absorb too much in “‘overhead.” 
It would be better in a general way to allow the bill 
to be a little more definitely itemized, instead of 
having so many concealed charges lumped in, in an 
imposing total. 

It is not likely that we shall ever reach the minute 
detail which is common in a foreign hotel bill, where 
every dish served and every detail of accommoda- 
tion is set forth; but there is such a thing as being 
too sweeping and inclusive. And it is sometimes 
well to remind people that “something for nothing”’ 
is an impossible game. Anyway, small economies 
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should not be ignored, and store service, of whatever 
grade or scale of completeness, should be made, to 
pay its way. j 





Here’s Real Action 


E have waited for a long time to have someone 
in the shoe business make a stand against 
profiteering scandalmongers. Time and time again 
the “Recorder” has advocated legal action against 
misrepresentation of legitimate business. One of the 
leaders of a National association had the opportunity 
of a real suit against a news vending corporation, but 
nothing happened. It was left to a retail shoe dealer 
in the little town of Lyons, N. Y., to nail the malicious 
lie by legal suit. 

To Edward Sautter let’s give the credit for back- 
bone. He brings suit against a restaurant keeper for 
$5,000 damages, alleging the circulation of a story 
which was false and baseless and a pecuniary damage. 

Who has not heard it in the gossip of the street, that 
such-and-such a shoe store has been fined a tremen- 
dous sum or has been sentenced to a penitentiary for 
profiteering? Rumor is dangerous in the city, but 
twice as dangerous in a small town and the way is 
now open for punishment of individuals whose activity 
of tongue is so discreditable. Let’s have a little two- 
fisted action similar to that of Sautter, the shoe man. 





Have You a Spinning Wheel? 


HE society for the revival of household industries 
and domestic arts sends out a heart-rending re- 
quest for “spinning wheels to be put to use for our 
soldiers.” What piffle! It is high time that some 
common sense be applied to the reconstruction work 
of soldiers. 
The nigger in the woodpile is in the list of honorary 
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patrons. Name after name reveals the secret ‘‘Presi- 
dent of the Needle and Bobbin Club,”’ the ““Flambeau 
Weavers,’’ President of the American Flax, Fibre and 
Linen Corporation, and so on—all with goods to sell, 
mark you. They couldn’t sell their yarns to “Sister 
Susie” any more, so they tried the national stunt, 
“sob over the soldiers.” 

If there are no more “he”’ jobs left for the wounded 
soldier recovering 18 months after the war is over, let’s 
have a little practical pensioning done in Washington. 


Who Needs a Bass Drum? 


O you know anybody who would care to stock up 
with 200 bass drums? Secretary Daniels is 
advertising them for sale. And we begin to see where 
the leather has all gone to! The American Navy must 
have tried to get a corner on all the manufactured 
goods in the world, judging from the quantities which 
are now offered for sale. 

The secretary has not only 200 bass drums, but 312 
tenor drums from which he would fain separate him- 
self for a consideration. The “Recorder” will not 
undertake to estimate how many sheep, goats and 
calves yielded up their outer shells to supply this great 
naval necessity. Neither shall we attempt to say why 
there was such a surplus. The secretary’s ““oom-pah” 
department surplus also includes 5,000 bugles, 145 
violoncellos, 50 triangles, 400 trombones and 730 
violins including ‘296 first violins and 398 second 
violins.” (Anybody who knows what a second violin 
is, please write!) Another tempting morsel is 450 
saxophones, those weird noise-producers which sound 
like the Northwest wind through a knot-hole. But the 
gem of the whole lot is the item of ““200 bass drums” — 
Drums! Drums! Rolling thumping drums! Piles 
and towering pyramids of Daniels’ Navy drums!— 
Hep! Hep! No wonder the world is short. 








A Poll of Prices 
Continuing the ‘‘Recerder’s’’ national survey 
of retail shoe advertisements. . 
Whites, Trimmed with Colors, Will Pre- 
dominate 
An interesting article on fashionable colors. 
A New Pair of Shoes for Europe 
The final installment of Editor Anderson’s re- 
port on conditions in Europe. 


The Shorter the Skirt —the Lower the 


New French styles in relation to their effect on 
shoe fashions in this country. 





High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 
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PRICES 


— Bernal SURVEY OF ADVERTISEM ENTS 


~ 


‘‘We are not going crazy; not going to lose our heads, nor all of our profit, but we 
are adopting safe and sane methods of stock reduction and price reduction, 


where price reduction is necessary.” 
most widely-known shoe stores. 


HE method of this store is not a flat reduction 
of 15 per cent, 20 per cent or 25 per cent all 
over the house, regardless of age, style or de- 

sirability of the merchandise, but a careful watching 
of stock to keep all lines moving as evenly as possible, 
and putting stress on the numbers and styles that are 
not keeping up with the procession. - 

Here is safety and sanity. A flat reduction of a 
definite percentage never was and never will be good 
merchandising policy. Merchandise does not advance 
on a flat percentage basis, nor does it decline on that 
basis. Depreciation is sure to be heavier on certain 
styles, certain shapes and certain leathers than on 
others. Price reduction, therefore, should be con- 
sidered in the same manner. 

Advertising 20 per cent off on every article in the 
house may be good advertising policy, but it cannot 
be good merchandising policy considered in the light 
of keeping stocks clean and free from odds and ends. 

Whatever styles, leathers and shapes the public 
clamors for should and must yield a profit in order to 
offset the mark-downs that must be taken on mer- 
chandise that must be sold by methods of force. 


Pick the ‘‘Shoes to Move’’ 


The merchant who is equipped with a good stock 
record system and daily consults his records, can 
readily determine the lines that are moving rapidly 
and the ones that are sticking on the shelf. 


So says the head of one of New York’s 


The good merchandiser is the man who is keeping 
his fingers closely on the pulse of his stock; who is 
putting a price and, if necessary, a P.M. on the lines 
that are not moving rapidly; who is advertising these 
lines in a way that will attract the attention of the 
public, and thus keep the undesirable moving out and 
using the money thus obtained to liquidate his loan, 
rather than getting panicky and slashing the prices 
on his clean, fresh merchandise, and still leaves the 
old bugs warming his shelves. 


Figure Your Community ‘“‘Style Ability”’ 


Within the last year styles in women’s shoes have 
undergone some rapid changes. The extreme short, 
stubby French last didn’t get very far as a style fac- 
tor, but it did have a very pronounced reflection in 
style tendencies, and as a result vamps have short- 
ened quite considerably. The merchant who has any 
quantity of extreme long vamps should not hesitate 
to cut the price to whatever extent is necessary to get 
out from under. 

For months and months back the “‘Recorder’’ has 
advocated that purchases should be made on the 
basis of sales for the corresponding period of the 
previous year, and such purchases should be based on 
pairs. Merchants who have followed this plan of 
merchandising, who have kept in constant touch with 
their stock and have figured their turnover on a 
basis of pairs, have little to fear or worry about at the 
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The new Eton oxford is 
made for summer comfort 


YOU can tell'at first glance that this Eton oxford will 
keep your feet comfortable in, hot weather and help you 
to be at your best all, during the coming summer. It is a 
straight last, blucher style with medium heel and sole, and com- 
bines plenty of toe room with stylish appearance. Its economi- 
cal too for the first cost is very low for the amount of service 
tt will give. 


EATHERS are splendid quality selected stock, not 
4 too heavy, for summer but with enough weight 
long wear. In black kangaroo oxford at $13.50, tax 35c and 
brown kid $1450, tax45e. The Eton in high shoes of black kid 
at $15, tax 50 and brown kid at $16, tax 60c. Other good shoes 
and oxfords at $10 up. French Shriner & Urner oxfords at 
$17.50 up. 
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present time. They know that they do not have to 
lay awake at night guessing where they are going to 
get off. 

Analysis of Men’s Ads 


Continuing the analysis of retail shoe ads as col- 
lected by the “Recorder,”’ to serve asa national barom- 
eter of the retail trade, we now consider the adver- 
tisements of men’s shoes. In the classification shown 
in last week’s issue, the advertisements of women’s 
shoes number 1,789, with the proportion of oxfords 
being 931 to 845 of ties and pumps. There were but 
13 ads showing women’s boots. The average price on 
oxfords was $8.42 and the average price on ties and 
pumps was $6.78. 


Brogue Ads 187 


We are taking out of the total volume of 3,428 ads 
the 831 advertisements of men’s shoes and drawing 
similar comparisons. In these 831 advertisements, 
we found that there were 187 distinct ads on brogue 
footwear, 244 on boots, 39 on several types of shoes 
and 361 on oxfords. These four classifications give 
you a good idea of ihe national demand for types of 
footwear in the first two weeks of May. The brogues 
seem to stick to the city trade and the phraseology 
of the ads was in the nature of appeals to young men. 


More Oxfords for Men 


It is surprising to see the amount of oxford ads 
when you consider that of late years boots for men 
have beén selling the year round in greater propor- 
tion than ever before; in fact some stores in the West 
territory have no demand for oxfords at all. This 
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revival of demand indicates either popular interest 
on the part of men in two types of footwear, the boot 
for colder weather and the oxford for warmer weather, 
or it indicates good business ability upon the part of 
merchants of men’s shoes in getting the “extra pair”’ 
sale. 

And yet, the boot ads with the number of 244 show 
that men buy shoes more for utility than for style or 
comfort in many sections of the country. 


Oxfords Averaged $10.51, Boots $7.57 and Brogues 
$11.24 


On the adding machine we made a compilation of 
all of the prices on all of the advertisements, and we 
struck an average of $10.51 on oxfords, $7.57 on high 
shoes and $11.24 on brogues. A study of these figures 
in comparison with the prices in men’s shoes shows that 
courage to ask the price in the men’s trade is far better 
than that on the women’s side of the store. It showed 
also that the prices of men’s shoes are not so subject 
to the 10 per cent, 20 per cent or 30 per cent off stunt 
or freak sales to catch the dollar or any one of the 
novelty stunts in shoe selling quite apparent these 
days. The boot price average, $7.57, was due to the 
high proportion of clearances in this type of footwear. 
There were men’s shoes as low as $2.98-and as high as 
$24, but the healthy range of prices at $12 and $14 
illustrated clearly the strength of the price situation in 
men’s footwear. The average advertisement in space 
ran two columns wide by six inches deep. The ads 
were masculine in their set-up, type, price and border, 
with very few frills in illustration, design and text. 
The ads were extremely wholesome in their price 
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An attractive’ assortment of silk hosiery in both plain and 
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Golf shoes 

Some want a few spikes: 

in their golf shoes, some, 
want a lot; everybody’s got 
his own idea. We wait until 
you say how—then we put 
them in; takes but a minute. 
Golf shoes of fine 
oiled leather. ~ $ 1 4 


Golf oxfords, $13. 


Maurice L Rothschild 
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Shoes for a Purpose Cost a 
Little More 

















figures. There were very few $6.99 or $8.95 sales to 
be noted. 

The reduction of price, as a stimulant to business, 
was in less than 25 per cent of the advertisements 
making up the 831 used as the barometer in this test 
of shoe store publicity. Only four stores had anything 
dealing with 10 per cent or 20 per cent off stunts. 
There were clean-ups and reductions on sizes— 
so stated, but they looked to be of ahealthy character, 
good for the store and not necessarily sacrifices of good 
merchandising. 

A Clear Statement of Conditions 

Probably the best statement of conditions was in 
the advertisement of Saturday, May 22, of Filene’s, 
Boston, as follows: 


“Are prices coming down? And will they stay 
down? A wave of hysteria with regard to lower 
prices is sweeping the country. We hope it will result 
in permanently lower prices. But we are afraid there 
is bound to be some disappointment once this flurry 
is over; the public may be led to expect more in the 
way of lower prices than is justified by the facts. 
For (with the exception of silks) prices in general do 
not seem likely to come down quickly; they may come 
down gradually; the most we can hope for from 
present indications is that they have stopped rising. 
And we believe that the present lowering of prices is 
due more to unseasonable weather and a backward 
season than to all other reasons which conjecture and 
rumor have given tor them. 


Selling Talks and Advertisements 


National Selection of Copy in Retail Ads to Men 


‘*‘What Is Said on Brogues” 


HUTCHESON’S 
St. Louis 
Elaborate brogues, extreme English effects, wonderful 
cordovan and calf leathers. Refinements that appeal to the 
critical man. We want you to see these oxfords for young 
men. 


HENRY C. LYTTON’S 
Chicago, Illinois 


Here’s the oxford that’s the sensation of the season. It 
combines admirably every element that men like in footwear 
—quality, style, fit, service and value. Made up m the finest 
tan Norwegian and genuine wine cordovan with plump single 
sole, stitched around heel. Others, $7.00, $8.00, $9.00 to 
$18.00. 
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Brogues 


The Thing. for Spring 
Fine Norse Calfskin 
Square Toe—Real Brogue 


Another masterpiece for. smart Summer 
wear—quality and style thru and thru—and 
the prices are really moderate.. A rich dark 
brown Cordovan ‘oxford ‘at $14; the same 
model in soft black calfskin at $13.50; in 
white cloth with white ivory 
soles at $8.50. We also present the same 
model in high shoes in’ all leathers. 


Our suécess in pleasing men fs based on a quarter 
experience. 


+ century of comprehensive 





Men’s Brogue Oxfords 
Ot Genuine Imported Cordovan 


Round Toe—Modified Brogue 
Tan, $14 to $20 
Black Brogues~New-$16.50 
Get Yours Today, for — 
Tomorrow 


Gens itone 


HM We Can't Fit You, We Won't Sell You! 


























The Brogue Appeal Is Mostly to Young Men 


IMPERIAL 
New Orleans 
You’ll want at least one pair of brogue oxfords to wear 
this Summer. The authentic style of our models will satisfy 
you completely; $18.00. 


CLAFLIN 
Philadelphia, Pa. 
These swagger oxfords have been the choice of younger 
Philadelphians since the first showing. In tan calfskin, 
$15.50. 


RICH’S 
Washington, D. C. 

Rich’s “‘brogue”’ for particular men—a popular model that 
has a world of individuality and distinctiveness—of brown 
calf, $15.50; of tan Norwegian calf, $16.00; of brown cordo- 
van, $17.00; of black cordovan, $17.00. 


SMITH BROTHERS 
Torrington, Conn. 
Men’s oxfords that are unusual values. Expert service, big 
stocks, unquestioned values—and a man can find the style and 
leather he wants at $8.00 to $14.00 a pair. 


REGAL 
Buffalo, New York 


The latest development in square-toed shoes. Note the 
effective wing tip design carried over to eyestay and quarter. 


The quarter is leather lined; the sole in one piece. You will 
find Viking calfskin unusually soft and long wearing; $15.00. 


RAMBLER’S 
Newark, N. J. 

A Regal Rambler brogue special today for men, $9.95, 
formerly $12.00. A splendid appearing brogue of neat style 
in rich dark tan shade. Witness the stylish wing tip. 

THA YER-McNEIL’S 
Boston, Mass. 

Exceptional value for young men. Dark brown and black, 
each $12.00. Men who know market conditions will fully 
appreciate the merchandising forethought that enabled us to 
present this value at this time. 


HAGAN’S 
Boston, Mass. 

Beat ’em to it. English brogue. Made of brown Danish 
grain leather that will wear like steel. On our newest brogue 
last with heavy-weight best-quality soles and extension edge 
heels and with full wing tips. This shoe is a real bargain at 
our regular price of $10.50 and a snap at our special price of 
$7.85. Here in all sizes, but at $7.85 they will go out quickly, 
so get busy. 


HASSEL’S 
Chicago, Illinois 
You can’t get a poor shoe in this store; we haven't got any. 
We'll promise you the best values ever shown at whatever 
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\ A Saturday Sale of Men’s Shoes 
\ $9.85. 


Formerly $13.50 


Other Continentals $9 wi j reduced to this remarkable price. for tomorrow on! 
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Saturday Specials and Others 


price you choose to pay—$7.00, $8.00, $9.00, $10.00, $12.00, 
$14.00, $15.00. Whatever your preference in style, in leather, 
whatever your foot is shaped like, we'll fit your feet, your 
taste and your pocketbook ability. 


B. R. BAKER’S 
Toledo, Ohio 
The new Baker brogue. You'll see brogues worn this 
Spring and Summer; it’s a good oxford for a change from the 
ordinary plain type; for sport wear; for general Summer use. 
This brogue oxford is a great style for young men; in a new 
shade of Russia calf; a big value at $15.50. 


O’CONNOR & GOLDBERG’S 
Chicago, Illinois 
A timely opportunity to buy Spring and Summer oxfords 
at $8.75 (5,500 pairs—values range from $10.00 to $14.00) 
Brogues, semi-brogues, English lasts, in all favored Spring 
and Summer leather—a variety that insures satisfactory 
choice. 


What Is Said on Boots 


VERNER’S 
Pittsburgh, Pa. 

Bench-made shoes, too. We are also taking the opportunity 
of putting on sale 500 pairs of bench-made shoes, the finest. 
shoes we have in the house. They represent the very highest 
workmanship and the most modern styles in tan Russia and 
real cordovan. Sizes and widths are fully complete. These 
shoes regularly sell at $18.00 and $20.00. For this sale they 
are offered at $15.45. 


-KAHL’S 
Pittsfield, Mass. 

Men’s tan shoes at Kahl’s. Did your father ever give you a 
good old-fashioned “‘tanning’’? . Well, that’s the kind of a job 
the maker did to the leather in our No. 867 tan. They will 
wear well, too. 


AMERICAN CLOTHING COMPANY 
Portland, Maine 


Just received the entire balance of our Spring order from 
this big shoe manufacturer—shoes we bought, almost a year 
ago for present delivery when prices were a great deal lower 





than they are today. Every style toe is included in this lot— 
blucher and English last. Some with rubber heels, some 
with neolin soles, but the greater part with solid leather heels 
and soles. Every pair guaranteed to give satisfaction or a 
new pair free—a saving of $2.00 or $3.00 on each pair. Sale 
commences this morning. 


PETOT’S 
Dayton, Ohio 
An exact reproduction. Appearance always in high! 
Price in low! A smart plain toe that has proven it’s the most 
comfortable one that ever pushed the clutch. 


FILENE’S 
Boston, Mass. 
Because enough shoes to supply a fair weather demand is 


far too many for the poor weather we’ve been having, here 
are men’s tan oxfords REDUCED to $7.75. 


LYTTON’S 
Chicago, Illinois 

This message is directed to the man whose first considera- 
tion is his feet—whose principal desire in footwear is a com- 
bination of style and comfort. You'll find the Beverly par- 
ticularly adapted to giving every man who is on his feet a 
great deal the maximum of service—as well as the best in 
value. Others $7.00, $8.00, $9.00 to $19.00. How about your 
old shoes? You can save them if you send them to our 
modern repair plant. Our auto will call for and deliver them. 
Ask for Private Exchange 8. 


TUFFLY & SCOGGINS 
Houston, Texas 
Comfortable oxfords are in abundance at this store for men. 
The “Allerton”’ is a smart medium swing toe, slightly raised. 
In brown kid, the pair, $18.00. In black kid, the pair, $16.00. 
Just a style to suit in just the size that fits. Come in today. 
We'd like to show you our stock. 


S. L. BIRD & SONS 
Detroit, Michigan 
The ‘“Speedway”—one of the season’s most popular 
models in our celebrated continental oxfords. Comes in fine 
Russia calfskin leather. _ All sizes and widths. Exceptional 
footwear at $12.00. Other continental oxfords $9.00 to $15.00. 
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View of Auditorium Building in Milwaukee Where Convention Is to Be Held 





Booths Arranged for Milwaukee Convention 


More Than One-Half the Exhibit Space Is Already Contracted for and 
Large Attendance Is Assured 













steps or inclines are of concrete, are very wide, 
and constructed with the idea of taking care of a 
maximum capacity crowd. 





Mechanic’s Hall, Auditorium, Milwaukee, Wis. 
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A Mammoth Show Room 


The arena proper, oval in shape, contains an 
exhibition area of 225 feet long and 100 feet 
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ROGRESS in the 

p program of the 
big convention 

is noted by the Mil- 
waukee 1921 N. S. R. 
A. Convention Com- 
mittee. Most of the 
space of the large Mil- 
waukee Auditorium 
has been laid out in booths now. The main arena 
and stage are laid out in 98 large booths, the aver- 
age size being 11 x 12. An idea of the immense size 
of the main arena can be had when you consider 
that it has a seating capacity of 10,000 people, and 
so modern and systematically placed is this hall 
that it takes only four minutes to empty it of its 
10,000 occupants. All doorways, corridors, aisles, 
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Pearl White—-Fox Film Star 


Whites with Colored Trimmings Are Predominant 


These for Summer with Soft Shades of Brown Coming in for 
Your Fall Trade 


Summer seasons are sufficiently far ad- 
vanced to indicate color tendencies in foot- 
wear for the immediate future. The rich have made 
their purchases and left for shore, mountain or coun- 
try, and their selections throw light on the style move- 
ment on footwear for the masses. 
As was expected, white was generally favored by 
both men and women and by 


W's. Fifth Avenue retailers, the Spring and 


its continued favor not only with the masses but 
with the exclusives as well. 

As a side light on the position of black and of white 
and combinations therefore, it is noteworthy that 
the newest wh'te gloves brought over from Paris have 
gauntlets trimmed in black and white checkerboard 
effects. When worn with black-trimmed white shoes 
the effect is quite smart. 

Softer Shades of Brown 





children. The novelties, how- 
ever, were trimmings in the 
form of black tips, counters 
and facings applied to uppers 
of white duck or buckskin. 
Wing tips were retained. 

. Reports from city retailers 
show that the annual opening 
sales of white footwear were 
in larger volume than one year 
ago. Of interest, too, was the 
statement that the demand 
for low cuts was greater than 
one year ago at this time. 


Black Retains First Place 


Black, however, retained 
first place for dressy wear, and 





A Wing-Tip Fabric Oxford, Trimmed 
with Black. Made by Upham Bros. 


With Spring and Summer 
colors established, students of 
color are making an intensive 
study of fashion tendencies for 
next Fall and Winter. Color- 
ists who last January confi- 
dently decided on color ten- 
dencies for the coming Fall 
and Winter seasons have found 
it necessary to modify their 
views in conformance with the 
opinion of the “Recorder.” 

For example, it will be re- 
called that in advocating 
vogues of black, white and 
brown footwear,the“Recorder” 
advocated soft shades of brown 
to the exclusion of browns hav— 
ing a red or yellow cast. 








indications strongly point to 
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The latter have been discarded for African brown 
and lighter shades on the order of chestnut brown by 
dyers of fabrics for the exclusive trade. 


Yellows Are Subordinate 


The reason for this is clear. Yellow, as a novelty or 
predominating color has gone into the discard and no 
longer has important attention either as a solid or as a 
combination color. 

Of course, every dyer knows that yellow, being one 
of the three primaries, is essential as a blending color, 
but the point is that yellow is now subordinated in all 
colors where its use is necessary. 

For example, tobacco brown is basically 85 per cent 
black, 7 per cent orange and 8 per cent yellow. In 
Vandyke brown, even less yellow is employed, the 
proportion being 96 per cent black, 2 per cent orange 
and 2 per cent yellow. 

Thus yellow browns have given way to beaver, 
chestnut, seal and African browns, in which not yellow 
but either gray or black predominate. 


Close to the Purple Scale 
Yellow reds are to be succeeded by reds of a bluish 
cast, inclining toward the purple scale, seeing that 
blue and red combine to make purple. 
Similarly greens will take on a bluish rather than a 
yellow cast, thus making possible blue greens and 
green blues, darkened, of course, with black. 





New Head of Haynes-Henson 
Company 


Knoxville, Tenn., May 25—Oscar M. Tate suc- 
ceeds the late Frank M. Haynes as president of the 
Haynes-Henson Shoe Company. He was chosen at a 
special meeting of the directors of the company, held 
recently. Suitable resolutions of respect were adopted 
on the death of Mr. Haynes, which occurred April 22. 

The death of President Haynes having made the 
election of a new executive head of the corporation 
necessary, and provided for the election of other 
officers, the following were chosen: O. M. Tate, presi- 
dent and treasurer; R. B. McCallie, vice-president 
and secretary; J. W. Jennings, second vice-presi- 
dent; J. B. Criswell, sales manager. 

The board of directors includes O. M. Tate, R. B. 
McCallie, J. W. Jennings, J. B. Criswell and W. P. 
Haynes. 





Pocock-Wolfram Manager Resigns 


Cleveland, O., May 26—C. C. Bane, for several 
years manager of the Pocock-Wolfram Company 
store on Euclid Avenue here has resigned his posi- 
tion to become assistant manager of the Stone Shoe 
Company. He has been succeeded by Thomas E. 
Meath of Detroit, former manager of the Queen 
Quality store there. 
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BOOTHS ARRANGED FOR MILWAUKEE 
CONVENTION 


(Concluded from page 47) 


showing. The ceiling of the arena is dome-shaped 
and the girders supporting it are entirely hidden by 
the plastered ceiling. The entire hall is 65 feet high 
from floor to ceiling. The main entrance is 76 feet 
wide, leading through nine double doors, from which 
a grand promenade 12 feet wide diverges, encircling 
the entire hall. 

An exceptionally large attendance and registration 
at the convention next January can be safely assured. 
The convention being held in the “Heart of the 
Country” will guarantee a record attendance of not 
only the merchants of all our larger cities all over the 
country, but also of the small shoe dealers of the 
smaller towns. 

Exhibit space is being contracted for now and over 
one-half of the space of the main arena has already 
been signed up. It is urged again that application for 
exhibit space be made as soon as possible. 





Sum Per Pair in Royalties Less Than 
Carton Cost 


Interesting Report by President E. P. Brown to Stock- 
holders of the United Shoe Machinery Corporation 
in Annual Meeting 


From the balance sheet showing assets and liabilities of 
the United Shoe Machinery Corporation, dated March, 
1920, which is herewith presented, it will be seen that 
the total assets of the corporation were $79,296,529.95; that 
the liabilities, including reserve for income, excess profits and 
war taxes, were $6,999,526.19, leaving a balance of $27,670,- 
615.01 after deducting $44,626,388.75, the par value of 
common and preferred capital stock. We have reserved for 
income and excess profits taxes and for contingent war losses, 
$1,500,000. 

The volume of business of the corporation for the year 
ending February 29, 1920, shows an increase of 12 per cent 
over the preceding year. The sales of merchandise other than 
metallic fastening wire, nails, machines, and machine parts 
show an increase of nearly 14 per cent over the preceding 
year. 

That part of our business which consists in the production 
and sale of merchandise, including a large and increasing 
variety of shoe findings, as distinguished from the manu- 
facture, lease and sale of shoe machinery, continues to show a 
most satisfactory development. Our stockholders perhaps 
do not generally realize that this strictly merchandising 
feature of our business has grown in volume until it is more 
than half our total business. 

The royalties and rentals ‘reflect marked increase in the 
manufacture of Goodyear welt shoes, but today our royalties 
per pair for the use of our full machine equipment in the 
manufacture of even the most expensive shoes are no more 
than they were years ago, when the retail price of shoes, as 
everyone knows, was much lower than it is at present. We 
have often been asked what part of the price of shoes is 
attributable to our royalties. It is negligible. The sum per 
pair we receive through our royalties is less even than the 
price paid for the carton in which the shoes are delivered to 
the customer at a retail store. 





50 BOOT AND SHOE RECORDER 


A New Pair of 
Shoes for 
Europe 


We See a New Republic 
Functioning and Hear 
Men Say, “It Now Takes 
Two Hundred Bosses to 
Do the Work of One, and 
Oh What an Expense.’’ 


CHAPTER VI 


NTO Berlin by a roundabout route and here were 
I signs first of human necessity and then of human 

differences. The Kaiser’s forests had been thrown 
open to the people for the purpose of collecting stumps 
of trees for firewood. So long accustomed to the sign 
“Verboten,” which is everywhere, the humble people 
took not a twig from a standing tree, but burrowed out 
of hard forest soil the old stumps with their far-flung 
roots. This they had permission to take away pro- 
viding they left the spot covered and safe. Think of 
the hours of labor to get out a stump, and when we 
tell you that hundreds of thousands of stumps had 
been taken up by these hard-pressed people desiring 
heat for their homes you can begin to realize how 
severe the lack of coal can make a people’s condition 
of living. 

The other outward sign was the barb-wire entangle- 
ments throughout the city. You would be riding 
along and STOP, some more trench wire—the radial 
streets and the approaches to the governmental head- 
quarters were so barricaded. In certain hotels there 
were troops of soldiers in readiness. An alarm and 
out they would pour, and with heavy foot and 
stolid song start down the road to the “killing.” 
Not an enemy of the nation, but the people them- 
selves who were enemy to the existing methods of 
government. 

In the Reichstag 


The Ebert government—the far-famed saddler 
president had just returned to Berlin—had the sup- 
port of the sane members of labor unions and of 
business and capital. The militants had not suc- 
ceeded with their coup d'etat, and as for the Sparticus 
wing, which represented the workers’ armies, well, 
they were trying to put difficulties in the way of the 
existing government. Back of the Ebert govern- 
ment was law and order and happily quite a force of 
soldiers. We saw them everywhere and at close 
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quarters when being examined for admission to the 
Reichstag. In the doorways peeked out machine 
guns, stacks of arms were behind and every soldier 
had a belt full of hand grenades. The big building 
holding what corresponds to our Congress, for Ger- 
many is actually a republic, was virtually a fortress. 

We had the privilege of being the only Americans 
within the Reichstag on the official opening of that 
body and the installation into office of the new 
Premier, Herr Meuller. We had opportunity of 
hearing the Ultimatum to the Red armies, also the 
speech of the Premier, as well as the reply of the 
Sparticus leader. 


Woman Suffrage in Germany 


Woman suffrage has its place in this German re- 
public, and some thirty-six women are members. 
One in particular caught all eyes—a rabid out-and-out 
Sparticus, quick to shout and quick to sting. Her cos- 
tume would not have been worn by a washerwoman 
of the vintage of before the war. Happily the bitter 
fight on the floor was confined to oratory. 

The right of women to vote is sweeping all Europe. 
Russia, Scandinavia, and even England, under limi- 
tations, have given women suffrage. In Germany 
with the new constitution women not only vote but 
can occupy almost any public office. However, un- 
derlying all participation of women in politics is one 
broad topic, social legislation. It makes the first 
appeal to their natural sympathies. - 

There are 36 women members in the National 
Assembly. Only two of them are real working women, 
the rest are teachers, writers, party secretaries or 
social welfare workers. The firebrand of the lot is the 
independent Socialist member, Mrs. Louise Zeitz. 
She not only shrieks the principles of her party but her 


sharp tongue is in constant action when members of 


the opposing parties are speaking. 
There are about 1,300 women members of city 
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councils in Germany. Of these 484 belong to the 
majority Socialists, 376 to the Democrats, 215 to the 
Clericals, and 179 to the Independents. 

As political demonstrators, they are present at every 
election contest. They may not know why they are 
there or what they are rooting for, but underlying it 
all they have that international sense of sex in jus- 
tice. In France and Italy the cynical Latin sees no 
utility in woman suffrage. Eventually there will be 
participatign by women in the politics of the world, 
but only when the topic is taken out of the parlor and 
made the practical instrument that it should be. The 
use of the ballot and the important vote in Parliament 
by the women in the new republic of Germany prove 
that petty jealousies and the very trivial incidents of 
government life loom up with greater significance 
than the huge problems facing that country. 


Arms Held in Reserve 


Of the Red army this much is sure, that even though 
they lay down their arms they have in reserve in 
cellars in the Ruhr, Leipsig, Upper Westphalia and 
Berlin enough arms and ammunition to start again 
if the government promises to the labor unions are 
not fulfilled. 

The labor wing wants the right to control the 
necessities of life, and mean to fight it through. 

Life in Berlin was not affected in one way or 
another. Those who fought, fought; those who had 
to work for a living continued working, and those 
who sang and danced at night went the merry pace. 
The dancing palaces were riots of color and lights, 
of food and wine, and women from all over the world 
danced as if nothing else mattered. Nowhere in all 
Europe, except it be in Petrograd, is there such 
revelry, such splendur and such abandon. Wealth 
is having its fling, 


Those Who Can Pay—Skip 


If reparation is seriously desired, why not let the 
Allies insist that some 10,000 of the wealthiest men 
in Germany give an accounting of the present location 
of their wealth? If you go to Palm Beach or Switzer- 
land or Argentine you will find the evaders them- 
selves. The Junker class are in hiding the world 
over. They say to the 70,000,000 people in Germany 
who can’t get out: “Well, you wanted a republic; 
now you've got it and some of the burdens of defeat.” 
Let not a man escape who tries to shirk social and 
financial responsibility. 





Rochester Show Space All Sold 
Committee Now Making Effort to Secure Room 
for Additional Displays 


Charles H. Helmer, chairman of the Rochester 
Shoe Style Show, which will be held at the Powers 
Hotel, Rochester, N. Y., July 5 to 12, has announced 
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that every available room on the fifth and sixth floors 
has been reserved by the Exhibits Committee. The 
Style Show Committee is at present making every 
effort to secure the ballroom of the Powers Hotel on 
the seventh floor in order to satisfy the many requests 
coming in daily. Manufacturers of nationally known 
shoes, leather, lasts and shoe findings have expressed . 
most emphatically their 

approval of the manner in 

which previous Rochester 

fpotwear exhibitions have 

been conducted. Shoe mer- 

chants all over the country 

will receive booklets featur- 

ing Rochester as being in 

the midst of a most in- 

teresting and beautiful 

country. These booklets 

urge shoe merchants to 

come to this shoe center, 

where business can be com- 

bined with pleasure. The 

Entertainment Committee has under way plans that 
assure every shoe merchant who attends the coming 
show an enjoyable as well as profitable vacation. 





Maine Association Meets 


Officers Elected—Members Urged to Affiliate 
with Dry Goods Association 


The annual meeting of the Maine Retail Shoe 
Merchants’ Association was held May 21 at Bangor. 
There was a good attendance, Lewiston, Gardiner, 
Augusta and Kennebunk being represented. It was 
held at the Congress Square Hotel with a noon lunch, 
after which the members listened to a brief talk by 
Mr. Travers of the Thomas Smiley Dry Goods 
Company, on the advisability of the Maine retail 
shoe merchants being affiliated with the Dry Goods 
Association of Maine. A committee was appointed to 
consider the matter, with full power to act. 

A new set of officers was elected for the coming 
year, as follows: 

J. Frank Billadeau of Augusta, president; Ernest 
Trafton of Bath, first vice-president; F. A. Lilly of 
Hallowell, second vice-president; L. E. Blackington 
of Rockland, third vice-president; Daniel H. Day of 
Lewiston, fourth vice-president; James A. McFaul 
of Portland, secretary; Albert R. Princé of Lewiston, 
treasurer. Executive Committee, B. J. Sullivan of 
Portland, T. Henry Black of Portland and James J. 
Curran of Lewiston. 

There was a short talk given by the retiring presi- 
dent, F. S. Smith. 

The association was given talks also by Arthur L. 
Evans of the Retail Shoe Salesmen’s Institute of 
Boston and Major Charles T. Cahill of the United 
Shoe Machinery Company. 
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Skirts at Popular Length Snapped at Paris Races 


Sandal Effects and Cut-Out Patterns 
in Footwear. 





Shorter the Skirt---- Lower the Slipper 


Clever Cut-Out Work on Slippers Shows that Paris Considers Style 
in the Patterns First 


Recorder Paris Dept. 2 Rue des Italiens 
May 1, 1920. 


- succeeding year the shoe comes into 


greater and greater prominence as a detail of 

the feminine costume and forms a very im- 
portant item in the budget of the fashionable, even of 
the unfashionable woman. This exrteme attention to 
the shoe started when skirts in Paris began to go up. 
This was the first year of the war. Since that time 
skirts have continually risen until last Spring they 
reached the high-water mark of the knee. The shoe, 
since it could not well increase in height sufficiently to 
compete with the ever-elusive hem of the dress skirt, 
went to the other extreme and was cut lower and 
lower until the shoe of this season consists of little 
more than a high heel, a sole and a network of straps. 
There seems now to be some small probability that 
in the near future skirts will discreetly take unto them- 
selves a few additional inches both in length and 


width. 
Evening Skirts Are Long 


Even now evening skirts are quite long, in any 
cases covering the ankle bone. Always, however, these 
long evening skirts are made in sheer materials or in 
lace and are hung over a very short and very scant 
foundation slip, while tailor skirts are quite as short 


as ever. 
Patent Leather Popular 


Light-colored shoes in strapped slipper effects, in 
colonial ties and in sandal shapes have been popular 
for the last two seasons. These have’ been made for 
Paris chiefly in gray or tan buckskin. Now, however, 
the fashion is turning from buckskin to patent leather. 


Four Fashionable Types 


The four most fashionable types of shoes in Paris 
for this season are the sandal slipper, the strap slipper 
(the straps crossing over the instep and fastening with 
a small fancy buckle round the ankle), the mule or 
sabot, and the low shoe with elastic inserts which re- 
calls the old-time Congress gaiter. The popularity of 
these last-mentioned shoes is amazing, as it is ex- 
tremely trying and should be worn only by one blessed 
with a perfectly formed foot. Yet it is worn regard- 
lessly by all kinds and conditions of women. 


Elastic Inserts and Straps 


Next to the low shoe with the elastic inserts, the 
most popular style this season is the strap slipper, 
notably the strap slipper in black patent leather 
trimmed with scarlet leather. In these the heel and 
the two or more straps which cross the instep are of 
the red leather; the slipper itself is of the black. 


Slippers with Scarlet Heels 


Colonial ties in black patent leather with scarlet 
heels and with tongue lined with scarlet also figure to 
some extent for dancing slippers. The rage for big 
buckles on colonial ties is dying out. 

Many of the strap slippers worn fasten with very 
beautiful real jeweled buckles round the ankle. These 
buckles are in brilliants or in brilliant and colored 
stones, are in oval or circular form and are very small. 


Three-Inch Vamps 
With regard to the general styles in France, longer 
vamps are coming into favor; that is, in place of the 
two-inch vamp and the one and a-half inch vamp with 
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Upper Illustration: 
Strap Sandal in Black 
Kid—Open Worked Bands 
Piped in White. 
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Lower Illustration: 
Evening Slipper in Blue 
Satin—Light Panel 
Tongue Effect. 
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Center Left Illustration: 


High Button Boot—Tan Over 
Patent—An Extreme Novelty. 








rounded toe which have been universally employed 
here for the last few years, vamps of two and a-half 
and even three inches are now frequently seen. The 
toes also are less blunt, although there is no sign of the 
acceptance of the pointed toe. The average toe is in 
what is called “‘demi-round” or “‘half-round.” 


Military Heel for Street 
Heels of all shoes, both for street and house wear, 
are very high, measuring from two and a half to three 
inches. The military heel is preferred for street wear, 
the Louis XV wooden heel for evening slippers. 


A_Turquoise Novelty 
Evening slippers continue to be made in brilliant 
brocades, in metal cloths combined with plain colored 
satins and in colored satins. Turquoise blue satin 
with toe embroidered in turquoise and in white porce- 
lain beads are among the novelties which have recently 


Center Right Illustration: 


Black Patent Oxford, with 
Scotch Tongue—All Patent. 


Upper Illustration: 
Grey Suede, with Black 
Kid Trimmings. 

Lower Illustration: 


Black Kid, with Royal 
Blue Suede Trimmings— 
Blue Heel. 
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been brought out. These slippers are worn usually 
with black dresses. There is a tremendous and un- 
precedented vogue for turquoise blue, which is used in 
embroideries, in trimmings for street dresses and in 
colored taffetas and velvets for evening wear. 


Black Used Extensively 


Black shoes this year are much more extensively 
worn than has been the case for two or three seasons. 
Usually, however, these are stitched or trimmed with 
a color and invariably are worn with sheer silk 
stockings in light gray, taupe or champagne color. In 
other words, with a stocking which as near as possible 
suggests the flesh tone. 

Combinations of black patent leather and black 
suede are quite conspicuous in strap slippers, the toe 
usually being of the patent leather, the back and the 
heel of the suede. 
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Showing the Interior of Exhibit Hall at Manchester Industrial Exposition and Style Show 


Manchester Exposition—a Decided Success 


est and by crowds undiminished by the bad 

weather, the executives of the Manchester 
Industrial Exposition and Style Show opened the 
final day of the show Saturday morning, May 22, 
with preparations fully made for a record day. From 
early forenoon the hall was constantly more and more 
crowded, first by the children and later by the usual 
mixed crowd. 

During the evening the hall was crowded to capacity 
and many who had waited for the last evening to visit 
the show were obliged to forfeit their desire to wit- 
ness the greatest show of the kind the city has ever 
held. Like previous days, the workers of the hoot 
and shoe trade buckled down to the job of finishing 
up with speed, and their efforts were rewarded by 
the vast assembly that gathered around to see the 
shoe machines in operation. 

Many out-of-town visitors witnessed the elaborate 
display made by the shoe industry, and the manu- 
facturers are convinced that the time, money and 
pains taken to make the affair a big success will be 
repaid by the better knowledge the visitors now pos- 
sess of their goods. 


lager yg by the unflagging public inter- 





Style Show Plans Go Forward 


The National Shoe and Leather Exposition and 
Style Show, Inc., of Boston, Mass., U.S. A., composed 
of member-concerns in the New England Shoe and 
Leather Association, is busily at work. The various 
committees are meeting frequently and mapping out 
details. A circular regarding exposition space was 


issued this week. The Style Show evenings have 
already been designated as Wednesday and Thursday, 
July 21 and 22. George Walmsley has been appoint- 
ed Director of the style shows. 





Shoe Firm Moves Office 


The Boston office of E. T. Wright & Co., Inc., 
has been removed from 183 Essex Street, where 
they have been for several years, to Rooms 702-703 
Rice Building, 10 High Street, Boston. William J. 
Crowley, New England salesman, is in charge of the 
office and is assisted by Charles Walls. 





New England Wholesalers Meet 

The New England Shoe Wholesalers’ Association 
held an informal luncheon at Young’s Hotel, Boston. 
last Wednesday, for the purpose of having a confiden- 
tial chat on trade matters. President E. P. Holmes 
presided and several prominent members of the whole- 
sale trade were present as guests. The business out- 
look was thoroughly discussed and the consensus 
of opinion as to the future was optimistic. 





Predicts Lower Prices 

Washington, D. C., May 26—The price of shoes in 
the coming Winter and Spring of 1921 should be 
lower than the present price because of the fact. that 
hides are now selling at a lower price than they have 
for a long time, according to testimony given yester- 
day to the McNary sub-committee of the Senate 
investigating the shoe and leather situation by Ed- 
ward A. Brand, secretary of the Tanners’ Council. 
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[_ St. Paul Has Attractive New Shoe Shop 
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‘A notable addition to St. Paul shoe stores is the beautiful new store of Willoughby’s, in the 
Ryan Hotel building. This room is unusually attractive and well arranged. The color scheme is 
in gray and deep blue, with lots of life and color; spacious and well-designed windows give 
abundance of daylight. The opera chairs are especially luxurious. Mr. Willoughby was for more 
than eleven years manager of the Stanley Shoe Company’s St. Paul store. 
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A Well-Systematized Store in a Small City 


How Hutchinson & Stickney of Athens, Ohio, Have Succeeded by 


Knowing, Not Guessing 


which Hutchinson & Stickney of Athens, 
Ohio, operate their business. 
The clientele of this store is peculiar in that it is a 
eounty seat town of about 8,000 people. It is the 
center of the Hock- 


( NOWING, not guessing, is the principle upon 


fail to see anything in a system of stock ac- 
counting and cash accounting except a lot of 
extra work and extra expense. They fail to see the 
connection between the stock on the shelf and the 


money in the cash drawer. 





ing Valley Coal Min- 
ing District, the seat 
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of the Ohio Univer- 








sity, a State-en- 








dowed institution 





having from 1,000 to 





1,500 students, and 
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the smaller mer- 


chants in big cities Record of Shoes Ordered 


The Popular 
Guessing Contest 

They are content 
to drift along in the 
same old way guess- 
ing at the number of 
pairs in their shops, 
guessing at the num- 
ber of pairs sold, 
guessing about sizes 
and widths that 
they should buy as 
compared with sizes 
and widths sold, 
guessing at their in- 
ventory and their 
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RECEIVING SLIP 


DATE REC'D. ‘OUR STOCK NO. 
FACTORY LINING 
INVOICE 

DATE OF | 





RECEIVED FROM. 








ENTERED IN 
STOCK RECORDS TOTAL PAI RECEIVED 


CASE NO 


Record of Shoes Received 


turnover, guessing at their expenses and guessing at which we balance twice a month, knowing how we 


their profits. 
It is possible, of course, to over-systematize a store 
—that is, to so ensnarl the office records with red tape 


stand in pairs, sales, and dollars twice a month. 


Records Not Hard to Keep 


that the main factors are hidden rather than amplified. “To some small-town dealers that may sound like a 


But a system of records that 





is built to fit the store, that OTCHINSON 
tells the merchant what he NEST & Sioss OES 


wants to know about his ATHENS, OHIO 
e e . The Store Where Fitting Is the Rule, Not the Exception 
business, is an investment 











rather than an expense and Stock Now | Se ae 
it returns big dividends on 
the capital and time em- 
ployed in its execution. 
Hutchinson & Stickney 
have a complete record of 
every pair of shoes from the 
time the order is placed until 
the shoes are sold and onnomn” 
checked off their stock rec- 











ords. Mr. Hutchinson, in 





commenting on their plan, 
Says: 





“We keepacomplete stock 
record, having our store de- 
partmentized into eleven dif- 











ferent departments, and we 
run a perpetual inventory, Approval Slip Form 


lot of work and expense, but 
we do not find it so, for with 
the aid of one bright girl,who 
spends part of the forenoon 
on the records and the re- 
mainder of the day on the 
floor selling goods, we are 
able to keep these records 
complete and accurate and 
we don’t work nights or 
Sundays, either. 

“We believe no business 
is too small for the owners 
to know all the data of 
their business and when it 
comes to making Govern- 
ment reports, tax and in- 
come reports, we have no 
great trouble in knowing 
just where we stand. 

“Our selling records are 


our safest guide in buying. 
(Continued on page 59) 











BOOT AND SHOE RECORDER 


Coming State Conventions 


Schedule of Dates, Locations and Names of Principal 
Officers 


June 15, 16.—Georgia Shoe Retailers’ Asso- 
ciation, at Masonic Temple and at the Car- 
michael Club, Augusta, Ga. President, W. C. 
Byck, Byck Bros., Atlanta, Ga.; chairman 
convention plans, Frank Stelling; secretary, 
C. C. Smith, Thomasville, Ga.; chairman of 
Hotel Committee, Marion O’Connor, Rice & 
O’Connor, Augusta. 


June 7, 8, 9, 10.—Hotel Del Coronado, San 
Diego. President, F. M. Warner, San Fran- 
cisco; secretary, A. B. Katschinski, Philadelphia 
Shoe Company, San Francisco; Display Booths 
Committee chairman, Charles McWilliams; 
Room Committee chairman, John J. Frazer. 
Headquarters address, 302 Timken Building, 
San Diego. 


July 5-10.—Rochester Shoe Style Show, 
Powers Hotel, Rochester, N. Y. President, Sam 
V. Vaisey; secretary, A. E. Edson, Joy, Clark & 
Nier; treasurer, J. W. Castle, Burrows Shoe 


Company. 


July 12, 13, 14.—Illinois Shoe Retailers’ 
Association, Palmer House, Chicago. President, 
Frank P. Meyer, Danville, IIll.; secretary, L. S. 
Wynes, Moline, Ill. 


July 12-16.—Chicago National Shoe Exposi- 
tion, under the auspices of the Shoe Travelers’ 
Association of Chicago, Palmer House, Chicago, 
to be held in connection with the Illinois Shoe 
Retailers’ Association Convention. Chairman, 
F. B. King, 22 Quincy Street, Chicago; chairman 
Finance Committee, George E. Harrison, 207 
West Monroe Street, Chicago; secretary, Dave 
Davis, 35 South Dearborn Street, Chicago. 


July 13, 14.—New York State Shoe Dealers’ 
Association, Onondaga Hotel, Syracuse. Presi- 


dent, E. N. Park, 321 South Salina Street, 
»Syracuse; secretary, Harry Phelan, Rochester. 


July 13, 14, 15, 16.—National Shoe Retailers’ 
Association and Shoe, Leather ‘and Allied 
Trades’ Fait, Hotel Windsor, Montreal. Chair- 
man Billeting Committee, Harry Gibbons, 
Room 4, Windsor Hotel, Montreal. 


July 20, 21, 22, 23, 24.—National Shoe and 


Leather Exposition and Style Show, Inc., of 


Boston, Mass., U. S. A., Mechanics Buildings, 
Boston. President, Frank R. Briggs, Thomas 
G. Plant Company, Boston; secretary, Thomas 
F. Anderson, New England Shoe and Leather 
Association, 166 Essex Street, Boston. 


August 17-19.—Wisconsin Retail Shoe Mer- 
chants’ Association, State Capitol Building, 
Madison, Wis. President, William C. Schlaefer, 
Wausau; secretary, Raymond L. Ripple, Vleit 
Avenue, Milwaukee. 


September 6, 7, 8.—Michigan Retail Shoe 
Dealers’ Association, Lansing. President, J, E. 
Wilson, care of Walk-Over Boot Shop, Detroit; 
secretary, George E. Owens, Saginaw, Mich. 


September 14, 15, 16.—Mountain States Shoe 
Retailers’ Association, Albany Hotel, Denver. 
President, Harry J. Fontius, Denver, Colo.; 
secretary, Roy €. Fleming, Denver. 


January 10, 11, 12, 13.—National Shoe Re- 
tailers’ Association Convention, The Audito- 
rium, Milwaukee. Chairman, A. B. Caspari, 
Caspari & Virmond; treasurer, S. J. Brouwer, 
S. J. Brouwer Shoe Company; chairman Con- 
vention Hall and Displays, Henry Lucas; 
chairman Style Show, F. H. Stover. 


March 8, 9, 10.—Iowa Retail Shoe Dealers’ 
Association. Secretary, F. M. Nebe, Atlantic, Ia. 
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Shoe Fitting in 1920 


‘*Recorder’’ Lesson No. 10 
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The better the fit the better the wear. 
Price and profit then become a pleasurable 


acknowledgment of service. 





New faces at the fitting stool 
mean a keen interest in the first 
principles of shoe selling. Scarce a 
store in the country but numbers 
the addition of men whose knoul- 
edge of feet and footwear is limited 
to the “‘first hand”? knacks of get- 
ting sales. If by a series of AU- 
THORITATIVE ARTICLES we can 
give more light on “‘the first duty of 
the retail shoe salesman—fitting 
human feet’’—then we will have 
started our 1920 educational pro- 
gram correctly. Study these types 
and apply the suggestions to your 
fitting-stool experience. 











No. 10—The Side Muscles 


AREFUL observation on the part of the shoe 
C salesmen of the old shoe taken off the: cus- 

tomer’s foot, will be of inestimable value in 
detecting the point to be corrected in fitting. 

When you remove the old boot, take a look from 
behind and note in what way the shoe is twisted out 
of shape. If it is not twisted at all, well and good; 
but if the counter sags inward and the inner edge 
of the sole is worn down more than the outer side 
or if the shank is pressed down to the extent that the 
wearer is walking on the shank, it indicates a marked 
weakness in the muscles of the ankle and arch. The 
muscles become stretched, are flabby and refuse to 
hold the foot in a normal position, the foot topples 
over and is drawn from the socket formed by the 
ends of the tibia and fibula (the shinbone and inner 
bones of the leg), the arch is flattened and the whole 
foot is out of harmony. 


Tip the Foot Over 


When you come in contact with a foot so afflicted, 
the following treatment will be effective: 

On the inner side of the sole, just back of the tip, 
to the point where the sole curves with the shank, 
have a piece of leather inserted between the welt 
and outersole. The thin piece of leather (called an 
underlay) may be fastened securely by stitching 
through welt and outersole. This will serve to elevate 
the sole sufficiently to counteract the inward sag. 


The How and Why of Treating 
Troubled Feet as Solved by Ex- 
perts Who Have Met with Every 


Form of Foot Trouble 


It may be well to insert an underlay under the top 
lift of the heel on the inner side. Or, what would 
prove equally effective, have a heel built with the 
inner breast running well forward; that is, make the 
heel longer and a shade thicker on the inside. This, 
in addition to the underlay in the sole, will relieve 
the strain on the ankle muscles and afford great 
relief to the wearer. 


Foot Sagging Overcome 


This elevation will serve to maintain the arch, but 
the main object is to throw the foot in an opposite 
direction to that in which it has sagged or rolled over. 

Very often heel cushions that are made higher on 
one side than the other will solve the problem in a 
very satisfactory manner. Every store should have 
a supply of these special heel cushions for just such 
cases. It will surprise you how many dozen you 
will sell in the course of a month. 

After all, the foot is master of the situation every 
time, and it matters little what sort of last you 
fit. When worn a sufficient time, the imprint of the 
foot will be evident in the shoe, and it only takes 
half an eye to correct the trouble as indicated by the 
foot impression in the shoe. 


Children’s Fitting Department 


The inward sag is especially important in children, 
and the shoe fitter should take pains when fitting 
little ones. Slight corrective measures at the outset 
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will surely work to the advantage of the child in 
after life. When the foot is allowed to sag inward, 
interference in walking is apt to occur, but when the 
shoe has been built up and thrown over so as to rest 
on an “even keel,” the interference will cease, and 
the holding muscles will rapidly become stronger and 
perform their function. Note the shape of every 
shoe you take off and apply a remedy if one is 
needed. 
Do Not Experiment 

In this case remember the structure of the arch 
of the foot as shown in our illustration. Remember 
that you can often correct. an inward roll of the arch 
by correcting the pitch of the two ends of the arch. 
Get the bones of the heel and the ball of the foot 
right. Find out the true reason of the foot rolling 
over. Corrective appliances, properly applied, will un- 
doubtedly solve the problem. Do not experiment. 
If you have not studied the science of fitting arches, 
you should never attempt to sell them. There is 
absolutely no reason why every shoe man should not 
be proficient on this subject. The arch support 
manufacturers have a wealth of good information 
on this subject that is yours for the asking. 





The Prince’s Toes 


The prince and the pauper have become so much 
alike in Russia since the revolution that it is difficult 
to tell them apart, and the pauper indeed frequently 
lives more luxuriously than the prince. 

It is no uncommon thing nowadays to see an ex- 
prince or an ex-governor-general appear in an aristo- 
cratic drawing-room with the tips of his toes peeping 
out of the noses of his disreputable shoes. 

All Russia is practically shoeless, for although there 
are plenty of hides and skins, transportation is so 
disorganized that it is almost impossible to procure 
them, and the tanning industry is practically ruined. 

The peasants have always been accustomed to 
going barefoot in Summer, and in Winter to wearing 
many layers of straw and heavy socks. But the upper 
classes have been hard hit. In aristocratic circles the 
habit has been adopted of absolutely disregarding a 
person’s dress and footwear. What matter though 
Prince Peter’s trousers are patched and Ambassador 
Aufulitch’s toes are trying to force general recognition. 
In the best society it would be indecent to notice, a 
crime to call attention to it—American Red Cross. 





Philadelphia Merchants Meet 
The Philadelphia Shoe Retailers’ Association 
held its regular monthly meeting on Wednesday 
evening, May 19, in Louis Marks’ Store, South 
Penn Square. A representative of the United 
Business Men’s Association gave a short talk in 
current events which are affecting the shoe trade 


generally. 
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Takes Trunk to Market 


Ontario Merchant Devises Novel Way of Getting 
Shoes from Chicago 


Owing to the congested conditions of the parcel 
post department of the U. S. mail, as well as to the 
recent express strike in Chicago and various em- 
bargoes that are now in existence, many manufactur- 
ers and jobbers of that city have had to make de- 
liveries under extreme difficulty. 

The Dixon Sporting Goods Company, Hamilton, 
Ontario, solved this problem by sending a man to 
Chicago, where they had a large order placed with the 
Athletic Shoe Company of this city. The representa- 
tive of this company brought with him several 
trunks. Upon arriving in the city, he taxied to the 
Athletic Shoe Company with the trunks, where he 
filled them with part of the shipment of shoes and 
returned with them to Hamilton. ; 





New Slater Store 
Opening a Men’s Shop at 539 Fifth Avenue 


The men’s shoe department of J. & J. Slater has 
been moved from the old store at 415 Fifth Avenue 
to a new store at 539 Fifth Avenue, on the east side of 
the street between 44th and 45th Streets. The new 
store, while small, is in keeping with the trend toward 
exclusive shops. The fittings are of plain dark oak, 
and the stock is carried in shelves extending to the 
ceiling and on a small mezzanine balcony at the rear 
of the store. ‘Two small windows are placed on either 
side of the entrance. The windows, finished in par- 
quet flooring, are suitable for the display of one or at 
most two pairs of shoes at a time. The store is in 
charge of J. R. Rinn, who has managed Slater’s men’s 
section for some time. The new store was formally 
opened on May 19. 





Convention Plans Discussed 


Pennsylvania Committee to Visit Scranton and 
Make Hotel Arrangements 


President Harry I. Boyd of the Pennsylvania 
Shoe Retailers’ Association held a conference in 
N. S. R. A. headquarters with Secretary George 
Garman, Treasurer C. O. Hoffman and Director 
Ben Shaub, recently, to consider the preliminary 
plans for the next annual convention to be held 
in Scranton. General details were discussed and in 
the near future the committee in charge will visit 
Scranton and arrange for hotel accommodations. 





No. 11A Shoe---Who Sells ’Em) 


A Lynn merchant sells a man’s No. 11A shoe to a 
regular customer. It’s made on a custom last, of 
course. What merchant sells a stranger size? 
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Model Shoe Store Designed for Efficient Service 


C. G. MacNish, Stevens Point, Wisconsin, Believes in Quality 
Merchandise and Welfare of Salesforce 


C. G. MacNish Company, Stevens 
Point, Wis., has one of the most 
attractive shoe stores in the West. 
The fixtures and shelving of this 
store were all built with the idea of 
saving steps, making it possible 
for the salesmen to give quicker and 
more efficient service with less wear 
and tear on themselves. The color 
scheme of the windows, interior, 
draperies, lamp shades and other 
decorations is old oak. Telephone 
tables, chairs and writing desks 


for customers’ use have been in- 
stalled and a cozy corner furnished 
with brown willow for the fitting of 
party slippers. 

C. G. MacNish, the proprietor, 
writes—‘Our motto has always 
been ‘quality.’ It has proved to be 
the right idea in the repeat business 
we have had. We feel that we have 
a model little shoe store and the 
increase in business since opening 
this new store has proved the 
appreciation of the public.” 


Cc. G. MacNISH 








Boston Store Salesmen Meet 


Officers Elected—Retail Shoe Salesmen’s In- 
stitute Endorsed 


The Boston Retail Shoe Salesmen’s Association 
met on Monday, May 10, at Dupont’s Restaurant 
and elected officers for the ensuing year as follows: 
P. E. Thayer of Thayer McNeil Company, president ; 
George Kelley of Willson’s Shoe Shop, vice-presi- 
dent; Robert W. Daley of the Daley-Williams Com- 
pany, secretary; E. Roy Smith of the All-America 
Shoe Shop, treasurer. Executive Committee: R. L. 
Upton of R. H. White Company; H. E. Currier of 
A. H. Howe & Sons; J. Henry Steele of E. W. Burt 


& Co.; James Duggan of William Filene’s Sons Com- 
pany; H. F. Salisbury of H. F. Salisbury Company. 

An interesting feature of this meeting was a talk by 
H. E. Currier, one of the Executive Committee of 
the Retail Shoe Salesmen’s Institute. Community 
singing took place, Henry Dahl and William Gibbons 
of Thayer McNeil Company acting as song leaders. 
At this meeting it was officially decided to further em- 
phasize the educational side of the association’s work; 
also to give the Retail Shoe Salesmen’s Institute the 
full endorsement and support of the association. 

The final meeting of the assoCiation will be held the 
second Monday in June. An excellent program is in 
preparation. 




























































oe eS 


Cpe ieaer 


© = A et = ar aggagemamaaa caer men: 





BOOT AND SHOE RECORDER 


May 29, 1920 


“The Merchant Must Defend Himself” 


Keynote of Meeting of Retail Shoe Dealers’ Association of New York 
---Address by Dr. A. J. Hart 


of the country should stand for lower prices by 
the manufacturers was expressed at the regular 
monthly meeting of the Retail Shoe Dealers’ Association 
of New York at the regular monthly meeting on May 18 
at the Bush Terminal Sales Building. The discussion 
on this subject was opened by Dr. A. J. Hart of Cam- 
meyer’s, who asserted that the shoe merchant “‘is in 
a hole,” and that “it is time to pass the buck to the 
manufacturer, the tanner, and the hide man.” 
“There is a definite lack among shoe merchants,” 
said Dr. Hart, “in co-ordination and co-operation. 
We are lying defenseless, 


TRONG sentiment that the retail shoe merchants 


chandise will flow freely and then insist that the man- 
ufacturers meet that price. ““This is uneconomic,” 
he said, “but is brought about by uneconomic con- 
ditions in the trade.” 


A Committee to Investigate 


Following Dr. Hart’s address, which was vocifer- 
ously applauded, Jesse Adler introduced a resolution 
calling for the appointment of a committee to con- 
sider taking action along the line suggested by Dr. 
Hart. The resolution was carried and President 
Slater appointed a committee, consisting of the fol- 
lowing: Messrs. Joseph, 
Adler, Blyn, Kohn and 





because of this lack, be- 
fore the most invidious 
propaganda ever heaped 
upon any trade. The 
manufacturers, the tan- 
ners and the hide men, 
because of their close or- 
ganizations and their def- 
inite expression of com- 
mon sentiment and opin- 
ion, are able to offer 
counter propaganda 
which diverts the attack 
from them to the mer- 
chant. We lack mental 
leadership, nationally.” 
Dr. Hart then launched 
a vigorous attack against 


habit among them. 





Is There an Idea Here for the 
Retail Merchant ? 


Edward L. White, head of the Barnett Leather 
Company of Little Falls, N. Y., has just put into 
practice a plan to teach the children of the plant’s 
employes how to save and to stimulate the thrift 


For every child of each employe, Mr. White 
has deposited $10 in the savings department of 
the Herkimer County Trust Company of that 
city. Each child has a bank book. 

Any child who may be born to employes of 
the company will be given the same amount 
under the same conditions, which are merely that 
the child add to the $10 and build up the account. 


Percy Hart. Dr. Hart 
submitted an  amend- 
ment that the committee 
should disband after 
thirty days if no results 
were accomplished. 
Several of the mer- 
chants bore out Dr. Hart 
in his statement that the 
public was demanding 
lower-priced footwear. 
President Slater ventured 
the opinion that prices 
were on the decline and 
asserted that he had been 
offered high-grade foot- 
wear, for which he for- 








the McNary Bill now be- 
fore Congress which had 
previously been discussed by John Slater, president 
of the organization, who asserted that he believed 
sentiment against the bill had been developed to a 
point where the measure would be killed if pressure 
against it were continued. 


Says Public Has Rebelled 


Evidence is at hand, he said, that the public has 
rebelled against high-priced shoes and is demanding 
footwear at a lower price. Merchants, he said, were 
stocked with high-priced shoes that were not moving 
out to the consumers as rapidly as they should. 
‘Most of the retail shoe inventories of the country,” 
he declared, “will be 100 per cent higher in money 
value than last year on approximately the same 
number of pairs.” * 

He asserted that it was up to the merchants to find 
out what the price limit on shoes is at which mer- 





merly paid $14, at a dollar 
less per pair. 

Mr. Slater cautioned the members to watch the 
leather that is put into new shoes. He felt that the 
desire to place cheaper shoes before the public might 
lead to the using of inferior grades by some manu- 
facturers. 

A resolution expressing regret and sympathy over 
the death of J. S. Ulman was passed. The resolution 
will be forwarded to Mr. Ulman’s family. 





Weekly Business Luncheons 


On Thursday, May 20, the Rhode Island Shoe 
Retailers’ Association met at Brooks’ Restaurant, 
Providence, where various questions relating to busi- 
ness were discussed. Secretary William W. Monroe re- 
ported an attendance of fifteen. This is the second in 
a series of weekly luncheons which the association has 
instituted for the purpose of “talking shop.” 
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The Retail Shoe Store Salesman Joins In 


Tells the Newspapers, Chambers of Commerce and Congress Something 


New on Prices é 


YWPNHE price of shoes has been the objective point 
[ for many a vigorous expression of. opinion. 
Would that the public learned to tap those 
springs of information which are available in any shoe 
store. Granted that the human interest in shoe 
prices is universal and that the place to find infor- 
mation isin the store. Why not get the story of the 
salesman at the fitting stool? 

Does the public know that the Boston Retail Shoe 
Salesman’s Association, incorporated under Massa- 
chusetts laws, is the only association of its kind in the 
world? It has 150 members, representing 20 different 
shoe firms and shoe departments, doing a business of 
approximately $5,000,000 annually. 


Public Economically Served 


When such an association goes on record as en- 
dorsing and upholding its employers in a just and 
fair profit on shoes, isn’t it just to assume that the 
public is being economically served by merchant and 
salesman at the present time? 

The man at the fitting stool has a decided interest 
in the holding of his customers, not for one sale, but 
for year after year. Who is there that would sacrifice 
the reputation of many years in the past and the 
hopes of many in the future by such a dangerous 
practice as an over profit. 

The very facts obtained by the House Commission 
Report No. 1500, expresses a profound economic 
truth. This report on the necessities of life, filed 
February, 1920, regards the boot, shoe and leather 
situation as fellows: 


1913 so'e leather was 36c Ib. 

1913 calf leather was 26c ft. 

1913 kid leather was 50c ft. 

1919 sole leather $1.03 Ib., increase 300% 

1919 calf leather 1.35 ft., increase 500% 

1919 kid leather 2.30 ft., increase 460% 
Tanning increased 150% 

Trimmings, linings and nails increased 100% 
Labor, 100% 
Freight rates have increased. 


Overhead charges, such as light, fuel, rent, insurance 
and labor, have doubled. These amounts are all 
reckoned into the cost of a pair of shoes to the public. 

In spite of the increased cost of leather of 300%, 
460% and 500%, the cost of shoes has only increased 
to the public approximately 50% to 150%. 

This statement cannot be controverted. “No 
nation on the face of the globe gives to its people foot- 


wear as cheap in price, in comparison with the daily 
wage, as does the United States.” 
Boston Retail Shoe Salesmen’s Association. 





WELL-SYSTEMATIZED STORE IN A SMALL 
CITY 
(Concluded from page 53) 
We know the number of pairs, sizes and widths sold 
each day. This record is totaled weekly, semi- 
monthly ahd annually. With these figures constantly 
before us we are in a position to better gauge the 
number of pairs, styles and qualities to buy.” 


Solving the ‘‘Approval”’ Problem 


A year and a half ago when the store switched from 
a credit to a strictly cash basis the firm was con- 
fronted with the problem of approvals. Up to that 
time the store had done a large credit business and had 
practically placed no limit on the customers taking 
the shoes out on approval. 

With the installation of the cash system a plan was 
adopted that has worked admirably and which might 
well be employed by hundreds of other stores.. 

A special sales slip is made for “approval sales,” 
which is signed by the purchaser and by which the 
purchaser enters into a contract either to return or to 
pay for the shoes within two days. 


Slips Made Out in Duplicate 


These slips are made in duplicate, the carbon copy 
being wrapped with the package. The originals are 
kept on a spindle, checked up daily and if any delin- 
quents appear, a form letter is sent to the customer, 
calling attention to this fact. The effectiveness of 
this method of handling approvals is evidenced by the 
fact that in a year and a half the store has had less 
than 30 cases where the goods were kept out over the 
time limit of two days. Of these cases, only six in 
that length of time failed to respond to the form letter 
which is used as a follow-up. Of these six, only one 
has managed to beat the store by moving away to 
parts unknown. 


. System in Stock Keeping 


System, precision and neatness characterize this 
store throughout. The shoes in each department are 
put on the shelves according to their stock number so 
that the salespeople know exactly where to go to find 
a particular shoe. This is of a particular value to this 
firm, since they use a number of extra salespeople on 
Saturdays. 
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A Story of Success Achieved in Billings, Montana 


The Bootry, Inc., | 
Was | 
Double Its Floor | 

After the | 
Eighteen | 
Months | 


Forced to 


Space 
First 


ILLINGS, Montana, a miniature big city, with 
B a population of 16,000, ranking as the third 
largest city in the State, boasts no less than five 
exclusive shoe stores. All five shops bear the stamp 
of ‘“‘Smartness,” but particularly so the exclusive 
women’s and children’s store, operated by Byrd & 
Hannig, under the name of “The Bootry.”’ 

The Bootry is two years old, was forced to double 
its floor space six months ago, and today is regarded 
in Montana as the most exclusive and smartest boot 
shop in the State. 

There are four attractive show windows, with Cir- 
cassian walnut backgrounds and two entrances. 


The interior of the 
store is trimmed in 
mahogany and _ ivory. 
All shoe cartons are of 
blue gray, which blends 
beautifully with the 
mahogany and ivory. 
Built-in cabinets at the 
base of large pillars 
afford a snug arrange- 
ment. An aisle for each 
entrance, with mahog- 
any upholstered opera 
chairs, backs to the 
shelving and facing the 
center of the store, mir- 
rors galore and a mez- 

zanine floor convey to the shopper a truly smart 
atmosphere. 

Beautiful light fixtures adorn the windows. 

“The Bootry” has been a success from the first. 
Byrd & Hannig, the proprietors, were given every 
discouragement when they contemplated opening, 
for it was advanced by many merchants that an 
exclusive women’s and children’s boot shop in a city 
of 16,000 could not be made to pay. 

That was two years ago. In six months the store 
prospered, and continued prosperity forced the firm 
to double the floor space after a career of only 18 
months. 
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FOR THE 
IG STORE 
D \e TRADE 


~ 


order now, or DISORDER next Fall? 


It is with full realization of the exact perplexities now be- 
setting the retail shoe dealers of the country that the shoe manu- 
facturers of Lynn join their voices with those of the other great 
shoe centers and continue to urge dealers to— 


Order Fall shoes NOW—and in normal quantity! 


Dealers must surely see that there is some strong, legitimate reason 
for this unanimous advice from the manufacturing end of the Industry 


all over the country. 


The danger to the retail end of the business from postponement of 
order-placing is too real to admit of any misunderstandings or mis- 


interpretations. 
What, then, zs the danger to dealers? It is this: 
HIGHEST 


GRADE Any dealer who believes—or hopes—he can delay his Fall initial 


bab eer caries of the retail shoe trade! Which is it to be— 


| & READ CO. ALLEN & BripGEo, INc. BaARTLETT-SOMERS Co. 
MC KAY Burpbett SHOE Co. CotTTeEeR SHOE Co. 


\ FOOTWEAR | A. FisHer & Son GreGorY & Reap Co. 


7 HENNESSEY 
MAXWELL & . 
\é, HENNESSEY. 


WHITE BUCK WELTS 
fer GROWING GIRLS. 
. MISSES and 

Sw. CHILDREN 
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Bridgeo, Inc. 
© Womens Stylish 
CHexible Boots 
cand fow Cuts 


American 
M aRING = 


orders until, say, July and still get deliveries when he wants them is 
almost certain to be seriously disappointed. 


Any dealer who has the impression that the manufacturers from whom 
he expects to get Fall shoes later can somehow or other have the 
necessary leather on hand and the necessary factory organization 
tuned up to turn out abnormally large quantities of shoes in emer- 
gency time, in the mid-summer, lacks knowledge of the real facts. 


Any dealer, therefore, who is saying to himself: “Ill wait a month or 
so before ordering, and see what the market does,” is most certainly 
running the risk of empty shelves in his store next Fall when his 
customers are clamoring for shoes. 


Everyone connected with the manufacturing branch of the business 
knows these things. 


Thoughtful retailers know them, too, and are taking care of their Fall 
needs. 


P. J. Harney SHOE Co. HENNESSEY, MAxweE..t & HENNESSEY 
G. W. Herrick SHoE Co. T. J. Kiety & Company 
Watson SHOE CoMPANY WituiaMs, CLarkK & Co. 
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GN VIEU 


OUTING SHOES 


Boy’s “Camco” Bal, No. 31-514—upper of 

selected duck; “‘Camco” process rubber sole and 

6-8-inch heel. Sizes 244-6. 
This shoe is one of many patterns in the latest and best line 
of outing shoes. All the stylish features desired, with wear 
and dependability at minimum cost. 


CAMBRIDGE RUBBER COMPANY 


MANUFACTURERS 


CAMBRIDGE, MASS. 








N_ fine shoemaking, particularly 

for Women, there is a_ well- 

recognized difference between 
high-style and flashiness, 


Fine shoes may embody novel treat- 
ment of shapes, leathers and pat- 
terns. They may often be “unusual.” 
But always they are in good taste; 
whereas in the other kind there is 
tawdriness, freakiness. 


Watson Shoes are always high-style. 
We never lose sight of that. 


Women's Fine Welts Exclusively 





WatsonShoe Company 


LYNN. MASSACHUSETTS 
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SORELLE PNEUMATIC HEELS 


and the Sorelle Machine that attaches 
them offer new and profitable 
interest for your shoe department. 


Women like rubber heels. Women specify Sorelle Pneumatic Rubber Heels, 
my they are the easiest walking, most durable and resilient rubber heels 
made. 

The little excave tire-tread knobs filled with air prevent slipping on wet pave- 
ments and absorb all the tiring shocks of walking. No walking on unyielding 
solid rubber heels for the pneumatic air chambers give—and save energy. 
Sorelle Pneumatic Rubber Heels mean a profit of 39 cents a pair to you, and 
with the Sorelle Machine, any clerk can attach them right in the Shoe Depart- 
ment in less than five minutes, as skillfully and satisfactorily as the cobbler 


himself. Write for Catalog prices. 


PNEUMATIC SHOE HEEL MACHINERY COMPANY 
132 West Broadway, New York _ 
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a QUALITY WITHOUT QUALIFICATION 


























Brown Novilla Kid. . .$8.00 Z Waukegan Calf....... $6.60 
Wine Calf............ 8.00 Brown Pony Kid...... 6.60 


Black Novilla Kid... .. 7.70 Nearly 100 per cent of our Mahogany........... 6.20 
Mahogany Calf........ 7.50 orders call for Goodyear Gun Metal........... 6.00 
Blk. Surpass Kid..... 7.00 Wing Foot Heels Black Pony Kid...... 6.00 


Black Mat Calf....... 7.00 Mahogany........... 5.70 
Rees CME. 6.5 fohi. eo 7.00 Gun Metal........... 5.60 


PENNINGTON CROWELL SHOE CO. 


MANCHESTER -NEW HAMPSHIRE 
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ON EF Ghee Go 2 
ALE LEA THES 
GOODYEAR WELT 


From Massachusetts to Cal- 
ifornia— wherever the DONLEY 
SHOE is known — it’s in strong 
demand. 


A real hit from the moment it ap- 
peared. Men take to it instantly— 
on sheer MERIT, aside from the price! 


pm Make it your LEADER— as many 
Discount other merchants have done. Can be 
profitably retailed at $10.00. 
“THE ARISTOCRATIC SHOE AT 


Mah.Bal. IN STOCK THE DEMOCRATIC PRICE” 


AA-D Sizes Ss - | | Send today for case containing one dozen pairs! 


W. E. DONLEY SHOE CO. 


KENOSHA WISCONSIN 
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HOES made of NAVONOD 

CALF sell easier, because the 
customer can’t help knowing that 
the leather is unusually good. 


It indicates a will to give equal 
value throughout on the retailer's 
part. 


“NAVONOD CALF 
is the outward evidence 
of quality within.” 


] 
ee 
} DONOVAN BROTHERS Inc. ‘f 
| 44-46 —LelCh & . maw me 2 a ee =7 Oe me On| 
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yet with sufficient room to insure comfort. 
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The Consul 
Now In Stock 
Factory and Salesrooms 


63 Melcher Street 


* 432. Gallun’s No. 26 Dark Russia Calf Oxford. 
Complete Spring Catalog On Request 
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F rench Shriner and Urner 


A VERY smart model with medium narrow 


toe of a somewhat pronounced 


1920 


May 29, 
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THEREIS ONLY ONE VICI KID 


V deed 


D° you realize why so many people call for VICI 
KID? Because it stands for something better 


and always has. 


If it had not, VICI KID could not have had the 
powerful public preference that has existed for it since 
we started to make it. 











VICI KID is an accepted standard shoe leather but— 
you cannot get it in your shoes unless : your manufac- 


turer uses VICI KID made by Foerderer. 


Nobody makes or ever has made VICI KID but 
Robert H. Foerderer, Inc. 


Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 


Philadelphia . - - Pennsylvania 





THERE LS ONLY ONE VICI KID 
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THERE NEVER HAS BEEN ANY OTHER 














[THERE NEVER HAS BEEN ANY OTHER 
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The Uncompromising Champion of Right and Justice 


James Otis was that Sterling American patriot and orator who first awakened the 
struggling colonies to the spirit of resistance to foreign oppression. His speech 
against the Writs of Assistance was the spark which kindled the blaze of American 
independence and led to the Revolution. He directed public opinion by his energy 
and eloquence—a man of powerful genius, ardent temper and with a wit and 
humor that never failed. He died, as he had often expressed the wish, instantly, by a 
stroke of lightning. 

STERLING PATENT COLT AND STERLING PATENT KID ARE THE CHAMPIONS OF EX- 
CELLENCE AND QUALITY IN THE PATENT LEATHER WORLD. THEY LEAD BY VIRTUE 
OF THEIR SUPERIOR BEAUTY OF FINISH AND DURABILITY. THEIR USE BRINGS PROF- 
IT AND REPUTATION TO MANUFACTURERS AND RETAILERS BECAUSE SHOES MADE 
ri Ly FAMOUS SHINY LEATHERS DEVELCP SATISFIED WEARERS INTO REGULAR 
CU " 


Sterlitig Kid —— Sterliig’Golt 


BRISTOL PATENT LEATHER COMPANY BOSTON, MASSACHUSETTS 
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serititiins 


Servicable az 
Up-to-date Foot 


wear 
_Sor Misses 


: 
<= 
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= 
= 
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and Children 


Gun Metal Oxford, Goodyear Welt, as illustrated above 
1579—Sizes 114%- 2 
1904—Sizes 844-11. Spring heel, broad toe....... 
Chrome Patent Leather Pump, Goodyear Welt 
1576—Sizes 11 %- 2 
1901—Sizes 844-11. Spring heel, broad toe...... 


Gun Metal Mary Jane, Goodyear Welt 
$3.45 - 1577—Sizes 114%4- 2 
. 2.95 1902—Sizes 844-11. Spring heel, broad toe....... 
FOR YOUNG LADIES, MISSES AND CHILDREN 
Chrome Patent Leather Two Eyelet Tie, English 
1156—Sizes 2144-7 

1479—Sizes 11 4-2 
Brown Calf Lace Oxford 

1155—Sizes 2 4-6 


Black Kid Lace Oxford 
$4.75 1154—Sizes 2 4-6 
Chrome Patent Leather Pump 
1157—Sizes 2 4-7 


Brown Side Leather Oxford 
Ti eee. BEL ei ay earn ta we ee ee Fe ae S $2.75 


Patent Leather Instep Strap Pump 
1801—Sizes 84-11. Broad toe 
1476—Sizes 11%- 2. Broad toe 
600—Sizes 84-11. Broad toe 
601—Sizes 11 %4- 2 


English toe 


Patent Leather Instep Strap Pump 
2. 


482—Sizes11%-2. Broad toe 
602—Sizes 2%-7. 


HENRY KLEINE & CO. 


2084,TO {214 WEST LAKE STREET 
Cc HH I 


. Aa: = ¢ 
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THEY’RE GREAT 


Nature makes a master- 
piece, and men call it 
“Great”. We have built 
a masterpiece, and call it 


The LUNDIN Shoe 


It is the acme of Comfort, 
Durability and Stylé in 
Men’s Dress Welts —and 
its price is absolutely 
reasonable. 


The LUNDIN ‘Shoe 
is right all through 


LUND-MAULDIN Co. 


MANUFACTURERS 
Saint Louis U.S. A. 


May 29, 1920 
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The stock that’s in a shoe has most to 
do with the service it gives—with the 
growth of the dealer’s “‘good will.” 


Experience has taught three generations 
of alert dealers that P & V Leathers excel 
in service as well as enhancing the char- 
acter and style of the shoe. 


When a manufacturer selects P & V 
Leathers for any of his lines, that is 
sound assurance for you that quality is 
his first objective. 


Whether in men’s, women’s or children’s 
shoes, for work, play or dress, P & V 
Leathers look best to you—and will to 
your customers who see them beside 


other leathers. 


Pfister & Vogel Leather Co. 


Milwaukee, Wisconsin 
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f it is an Oxford at a Price— We Have It! 





No. B 91 
HURON LAST 


Price 


$6.45 


PP RTT 


Cordo Russia Oxford Goodyear 
Wing Foot Rubber Heel 
B, 6-11; C and D, 5-11 


IF IT IS SNAP YOU WANT—HERE IT IS! 


No. B 35 
CADET LAST 


Price 


$6.50 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


iC: 


18 South Wells St. (Ez Manchester 
Chicago, Ill. ; New Hampshire 


UAT 
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Many People 
Want to Buy 
Shoes Like These 


K-349—Boys’ “Buster Brown’? Mahogany Calf 
Lace Oxford, Neolin Sole, Rubber Heel,  Gondpene 
Welt, Exeter Last. D width, 214-6... . $4.75 
K-349—Same in Youths’, D width, 124%-2....... 4.25 


Good shoes at popu- 
lar prices. All sizes 
and widths in_ stock 
ready for shipment. 
Get the benefit of the 
Goodyear guarantee and 
advertising that is build- 


K-377—Boys’ “Buster Brown” Mahogany. Calf . 
Bal., Neolin Sole, Rubber Heel, Goodyear Welt, ing up such a strong de- 


Exeter Last. Cand D widths, 2%-6 $5.00 , 
K-377—Same in Youths’, Cand D widths, 1234-2 4.50 mand for Neolin Soles 


: 

a 

: 

a 

: 

: 
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and Wingfoot Heels. = 
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Www Vass Gowngany, = 
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St. Louis 





E-85—Men’s Mahogany Chrome Side Lace Ox- 
ford, Neolin Sole, l-inch Wingfoot _— Gude 
Welt, Swell Last. B,C and D widths. 








E-22—Men’s Mahogany Chrome Side Bal., Neolin 
Sole, l-inch Wingfoot Heel, Goodyear Welt, Ritz Last. 
B, CandD widths, 5-11 $5.50 


Sole, l-inch Wingfoot Heel, Goodyear Welt, Swell 
Last, B, C and D widths, 5-11.... f 
E-55—Same in Boys’, D width, 5-11. 


~- 


oO 
fe 
= E-55—Men’s Boarded Mahogany Side Bal., Neolin 
fe 
fe 
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Select Styles and Salability 


















































M - C McKays are Lynn Made, which is in 
itself a mark of distinction and a guide- 
post for many retail merchants. 


Our select styles, wherever shown, never 
fail to please the feminine eye. The sure 
salability of M - C McKays is determined 
partly by their snappy appearance, but the 
unusual comfort and prolonged wear are 
powerful factors in the steady sales. 





MITCHELL-CAUNT CO. 


Factories - Lynn, Mass. - Boston Office, 72 Lincoln St. 
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Here’s the “Barrymore’’ 


We've been talking about it. This is 
the first time shown. Isn’t it a beauty ? 
Let your orders come right along. Ship- 
ments from stock at once. 


STOCK NO. 832 
Women’s Cordo Calf Full Brogue Oxford. 


One Inch Heel 
Sizes 2-8 - - Widths AA-D 
Price $8.50 


Send for Summer stock style catalogue 


The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station), MASS. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 











BUCKLES FOR HICUT SHOES’ >» 


Are you firing your sales-building arguments with 
air rifles or Winchesters ? 
Discriminating sportsmen want good buckles on 
their footwear. Discriminating buyers say that is the kind 
Imitation Roller we make. Through their use good shoes become better 
FINISHES shoes. 
BRASS PLATE We also make good buckles of various designs for 
a Ones all kinds of shoes. 


Ask for a card of free samples 


NORTH & JUDD MANUFACTURING CO. 
New Britain, Connecticut 
BRANCH SALES OFFICES 


SAN FRANCISCO, POSTAL TEL. BLDG. NEW YORK, 127 DUANE ST. 
CHICAGO, 326 W. MADISON ST. ST. LOUIS, 608 VICTORIA BLDG. 








Kallman 


GUARANTEED WEIGHT 
LININGS 


are dominant shoe linings 
in all the great shoe centers 


He 


“JHE pride leading shoe 
manufacturers take in mak- 
ing their product the best 
they know how, prompts 


them to use KALLMAN 


linings. 


KALLMAN 
LININGS 


are of GUARANTEED 
; weight and therefore of 


BREE G GUARANTEED quality. 


a ; 
SS ae 
SSUES 2 


Samples Gladly Sent Upon Request 
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At a little added cost 
777777 DE LUXE brings 
f S | much added Quality 

, De LOR, 

Keto it by thewedue” Ye Luxe is not a shoe 








GUS Eph lining for a boot maker 
YE Ye LY LR MED) who is indifferent as to 
: YE ME MRS the quality of his product. 











But for those who have es- 
tablished a standard of ex- 
cellence and strive to main- 
tain it, De Luxe will always 
be worthy of the product. 


Know It By The Weave 








To be had in White and Natural (Ecru) 
BREE 
SAMPLES AND PRICES ON REQUEST 





























ulius Kallman Company 


Poston Cincinnati 
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Very Truly Yours 


The Kreider line of shoes is built around the personality of your cus- 
tomers and is therefore Very Truly Yours, Yours to handle, Yours to 
specialize on. They are the 


Best Shoes For Boys and Girls 
and the Babies 


Around them centers convincing proof of the high standard of a house 
specializing on quality footwear. 


Summer vacation will bring many mothers to your windows looking for 
sturdy playtime footwear. Display the Kreider line and they will come in. 


Not one single detail is left out of these shoes that would improve the wear 
4 keep the looks. To build you a substantial business they are Very Truly 
ours. 


Our catalog No. 17 shows the line complete. Ask for it. 
She Kreider Chroin 
) 


Annville Palmyra Lebanon 
Middletown Elizabethtown 


| FAS BLE. 


Exclusive Makers of Best Shoes 
for Boys, Girls, and the Babies. 


DISTRIBUTING HOUSES 


St. Louis. ..1408 Washington Ave. 
New York.........123 Duane St. 
Philadelphia 51 N. Third St. 
No, 585—Patent LeatherJAnkle Strap, Footform Last, Pittsburgh........923 Penn Ave. 


Mise C-D, 11 $3.50 Chicago 312 W. Monroe St. 


Nos Gan ‘ etal, as above. m Boston 110 Summer St. 
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DURABLE - WATERPRO 





The Vogue for Brogues—With 
Guaranteed NeOdlin Soles 








The hit of the year in fashionable, serviceable footwear is the 
Scotch or English brogue. Women, especially, see in it their 
ideal walking shoe, and their preference forit assures a Fall and 
Winter demand which you would do well to provide for now. 


The final touch of serviceability is given to the brogue by 
guaranteed Nedlin Soles. The staunch nature and clear-cut 
line of this sensible last are completed by the qualities that are 
uniform in long-wearing, comfortable, waterproof NeGlin Soles. 


You will find many distinctive brogues among the 500 and 
more styles which representative manufacturers are offering 
now in fairly priced shoes made with guaranteed Ne3Glin Soles. 
Goodyear will be glad to advise you direct as to where you 
can obtain them. 


Naturally, your show windows, invitingly trimmed with 
choice selections from your stock, will suggest to the public 
your ability to supply the latest in style and the best of quality, 
in shoes made with guaranteed NeGlin Soles. 


THe GoopyvearR Tire & RuBBER ComMPaNy 
Offices Throughout the World 


Goodyear Wingfoot Heels are the guaranteed walking mates of guaranteed 
Nedlin Soles. They’re so good that more than eighty per cent of all 
shoes ‘made in this country with branded heels are fitted with them. 


Soles 


—- COMFORTABLE 
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See de ee ee ee eee eT ety 


The Call for Good COLORED 


MEDIUM-PRICED SHOES 


Is Rapidly Increasing ax: 
SIDE LEATHERS 


se give your trade such shoes, you can do no better 
than to have them made of our Color 18 Color 14 
Medium Brown Dark Brown 

















SNUFT SIDE LEATHER 


REG. U.S.A. 


It has THE APPEARANCE OF CALF See Some Sample 
It gives LONGER WEAR Shoes. They Will 
It is MODERATELY PRICED Prove. 


C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, III. 
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MONEY SAVED ON BOUDOIRS AND STRAP SANDALS 


For few weeks only before stock taking, we can offer choice styles 
for immediate delivery. Send us your orders. Satisfaction guaranteed 


BOUDOIRS ONE STRAP TWO STRAP 
SANDALS ) SANDALS 


High or low heel 
$2.10 


Black $1.45 Send us your orders and increase High or low heel 


Red 1.65 orders 
Tans 1.75 your jsales. Satisfaction Guaranteed. $2.20 


Also three strap sandals high or low heels, $2.35. Less 2% 10 Days, Net 30 


Consolidated Slipper Company 
Haverhill, Mass. 
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THESE TWO STYLES 
ARE READY 


For Immediate Delivery 





ce 


Sized 214 to 8 
A-D 


IN CASE LOTS ONLY 





SPECIFICATIONS 


The Judette—One-Eyelet Welt Tie Sterling Brogue No. 264—White 
in White Buck with Silk Ribbon Lace, Buck Brogue Oxford, Welted Sole, 14-8 
Imitation Tip and Perforated Throat, Heel, Armour’s Sole, "3 5-8 Vamp, ’A-D, 
3 5-8 Vamp, White Kid Linin and White Sprayed 1 3-8 and 15-8 Military 
White Welting. Armour’s Sole (Natu- Heel. 

ped Finish) and White Sprayed 1 3-8 Stock No. 264B—Same Style with 
and 1 5-8 Military Heel. A-D. 3 7-8 Vamp, A-D. 


ALSO CARRIED IN STOCK 


One Eyelet Tongue Pumps 
One Button Strap Pumps 
One Eyelet Theo Ties with vamp cut-out 


To Move These Two Styles Quickly, We Offer An 
ESPECIALLY ATTRACTIVE DISCOUNT 
7%—10 DAYS NET—30 DAYS 


























YNCH SHOE COMPANY 


W. A. SULLIVAN, Pres. B. F. GREEN, Treas. 
192 BROAD ST. £.YNN, MASS. 






































iy ER CRE? mee #1. 85 
521—Sizes Oe. ll 
Tan_Lotus Barefoot Sandal 
Goodyear Welt 


% 
2 
Armani tiiny” 


Anne 


nti 


Tan Elk Barefoot Sandal, Oak Sole 
— 5-8 

8-11 

37S 11-2 
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Yonry Heine & A: Chicago 


208-214 West Lake St. 
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“STATE 0’ MAINE” 
SHEEPSKINS 


Natural Color Maximum Strength 


Thoroughly tanned in pure hemlock bark. 
Selected in standard grades for weight and 
quality. 


Besse Osborn & Odell 


INCORPORATED 


BY 
ie 


MUTT ein ts 





Sheepskin Tanners 





51 South Street 
Boston 11, Mass., U.S.A. 








Stoc +k No. 2083. Patent Pump, 
Flexible McKay, 13-8 ation Heel. 
Widths Ato D. Price.. . $4.00 


A. PALAN SHOE CO. 


ST. LOUIS 


Tanneries: 
Peabody, Mass. Clinton, Me. 
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FIFTY YEARS OF LOYAL SERVICE 


With Our Organization, is the Remarkable Record and the 
Proud Boast of Jimmie Cambell, Our Oldest Employee 





QNE half a century of consistent effort, assisting 
us in our endeavor to produce the very best 
shoes for men that money can buy, has resulted in 


success. 
Jimmie knows that his future is assured and we know that 
our efforts have been crowned with success. 

Since 1864—Makers of good shoes for men, with QUAL- 
ITY, STYLE and MORE SERVICE PER DOLLAR as 


the slogan of the R. K. L. organization is the record and 
the guarantee attached to our line of fine shoes for men. 


Built from the best leathers obtainable, on smart, perfect- 
fitting lasts, they are the successful results of over fifty- 
six years’ effort in shoe building. 


R.K.L.Co. “yihz 


Jimmie Cambell 
Since 1864—Makers of Good Shoes for Men 

















For “At Once” and Fall, 1920 


MAHOGANY SANDALS AND OXFORDS 
McKAY AND STITCHDOWN BOOTS 








PRICE LIST? 








HAGERSTOWN SHOE & 
LEGGING COMPANY 


HAGERSTOWN, MARYLAND 


& 
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Floor Goods- 


Attractive in Style, Workmanship 
and Value 


@_ ‘Profit by the other fellow’s misfortune. 


@ Replenish your diminishing stocks for your 
“sales” from our floor goods. 


@. We have standard first-quality goods on the 
floor at attractive prices which you can move at 
a profit to yourselves and at an attractive price 
to your customers. Assorted patterns, assorted 
heels and assorted prices. 


@. Quick action will strengthen your stocks on 
salable numbers for at once delivery. 


P. J. HARNEY SHOE COMPANY 


Manufacturers of Shoes and Good Will 
Factory and General Offices 


LYNN a MASSACHUSETTS 
BOSTON OFFICE: 183 Essex St. IN-STOCK DEPT., 78 Lincoln Street, Boston 
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Kinder - Garten Welts & Turns MITH- (ALL AC ia Kinder < Guee Sitee & Turns 


| ‘Made Stronger To Wear Lunger ' SHOE CoO. CHICAGO 


SSS Sista] 









— oS 











Oy | 
4 - 


SHOES 


Let “‘The ‘ Kinder-Garten’ Kids’’ come into the 
life of your Shoe Department and “‘liven it up.” 
The illustration represents them as _ helping 
some other “live dealer’’ to sell more children’s 
shoes and make more money. 

We are supplying unusual advertising, embody- 
ing “The ‘Kinder-Garten’ Kids’, to “‘Kinder- 
Garten” shoe dealers. 

Further information and catalogue will gladly 
be sent to you upon request. 


‘EVERY PAIR IS FULL OF WEAR’”’ 






























TABLISHER 164 



































On the Floor Rea 


B1706—White Cloth Lace Oxford, Welt, Stitched Imita- . : 
tion Tip, 14/8 Heel, AA to C jobbers included. 


If not on our mailing list write us. 


G. E. LIPPMAN SHOE CO. Shoe Trades Publishing Co. 
IN 


1627 Washington Ave , 7th Floor St. Louis, Mo. 














dy for Delivery 





NOW_READY! 
1920 DIRECTORY 


OF 
Shoe Manufacturers 


Covering all the improved features of previous 
editions, thoroughly and carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 
production, etc. Remember this is the only 
Directory giving complete description of 
product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 


































Price $2.00 Postpaid 




































683 ATLANTIC AVE. ‘ BOSTO 


























— 












= 


























SIDE AND VEAL 
UPPER LEATHERS 


By specifying Monarch Upper 
Leathers you are assured the 
right combination of STYLE, 
PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 


MONARCH LEATHER CO. 
CHICAGO NEW YORK 
BOSTON 
U. S. A. 


LL | 
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THE WONDER LINE OF SUCCESS 


FOR BOYS AND GIRLS 


A shoe made for service and comfort as well as looks 
Manufactured by 


BLEECKER SHOE CO. New York City 


—JUNE NUMBERS 


BSPPSTSGTVTe IMMEDIATE PPCUULITTTSH 





Tie, White Enamel Leather 


Kay, B, C.. .$7.50 Louis Heel, McKay, B, C, $4.35 


2072—White Reignskin Theo : 


2071—Brown Nubuck Theo 
Tie, Leather Louis Heel, Mc- 


fe 2070—Black Ooze Calf Theo 


Tie, Leather Louis Heel, Mc- 


Tie, White Enamel Military 


Heel, McKay, B, C......$4.35 |} 


2073—White Reignskin Theo 
Kay, B, C.. . 86.50 | 


2075—Black Ooze Calf Theo 
Tie, Military Heel, McKay, 

NR es hehe $7.50 2074—White Nubuck Two- | 
Eyelet Tie, White Enamel 
res Heel, McKay, B, C. 
ETC Pen Comer $5.60 


hag Military Heel, McKay, 


. 86.50 


I@GGB2 DELIVERY! sPCeBTBUeBee | 


MERCHANTS SHOE COMPANY | 
110 SUMMER STREET, BOSTON 9, MASS. [ 


SSS SEP BHSE_-CeH—ES—ESES—_ HHS] LSS ES S| SS E> => EL _L_ = l= SS 


| = 2076—Brown Nubuck Theo 
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They Come In To Buy! 


When a woman comes into your store 
she has one definite purpose in mind— 
to buy footwear! 


If you show her the A & B line of Flexible 
Boots and Low Cuts she will not only 
buy them—but will also send her friends 
to you and come again herself. 


That is why successful merchants stock 
the Allen & Bridgeo line/ 


Your business increase will justify carry- 
ing these shoes in stock—always! 


Allen & Bridgeo, Inc. 
LYNN, MASS. 
Boston Office 207 Essex St. 
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Shey f. 
clhoe 
Style 1604 


Boarded Russia Calf 
Brogue Oxford 


In Stock A-D 
The 


Price $6.75 Newport 
























































3,000 pairs ready June 15th. This popular style will sell until the snow flies. You cannot afford to be broken in 
sizes now or through the Summer. Same style in high shoe No. 1704 now ready at $7.50. 


Send your orders atonce’ ALLIED SHOE CO., Newburyport, Mass. 


x 
~ 


=—=IN STOC 
IMMEDIATE SHIPMENT! A CORRECTION 











Through a typographical error a portion of the 
style listing of a tan side button boot as illus- 
trated here failed to give widths and prices. 
The advertisement was that of J. Edwards & Co., 
Philadelphia, and appeared on the outside back 
cover. The correct listing should have been as 


follows: 


No. 352. A Mary Jane patent turn 
pump. 
Sizes 2-5 (no heel) 

4-8 (spring heel) 

8%-11 (spring heel) 








TantSide Button 
Terms 5% 10 Days Net 30 days No. 29—2 to 6. C 
Send for Sample Order DandE.. $2.65 


i No. 30—4 to 8, C, 
Co-Operative Shoe Co. D and. ...$3.25 
CINCINNATI, OHIO No. 31—-8 4% to 11, 

Start-Rite Turn Footwear for Children C, D and E. $3.80 


Office and Salesroom Stock Department 
301 Bell Block N. E. cor. York 
and Colerain Ave. 
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A Shoe May Be Perfect— 
But It Needs the Union Stamp 


to convince the great Union buying public that it is the shoe for them to buy. 
~ Union men and Union women in all the industries are standing together today 

as never before and insisting that everything they buy bears the official “stamp 

of approval.” On shoes, the official stamp is that of the BOOT & SHOE 

WORKERS’ UNION. 

The shoes you are stocking may be otherwise perfect, but if the Union Stamp is 

missing you are cutting off—just by this little omission—a large proportion of 








the American buying public. 


BOOT AND SHOE 
WORKERS’ UNION 


246 Summer Street, Boston, Massachusetts 





Affiliated with the American Federation of Labor 


COLLIS LOVELY, Gen’! President CHAS. L. BAINE. Sec’y-Treas. 





enor &S > 
WORKERS UNION 


PTTUQOOOENETTUUUISOTTTOOOOOOO TOOL LL TUUUOTEECTDTETOUE TUCO TTEUTTOOOL TTT union Sloran 
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Will not rub off! 


| evn WHITE—as ‘the name implies—is a 
white that clingg-DOES NOT RUB OFF. 
It cleans as well as whitens. Is easily and quickly 
applied. Dries quickly and evenly—giving a finish 
of beautiful velvety whiteness. It helps preserve 
shoes. Equally good for Buck, Nubuck, Suede, 
Canvas, and all white duck fabrics. Once tried 
Kling White will sell itself. The attractive package 
lends itself advantageously to display purposes. 


Early stocking-up is advised. 


UNITED SHOE MACHINERY. 
CORP. : : BOSTON, MASS. 


BRANCHES 


Chicago 
Cincinnati 
Haverb 
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THE GREAT NATIONAL SHOE WEEKLY 
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Articles in this Issue Worth Noting 


Frank P. Taylor’s Book of 
Shoe Window Display 





Mandel Bros. Orthopedic Department 


Advertising Foot Corrective Devices 


Painted Pictorial Background 


Chain Store Window Trimming 








News and Notes of the Findings, Equip- 
ment and Repair Fields 





























A lady writes: 
“Are al] your stockings marked like this @? 1 


Aon var ore 


want to be sure to get ‘ONYX.’”’ 


We quote this significant bit because it is charac- 


teristic of the increasing number of people who buy 


“Onyx” 


Alert merchants profit by the preference of people 
for a nationally advertised brand that they can 


identify because it is marked: 


Reg var once 


Emery & Beers Companylne 


Sole Owners of “Onyx”? Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: : Chicago Office: Philadelphia Office: 
31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. 


San Francisco Office 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N.Y. 








Thasnpenceaagns 








Our Advertising Policy 


A you are aware we advertise extensively. You have 

also noticed that we abstain from all word embellish- 
ment and “catch phrases.” We do not tell you that 
your business suffers if you do not keep up your 
window equipment. We assume that you realize 
this fact. 
Our advertisements do not enlarge on the point that 
our products are of superior quality and that we adopt 
a straightforward business policy. We consider this 
entirely unnecessary for a firm as well known as we 
are. Besides, second-class concerns are just as liable 
to make such an assertion as a first-class one. 
Merchants these days demand and understand good 
fixtures and every respectable house focuses every 
effort on quality and high-class service. 
We give you only the kernel of the nut, and thereby 
do not burden you with reading non-essential matter. 


THE HECHT FIXTURE Co. 





NEW “PERIOD” FIXTURES 


We present herewith a few illustrations of a beautiful 
line of decorated wood Fixtures of an entirely new 
design. 


These shoe fixtures are in stock in Ivory finish for 
immediate shipment. Ask for catalog “‘L.”’ 


GLASS FIXTURES 


The Glass ““Trim” here shown is one of numerous 
others in our catalog “G. F.”’ This set of fixtures 
consists of Pedestals of various heights and in con- 
nection with a large variety of glass plates form an 
interchangeable set, admitting of a large variety of 
changes. Ask for Catalog “G. F.” 

WINDOW VALANCES—A very large stock on hand 
for immediate delivery. WRITE FOR SAMPLES. 


WINDOW RUGS—Our Silk Velour Window Rugs 
come in 15 different colorings and we have over 200 
styles of Imported Art Borders. 

Ask for Circular [in actual colors], also samples of 
materials. 

DECORATING PLUSHES and VELOURS— All 
staple colors carried in stock. Samples sent on 
request. 


THE HECHT FIXTURE CO. 


; Medinah Building 
New York Show Room, 65-67 East 12th WELLS STREET AND JACKSON BOULEVARD 


Bet. Broadway and 4th Ave. CHICAGO 

















Our Line is also on Display at Bush Sales Bldg., Shoe Section, 42nd and Broadway 
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The Right LACE 
7er the shoe! 


Cas” 


FORE! 


Swish—and the little white globe sails away over the bunker! 


The golf enthusiast uses his shoes—gives them hard work and 
plenty of it! Every energetic twist and turn is a strain. But were 
the shoe without a lace, how much resistance would there be? 
So after all it’s the lace that must bear the brunt—take the constant, strain- 
ing usage. 
Cordo-Hyde outwears by months ordinary laces, stays tied and never looks 
shabby, and for golf shoes recommend Cordo-Hyde No. 891, a flat lace 
inch in width. 
PRICE LIST 

25” 27 28” 30” 36” 38” 40” 45” 54” 63” 72” 

5.10 6.12 6.46 6.80 7.65 9.18 10.71 12.24. Colors: Black , 


No 891 $4.25 4.59 4.76 ' 
Tan, Mahogany, Cocoa and White. Samples and complete price list for the asking. 





IMITATIONS—by Al. Foss, 


Webster has defined, ‘“IMITATE—to Counterfeit.” 

Imitation is not only a counterfeit of the real thing, but a recognition of the merits of the article 
imitated and a frank confession of a poverty of thought by the imitator. 

The inventor and moral owner of an invention naturally takes a pride and interest in the things 
that his genius gives birth to, but the imitator is never animated by any sentiments such as 
inspire the inventor to produce a good article—he can take no possible pride in the inventions 
of others—the only interest he can possibly have is a desire to reap where the inventor has 
This is why imitators never turn out a good article, and the reason why an imitation 

IT HAS NO SOUL. 
Copyright by Al. Foss, used by permission 


sowed. 
is only a counterfeit and can never be anything else 











LACE DIVISION 


OQ. A. Miller Treeing Machine Company 


Brockton, Mass. 
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Mandel Bros. Orthopedic Department 


Showing How a Trained Man Renders a Real Service in the 
Shoe Store 







By E. C. WILHITE, Manager, Foot Comfort Department, Mandel Bros., Chicago 







HERE are a number of essentials required to Here is an incident that is noteworthy and bears 
T make up a well-equipped department for Foot out this point. During May of 1919 a lady whose 
Conifort Appliances, and one that will pro- home was in South Dakota came to me and told me 
duce real results both for the customer and for the about her foot troubles. Her sister, whom she was 






cash drawer. visiting in Chicago, had told her to see the practi- 

First: It requires a complete line of appliances pedist man at Mandel Brothers. We fitted her 
and remedies. It is quite impossible to conduct an with the proper appliance, instructing her to see her 
effective corrective department with ? practipedist at home for adjust- 
an incomplete stock. From a mer- ments. About two months later 
chandising standpoint, these prod- she made a trip to Chicago to have 
ucts pay a good margin of profit, her appliances adjusted, saying she 
but this merchandising idea should was afraid to have anyone at home 
be a secondary consideration in a touch them, and adding that walk- 
foot comfort section; the service ing had again become a pleasure 
feature should be paramount and since her feet no longer troubled 

_ the customer impressed with that her. 

thought. “There are remedies or Many people come in after read- 
appliances for practically every case ing our little booklets on “Treat- 
that comes to the department, so ment and Care of the Feet.” A 
that the importance of having a good plan for distributing them 
complete stock should be impressed is to hand one to each individual 
upon every practipedist. The small coming into the department, and 
items like corn and bunion pads also to wrap them up with packages 
are essential, for they are useful from every department in the store. 
in giving immediate relief from Interior and window display 
pain and pressure. publicity are also very good. An 




























Second: Advertising is essential. , attractive window display brings 
No business has ever grown to E. C. WILHITE business into the store, and neat 
any great extent without proper ledge and base arrangements will 
publicity. Advertising in the daily papers and in sell a great many accessories. 
magazines is, of course, the form most commonly Third: Co-operation from the general sales force is 
used, but the advertising given by satisfied customers one of the most vital essentials in the successful 
is most to be desired. The best publicity any busi- operation of a department. The shoe sales- ; 
ness can receive is word-of-mouth praise, and I firmly man can co-operate wonderfully with the cor- “ 
believe that fully 50 per cent of the people who rective department.. In a department store, the 
come to me come through the recommendation of selling force in the various departments can help in 









some friend or friends who have received foot comfort. the same way. Co-operation on the part of the sales 
11 





Boot and Shoe Recorder FINDINGS, EQUIPMENT and REPAIR DIVISION, May 29, 1920 


force will not only build 
up a strong corrective de- 
partment, but adds pres- 
tige to the store in general. 

Knowledge concerning 
proper shoe fitting, as 
regards size and type, on 
the part of the shoe sales- 
man is exceedingly vital, as 
most forms of foot trouble 
can be traced directly to 
misfitted shoes. The aver- 
age foot sufferers are eager 
for knowledge regarding 
their feet, and are highly 
appreciative of informa- 
tion as to their care. In 
fitting shoes it is an easy 
matter for the shoe man to 
discover foot trouble and 
explain the proper correc- 
tion, incidentally taking 
them to the corrective de- 
partment for permanent 
foot comfort. An impor- 
tant point is to refrain 
from using technical terms 
to the customer. Define 
the trouble in a simple 


way. 
Foot Comfort of Mandel Bros., Chicago 


Most people who come 
to a corrective department 
are wearing shoes far too short or of the wrong type. 
In many cases both are true. The practipedist can 
here assist the shoe department by getting the person 
to wear the proper type of footwear. The person 
suffering with his feet has as much confidence in the 
practipedist as in his family physician or dentist, 
and when he says their shoes are wrong, a sale of 
the proper kind is as good as made. I put particular 
stress upon this feature of the work, for it is a physical 
impossibility to give foot comfort to a patient whose 
shoes are not right. In my own work, I tabulate 
every pair of shoes I am responsible for having sold, 
and the records show an average of three pairs a 
day. 

Fourth: A good practipedist is required, or a man 
thoroughly acquainted with foot troubles and their 
correction. He should have the health, efficiency 
and comfort of his customer at heart and strongly 
feel the importance and seriousness of his work. 
Nothing will so impair the health and general effi- 
ciency of an individual as foot trouble. Thousands 
of people are suffering from some form of foot tr »uble 
who have not the slightest idea what is wrong with 
them and have been going to physicians for months— 
and sometimes years—for treatment of rheumatism 
or neuritis. They spend a great deal of money and 


get no results, when what they need is mechanical 
correction to relieve nerve impingement and unequal 
pressure. 

The practipedist who can _ convince. cus- 
tomers of his sincerity and give proper service is a 
man not only thoroughly familiar with his work, 
but one who is courteous, obliging and has the faculty 
of gaining the confidence of his customers. My own 
first thought is to make the customer feel that I 
take the same interest that I should in my mother 
or sister. 

The sales force of the shoe department all work 
with me because they find that the Foot Comfort 
Service helps their shoe sales, and there are several 
on the floor who are thoroughly familiar with the 
work. 

Through studying out these four essentials of 
Foot Comfort Service success—merchandise, adver- 
tising, co-operation, practipedist—we have been 
able to establish a thoroughly modern and paying 
station at Mandel Brothers, and find that people 
from everywhere in the United States come to us, 
many of them on recommendation of a friend or 
relative, far from Chicago. 

It pays to advertise oneself by giving satis- 
faction. 
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THE gr SUN 





WEDNESDAY AFTERNQON, OCTOBER 154 1919. 











.t for Infants and 
ots Specialized! 


displays of Infants’ and Children’s | 
soes are little short of wonderful‘ 
Arictly “Nature” shapes, scientifically 
designed for healthful development of 
lutte feet. Priced $1.50 to $4.50. 








ROSENBAUM == 





We Invite Physic. 
and Foot Specialis, 


to investigate our facilities 
_ with them in the fitting 
Mr. Ritter is 


“THE STOKE AHEAD IN THE CITY AHEAD” ; Specialist in this work, and » 


Security Discount Stamps Redeemable in Merchandise or Cash 


exhaustive line of Corrective F 





Specialization as Applied to Senanianle 


HE E Reantines Shoe See dems Sha Shae Bastense of Fettinngh Doeee Specialization. 


The organization here is trained to know Shoes— 


and to know Feet. oat e proper Shoe to the Foot for which it was intended, is the highest form of Specialization. This we are doing 


for thousands in 


District—every day! Sus Ghue ceuiie ane aenelys ties a Dasas 20 Rese af enw after dave fa SU 
Shoes, our stocks at all times présent the last word in Distinctive Style, 


burgh and we do almost as much Shoe business as any two sores Knowing 
Fine Materials and Dependable Workmanship. Also, a range of sizes and widths to insure fitting, neatly and comfortably, any foot—from those of 
the chubby Infant and the developing feet of the School Child, eT ae 


Shoes for Boys! 


Built to Withstand the Rough- | 
and-Tumble Activities of 
the Liveliest Youngster! 


EEPING a real Boy ‘‘in Shoes’’ is a prob- 
lem ‘well nigh distracting to Father and 
Mother—until they find thé solution in a 

pair of our sturdy, built-for,service Boys’ Shoes! 

Specialization ‘plays - ‘important part in this 

depart pe being -given’ts 

selecting the devvest size and: width to allow the 

‘eet to develop naturally. _ Complete range of 
‘dths carried. 








*"nglish-Model Shoe for Boys 


of Tan Russia Calf; {7 

ist with modified 

toe; blind / 
ace style; 








Don’t Let This‘ Happen 
To Your Feet! 


Lk-fitting shoes and the resultant over-taxing of 
muscles inevitably flattey down the arches, causing 

no end of foot troubles and almost constant discomfort. 
Weak and painful ankles, sore and tender heels, p pains 
under instep, callouses on the sole, tender joints, ‘mis- 
shapen toes—.4 LL may be traced to incorrect footwear. 


Find Out What Your Feet Need! 


Consult our recognized Fitting-Specialist, Mr-H. W Ritter 
who is in charge of The Orthopaedic Department of The Rosen- 
baum Shoe Store. NO CHARGE is sniade for Mr. Ritter's Services, 


Shoes for Girl 


Modeled Especially for Misse 
and Children—Not 
Women’s Shoes ! 


OME mothers let their growing-girls » 

shoes. with high heels and pointed toes, m 

for grown-ups. Very wrong! Such shoes o 
do great harm to undeveloped feet. Here 
shées made especially for girls. Pretty Nove 
Shoes, too.! You know, some stores have for ¢ 
only the plainest kinds of Shoes. We have 
very charming novelty styles, shaped rig 
growing [eet. 


W ELTED Sole 
Calf Pater 





and he will point out the scientific corrective for your particula 
form of Foot-trouble. “We have all the best Corrective Ap 
and carry a large variety of specially constructed Conective “a 


Comfort Shoes. 





Mr. Ritter wil? be glad to co-operate’ with your 
physician in selecting the proper form of shoe for you . 
to wear. Physicians and foot specialists are invited to 


nvestigate this service. 


Full Line of Corrective Shoes 


eo VERY fost has different _Tequirements—and we have Ps Shoe for, every ‘0 


ot at thar 


Advertise the Foot Appliances 


A Pittsburgh Concern Finds It Pays to Educate the Public on Care of Feet 


HE above is a section from a full-page adver- 
,tisement of the Rosenbaum Company of Pitts- 
burgh. They wish to be known as specialists 

in everything pertaining to the shoe store. 

Following out this policy the Rosenbaum Company 
features its orthopedic department, of which H. W. 
Rutterisin charge. Asaresult the concern has built up 
a list of customers who depend on them for proper shoe 


fitting, and advice on the proper use of foot comforts. 
Notice with what detail the advertisement goes into 


‘the explanation of the bony structure of the foot. It 


shows the normal arch and the broken arch and gives 

the warning to customers not to neglect their feet. 
Today is a day of specialization. The Rosenbaum 

Company is among the foremost shoe merchants in 


foot comfort work. 
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Bigger Greater——Better 
Than Ever Before Will Be This 


Dr. Scholl's 


Foot Comfort Week 
of 1920 


(June 21st to 26th) 


Past years have seen tremendous enthusiasm and record breaking preparations for this great annual 
event of the shoe trade, but no year has ever seen such overflowing enthusiasm and such irresistibly 
compelling advertising to usher in this Week as that which this year of 1920 brings to “the BIG event.”’ 


Terrific Campaign of Convincing Copy 


Just glance at the representative group of the leading magazines of national circulation depicted upon the opposite 
page. Think of how many millions upon millions these large ads will carry the message of Foot Comfort to. Is it 
- any wonder that between thirty and forty thousand shoe dealers in the United States and Canada are looking for- 
ward to this big Week with the greatest longing and anticipation? They know from past experience what a harvest 


of profits and of trade building it brings to them. 


Make It YOUR Big Week of 1920 


You can easily make this the banner week of your whole year. You can increase your sales of shoes and, at the 
same time, add many dollars of profit to your bank account through your sales of Dr. Scholl’s Foot Comfort Appli- y 
ances and Remedies. Youcando more! You can make hundreds of new friends and new customers through the 


foot comfort you are prepared to offer. ji 


Let Us Know That You Are With Us J oA 


This Company will co-operate with dealers who wish to participate in this big event. We will supply ff Coupon 
wonderfully effective special window trim material, newspaper ads for your local papers, slides for for 
your “movie” theatres, circulars to put in packages, sidewalk signs and dozens of other helps in Material 
making this your big clean-up week. All you need do is to send us the coupon. We will do the f 

rest. But, be sure to send it, because we will send material only to those who request it. 213 Dr. Scholl Mfg. Co., 
The shortage of paper this year compels us to observe this rule strictly. So send for a W. Schiller St., Chicago. 


yours. Get intothe game. Do it now. Gentlemen: I wish to co-op- 


if erate with you in making Dr. 
Scholl’s Foot Comfort Week of 1920 


TH j . SCHO j i ME( : CO the record-breaking event you have 
e a f started out to make it. Please send me 
f } your large portfolio, showing all the helps you 
Largest Makers of Foot Appliances in the World offer to those dealers who co-operate, so that I 
213 W. Schiller St., Chicago can make my selections early. 
339 Broadway, New York 


Toronto London 
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, DOMINANT! 
LO St/ish Spats 


WILLIAM GREILICH & SONS 


Factory_and Sales Offices 
Brooklyn, N. Y. 
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New Book on Shoe Window Display 


A Long-Felt Need Is Supplied by “Frank P. Taylor’s Book of Shoe 
Window Displays’’---Subject Covered Thoroughly 


RANK P. TAYLOR has just published a book 
KF on shoe window displays. It is the first com- 
plete work on the art of window trimming for 

the shoe store. 

“Frank P. Taylor’s Book of Shoe Window Display”’— 
as it is, titled—is ade-luxe edition, bound in boards, size 
9 by 12 inches, and containing nearly 100 pages. It 
is profusely illustrated with photographs, diagrams 
and analysis drawings of shoe window decorations. 

All the problems of the window trimmer in the shoe 
store are covered in such a way as to show the begin- 
ner or window decorator how to become an expert. 
Specialists have contributed articles on the accessories, 
such as fixtures, backgrounds, etc., that go into the 
successful display. A work of this character has long 
been a need in the shoe field. 


Ideas for the Shoe Merchant 


The shoe merchant who has an old-fashioned front, 
or has been trimming his window by merely piling in 
abunch of shoes, will see howit is done by some of the 


most progressive shoe merchants in the United States. 


Close-up photographs will give ideas on backgrounds, 
arrangement of shoes in the display, use of flowers, 
methods of handling draperies as an auxiliary to the 
display, position of the show card, and numberless 
other details that have been carefully worked out by 
the school of actual experience. 


Merchants have found that a successful window 
display will cause sales to jump immediately. What is 
the secret? It is not a hit-or-miss proposition, but 
something that 
is based on 
scientific prin- 
ciples. 





Value of Win- 
dow Space 


The window 
is the most val- 
uable _square- 
foot surface in 
your store. Are 
you putting into 
it the same 
thought that 
you put into the 
purchase of your 
merchandise? It 
is one thing to 
buy right; it is 
another to sell 
right ; and selling 
right is turning 
over the stock in 
the shortest possible time. The window is the most 
valuable aid in doing this. It helps move odd lots 
in your stock, 











FRANK P. TAYLOR 


Frank P.Taylor’s Training 


Frank P. Taylor is well equipped to write authori- 
tatively on the subject of shoe window trimming. 
He is the display manager for the W. L. Douglas New 
England stores. Mr. Taylor began his career as a 
shoe salesman, and by his ability, good taste and spe- 
cial art training rose to the position he now holds. 

He has been a constant contributor to the Findings, 
Equipment and Repair Division of the “Boot and 
Shoe Recorder” and other trade publications. The 
favor with which these articles were received by shoe 
merchants throughout the country and the actual 
need of such a volume encouraged him to put into 
writing his entire experience and the knowledge of 
those supplying the window trimmer. To those wish- 
ing to enlarge their knowledge of shoe window trim- 
ming, Frank Taylor’s book will prove of great value. 
There is a total absence of theory in its pages—every 
suggestion is a practical one, that has been tested and 
proven successful. . 








Let a P &V Shoe Pow- 

der sale accompany 
Neutralizes and re- ° “ ; 
lieves\excessive per- ” ; enehs on cule: It . 


iration. Protects 


the leathers from a 4 . 7 easy — and profitable. 


perspiration cracks 
and, discoloring. 
Preserves hosiery. 


The direct profit derived from this source is not to be sneezed 
at. A word of suggestion sells a box—and makes a well pleased 


customer better pleased. 


And as SATISFACTION INSURANCE, P & V Shoe Powder 
is well worth while—and would be even if you paid a premium 
on it instead of making a wholesome profit. Through its use 


the customer enjoys greater comfort in.your shoes—and that EY Vorcl Leather 


means greater prestige to you. wn 
ilwaukee, Wis. 


| 

a" 

$3.50 gets you started. Write today for this striking display Please forward at | 
| 


stand containing 2 dozen 25c boxes and 100 circulars—from containing 2 dozen 
boxes P & V Shoe Pow- 


your jobber or direct. der, at $3.50 per stand. 


PFISTER &VOGEL LEATHER CO. 


MILWAUKEE WIS. 


+: SABLA) URW Ae 























Another Tie Novelty 


Removable Strap Converts Pump into Fashion- 
able Instep Tie 
A novelty called the “Strap-Ty,”’ by which a plain 
pump is given the appearance of the fashionable new 
instep tie, has recently been put on the market by 
Charles Westcott Louden of Los Angeles, Cal. It is 
illustrated below. 


= 





PAT. PENDING 


The advantages claimed for the Strap-Ty are that 
it may be quickly and easily put on and removed, that 
it gives adequate support without slipping while 
walking or dancing, that it can be had on all standard 
materials, and that it is adjustable to all sizes of pumps 
either high or low. Any buckle or ornament may be 
used instead of the ribbon tie. 








Facsimile of Cut Steel Buckle Manufactured 
by Excelsior Belt and Buckle Co., New York 





Buckles for Pumps 
Sell Them and Attach Them Securely 


Pumps being a staple style for 1920, buckles are 
selling in retail shoe stores. 

There are a hundred and one varieties of 
buckles. Besides selling buckles, the clerk often 
has to attach buckles. That takes good equipment. 
A buckle poorly attached is poorly sold, while a 
buckle properly attached completes the satisfaction 
of the customer. 





Let a liberal portion of the advertising appropria- 
tion be used for the findings department.. There’s 
profit to be had from findings, and the selling of them 
brings many a customer to. the store. 
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The Show-Card Stroke 


Learn the Proper Handling of Brush and There 
Will Be Less to Unlearn Later 
By L. S. STRONG 


It is important that the beginner in show-card 
writing should learn to handle his brush properly. 
Wrong. handling when learning gives the show- 
card man much to unlearn later on. Follow these 
instructions and many of the mistakes a beginner falls 
into will be avoided. 

Always make your brush strokes continuous. 
Avoid short, “choppy” strokes. A little practice will 
demonstrate that a line, either curved or straight, can 
be drawn much more exact with a moderately rapid, 
steady stroke, than when the movement is slow and 
hesitating. Always begin the formation of any letter 
by executing the vertical strokes—the left vertical 
stroke first and the right vertical stroke next. The 
correct formation and proportion of the letter is the 
first thing to be accomplished, after which add spurs, 
or other peculiarities, which, as a rule, do not affect 
the proportion. 

Do not work with the point of the brush. Use the 
side of the brush and keep the hair spread as much as 
possible. This is not only the easiest way to draw a 
correct line, but helps to fill in the letter as you go. 

Always begin the letter by first executing the 
vertical strokes. The spurs are what give the letter 
character and finish and should, therefore, be executed 
last. A moderately rapid, steady stroke is more de- 
sirable and will insure better results than a slow, hesi- 
tating movement. 

When making a connection, joining two. brush 
strokes, do not begin exactly at the stopping point 
but begin a short distance back of, or above, the pre- 
ceding stroke and gradually spread the hair until 
you reach the point from which you desire to continue. 

Always use a brush large enough to hold sufficient 
color to execute the vertical strokes without recharg- 
ing. . 

The brush should be held between the thumb and 


- the first finger firmly, but lightly, in much the same 


position as a pen or pencil—not stiff or rigid, but so as 
to allow the handle of the brush to roll between the 
fingers when necessary, as in the execution of a curve. 


Ribbons Again 
Sell Them for Fastening Pretty Ties 


The whirligig of fashion brings ribbon laces into 
the store once more. One and two eyelet ties, and 
“Frenchies,”’ too, are the vogue in women’s foot- 
wear. A fine ribbon lace is their best adornment. . 

Ribbons especially for laces may be had in blacks 
and colors in 10-yard pieces, and 50-yard pieces, too. 
Some are 5-8 inch wide and some are 1 3-8 wide. 
They may be merchandised to good advantage, pay- 
ing a profit as well as improving the looks of the shoe. 






































































































Classic Design 


We furnish the Display Fixtures. Send for our 
Catalo3 S showin3 many Window Displays of our different 
period designs. 


The Decorators Supply Co. 
Archer Ave. and Leo Street 
Chicago, U. S. A. 


' Artistic Window Displey FIXTURES have proven 








the most profitable advertising for the retail merchant. 
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A Complete Window 


The Proper Window and Store Front Construction Should Not Only Permit 
Changeable Display Backgrounds, But Be Attractive Without Them 


YP WNHE design below shows how a painted pictorial 
background may be inserted in the panel of a 
hardwood background of a shoe store display 

window. A stiff illustration board is used so that when 

cut to the proper shape small tacks in the side of the 
panel will hold them in place ; 
and maintain a smooth sur- | 


r 


bulky cast-iron moulding. This moulding should 
also be of sufficient strength to withstand the pres- 
sure of the wind, and carry the expansion and con- 
traction of the glass due to the heat and cold. 
Note the attractiveness of the bulkhead. 


xs j : 


The 





face. 





The design 
painted in light colors, con- 
veying the sunshine tints of 
Summer and _ possessing 
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enough action and human 
interest to attract the 
passer-by. If the show-card 
writer is not sufficiently : 
skilled to handle figures, a q ;? 
simple Summer scene, laid * 
on flat with a proper poster 
effect, will be attractive. 
To further carry out the 
effect, flowers should be dis- 
played in the window, ar- 
ranged artisticallyin wicker 
baskets or stands. The 
display of shoes should in- 
clude those styles used by 
the vacationist or outdoor 
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enthusiast. Other indica- 





tions of Summer life, such - 
as a tennis racket, bathing 
caps, etc., may be utilized to 
further carry out the idea 
and give the proper at- 
mosphere. 

Notice the finished effect 
the valance gives at the 
upper part of the window. It not only serves to con- 
ceal the lighting system, but enhances the appearance 
of the window. Every window should possess this 
important element of display. 

The permanent background of hardwood, though 
dull in itself when shoes are displayed before it, 
nevertheless by its construction permits the use of 
painted panels or removable backgrounds. There is 
a permanency and dignity to hardwood which will 
serve its purpose excellently for those periods in 
between special displays. 

The plate glass shown in the illustration is joined by 
a drawn copper moulding. This permits the greatest 
visibility, and is much more attractive than the 
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A Display Window Showing the Attractiveness of Color Backgrounds Inserted in 


Hardwood Panel 


material used, indicated in the illustration, is marble. 
The bulkhead is one of the most important points of 
attraction to a store front, and the proper material 
should not be overlooked for something cheaper but 
less durable. 





Brace Up Blackings 


Springtime is the chance to brace up sales of 
blackings. They lagged during the Winter, when 
the snow was on the ground and arctics were on 
millions of feet. A shine a day makes the world look 
brighter, both for the merchant who sells the black- 
ing and for the customer who wears the shoes. 
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The Mark of Good 
Shoe Dressing 


“EAGLE BRAND” is a name that always has been conjured 
with QUALITY polishes. 


Leather dressings or preservatives in their highest form is the 


aim of “EAGLE BRAND” production. 


‘EAGLE BRAND” 


“A Perfect Dressing for Every Shoe” 


Quality is always a “repeater.”” And you want to sell a polish 
that is well known and has merit. 


All the popular and desirable colors and finishes for all styles 
of leathers are included in the “EAGLE BRAND” Line. 


Get a complete stock from your jobber. 
The American Shoe Polish Company 


CHICAGO, ILL. 
UAUTUUOUUUUONOOONOGOOEOQEOGOOOOOEESUCOOOOOOOOOAOOOQOGOGOQOGGOOOOOUEEE}COOOOOOOUOUOUOGOGOOONOOOGOOGNOOOOOLOUOOUUOGOGOGEOOOOEAOAOOOEOEUEUUOUUOOUOGAGAGGGGOGGEAAAATA 
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Chain Store Window Trimming 


The Problem of Handling Many Stores with Same Window Scheme Very 
Difficult---Different Methods Required 


HE man who has 
charge of the window 
trimming of a chain 

store system has) problems 
which do not present them- 
selves to the decorator with 
but one or two stores to 
handle. For example, one 
man covering twenty stores 
cannot cover them in a day. 
It would take about thirty 
days for him to make the 
rounds. Therefore his 
schemes of decoration must 
be of sufficient breadth and 
seasonal latitude to require 
no set day for their installa- 
tion or tearing down. For 
instance, it’ would be im- 
possible for a window trim- 
mer handling twenty stores 
to take out a July 4th dec- 
oration on the night of the 
Fourth or the day after. 
The trimmer could not de- 
pend on the local manage- 
ment to do it for him 
because a new trim would 
have to be installed in its 
place. The only thing the 
window decorator could do 
is to use thecolors red, white 
and blue in an artistic 
scheme, good for the event 
and yet of sufficient general 
application not to require its 
tearing down immediatedly 
after the date. 

This problem is handled 
in a very unique manner by 
the Beacon Shoe Stores. 
Their official window trim- 
mer, Carl A. Bafaro, is loca- 
ted at the San Antonio store. 
He builds the trim in his 
store, then takes photo- 
graphs covering the various 
angles of the display, and 
sends them to the other stores 
in the chain. They have 
men sufficiently skilled to 
carry out Mr. Bafaro’s plans. 





The above is a close-up photograph of the Beacon Shoe Store window of Manchester, 
New Hampshire. It is of value to note how the display is centered by the card and wicker 
stand of flowers. All the other lines of the display seem to bring the eye back to this point 
in which the trade-mark of the Beacon Shoe is featured. 

The hardwood backzround is given life by the insertion of colored paper in the panels. 
Flowers are used freely and plush is draped artistically from the fixtures and on the floor. 





The above shows the entire front of the Beacon Shoe Store of Manchester, New Hamp- 


shire. 
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Made in the exclusive 
“RAUTEX” fabrics— 
cloths, linen, silk and 
satin. All the most 
fashionable shades. 
































BOOT-TOP}— 


Now is the time to anticipate your spat requirements for Fall. 
Spats will be in heavier demand than ever this year—especially 
the three most popular models in 


we 


A 


99 


‘SPATS~“BOOT-TOPS 


sold everywhere to the best clientele in larger quantities than 
any other Spats in the world. 


The extremely graceful lines and 
distinctive “‘master-tailored” ap- 
pearance of the STANDARD 
TRIMLINE model have been 
chiefly responsible for the popu- 
larity of Spats as a useful and 
beautiful adjunct to all costumes. 
Dealers report a wider demand 
for this smart spat than ever 
before. 


The BOOT-TOP is made to 
slip on over the heel without a 
buckle, giving the cloth top shoe 
effect now in vogue. As a boot- 
top it is preferred everywhere 
for its trim, smooth fit, careful 
workmanship and superior qual- 
ity. 


The STANDARD - SPORT 
model meets a great demand for 
spats designed especially for 
low heel shoes and outdoor 
exercise. The “‘mannish”’ lines 
of STANDARD SPORT model 
are accepted as the ideal accom- 
paniment to the Sports Costume 
required in every wardrobe. 


It is advisable to place early order for these popular and well- 
advertised models. 


S. RAUH & COMPANY 


310 SIXTH AVENUE 


NEW YORK 


The largest and foremost manufacturers of Spats in the World 
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The Sale of Foot Comforts 


It Is as Essential to Properly Fit an Arch Sup- 
port as a Shoe 
By E. W. HERTZLER of Burlington, Ia. 


In selling comfort-giving or foot-corrective appli- 
ances, a salesperson must use keen judgment; he 
must have a knowledge of the feet, be able to detect 
weakness of arch, 
and know what 
the appliance he 
prescribes and fits 
will do or is ex- 
pected to do. 

The successful 
sales in these ar- 
ticles come, first, 
because the ar- 
ticles prescribed 
will do something 
to relieve pain or 
discomfort, and, 
secondly, because 
the article has 
made good. 

Misfit arch sup- 
ports will cause 
more grief than 
misfit shoes, and 
you know what 
misfit shoes do. Therefore, a store specializing on 
arch supports must have a salesforce that has a 
knowledge of the human foot and knows the merits 
of the appliances it sells. 

Every store should school its salespeople in this 
particular branch of our profession. Metal supports 
are the most difficult to fit. Greater care must be 
taken to properly adjust them so that they will do 
the things they are supposed to do, otherwise they'll 
do more harm than good. However, there are flexible 
arches and the new corrective pads that position the 
foot so that nature will function again as it did in the 
North American Indians’ feet and which are less 
difficult to fit, all of which add to the sales of your 
findings department. 





E. W. HERTZLER 





Good Top Lifts 
A Branded Piece of Leather Will Wear a Long 


Time 

Repair men will do well, says a dealer in findings, 
to cut top lifts for heels from branded pieces of leather. 
They may not look as nice as a lift from a fine grain 
piece of leather, But they will wear a long time, even 
longer than the nicer-looking leather. The branded 
piece of leather, says the findings man, is like a broken 
bone that is stronger after it is healed than is the 
original bone. 





English Representative of Shoe In- 
dustry Visits United States 


John Munday, general secretary of the National 
Federation of Boot Traders’ Association of Great. 
Britain, and party are making a tour of the principal 
shoe centers of this country to investigate our methods 
of manufacturing and repairing shoes. 

He stated that the association had accomplished 
wonders for the repair men in Great Britain. It had 
brought to the repair men modern ways of doing 
business, and helped to convince them that they were 
entitled to a fair compensation for their work. 

Proper estimation of their own worth had raised 
them from a class of business men who were weak 
financially to those doing business on a sound financial 
basis. 

Mr. Munday further stated that the great need of 
the British repair man was for more machinery. This 
he found practically impossible to obtain. 





Knowledge of Practipedics 


Increases Findings Sales 


In Detroit, Mich., resides an ardent advocate of 
the study of practipedics, who feels that his success 
is mostly due to his accurate knowledge of the foot. 
George E. Alaska sold arch supports for a long time 
before studying their scientific application. They 
were never properly fitted and consequently no‘in- 
terest was displayed. Two pairs a month was\ the 
average sale. Since studying practipedics, Mr. Alaska 
sells a complete line of appliances, and every week 
brings friends and relatives of his customers back on 
recommendation. He feels that any man in the shoe 
business should take up this course, and would not be 
without his own personal foot knowledge for anything. 


Good Laces Support Arches 


A good pair of laces, properly fastened, holds the 
waist of the foot in its proper position in the shoe, 
and thereby supports the arches of the foot, both the 
instep and the transverse arch. 

It draws the upper of the shoe snug to the flesh 
under the instep, and makes a sort of a cradle for the 
instep arch, and, furthermore, it prevents the foot 
from slipping forward into the forepart of the shoe 
and thereby cramping‘the toes into the box of the shoe 
and throwing an abnormal strain onto the transverse 
arch. This strain may be enough to distort the arch. 
A good lace will save the strain and the arch. - 

A good pair of laces, properly fastened, will not 
only help to preserve the arches but will also help 
to lengthen the wear of the shoes. 








Spats for early Spring wear are good and proper 
apparel. They'll sell next Fall, too. Spats fit nicely 
these days. That’s one reason why they sell. 





Boot and Shoe Recorder FINDINGS, EQUIPMENT and REPAIR DIVISION, May 29, 1920 











doe Off the Press! 
Frank P. Taylor’s Book of 


SHOE WINDOW DISPLAYS 


—A book that every shoe display man needs. It is packed from cover to 
cover with interesting, valuable information and suggestions. It tells the 
complete story of shoe window display—with authoritative articles by 
experts—printed on fine coated paper—profusely illustrated—bound in 
boards—with gold lettered cover Sign, 9” x 12’. A de-luxe edition in 
every way. 

You need it—your display man needs it! 


Order your copy today. 


Frank P. Taylor 


381 Washington Street Boston (9), Mass. 









































COLONIAL 


Waed Bixteres Fine Mercerizep 


SHoet Laces 


are attention - compelling 

and exceedingly tasteful. 

They impart to the win- 

dow display an air of quiet 

dignity that engenders 
confidence in the 
quality of the mer- 
chandise. 


& 
*@ 
& 
a 
* 
@ 
i] 
a 
a 
In the Curtis-Leger cat- 
alog you will find 
oan oe Ar valine . Round and Flat Tubular 
sonality of your store. a 
s 
* 
* 
& 
a 
it 
* 
@ 
* 


Tear off the. 
coupon and 
send for it 
now. 


Picture Co CURTIS - LEGER 
— FIXTURE CO. 


Chicago. 
Am interested in wood fixtures. Please 236 Jackson Blvd. 


send catalog. CHICAGO 
<—_— "sr 


Manufactured by 


M. M. Rhodes & Sons Co. 


TAUNTON, MASS. 
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Shoe Repair Department, Hanan & Son, 1391 Broadway, New York City - 


Handles Shoe Repairing by Mail 


One Man Shows How to Overcome the Disad- 
vantage of a Poor Location 


H. Fath, who conducts a repair shop in Eldon, 
Mo., succeeded in overcoming the handicap of a 
poor location with no display window by handling 
his repair customers by mail. This, he claims, was 
accomplished by gaining the confidence of his cus- 
tomers, giving them the best at the right price. 

Mr. Fath began business by doing all his work by 
hand and later he installed a 16-foot United Shoe 
Repair Outfit. Recently he contracted for a nailer 
from the same company. In reference to his busi- 
ness he wrote the “Recorder” as follows: 

‘My location is not good—and the building worse— 
with no display windows. I have had to build my 
trade by giving my customers the goods. Two 
shops besides mine are in this town of 2,500. A 
large percentage of my trade is mailed from near-by 
towns. I also carry a line of foot-comforts, laces 
and shoe polish. My business has grown so that I 
will move as soon as I can find a better location.” 





Put New Insoles in Worn Shoes 
The Repair Men May Mend Shoes Inside as Well 


as Outside 
Can sales of insoles be increased? Is it possible to 
re-insole a shoe, just as it is practicable, and common, 
to re-outsole a shoe? 
An elderly gentleman walks four or five miles a day. 
That’s one reason for his good health, by the way. 
His shoe bills are small. H2 buys roomy shoes. He 


puts flexible insoles in them. He wears a _ hole 
through those insoles at the ball of the foot. Then 
he buys another pair, and after wearing those out, 
still another pair. 

Shoes wear out on the outside. The sole grinds off 
against the sidewalk. That’s the common notion. 
But do not soles also wear out from the inside? Ex- 
amine the worn shoes that come to you, gentlemen of 
the repair trade! Give us an idea how many wear 
out on the inside. 

On the face of the matter, there is an opportunity 
for repair men to increase their business by putting 
new insoles in worn shoes. 


A Roller and Moulder 


A Machine That Fits the Sole to the Shoe in the 
Repair Shop 

In resoling shoes it is important that the sole 
be shaped to the shoe, so that the stitches can be 
drawn taut, and, also, so that the shoe will be shapely 
when the repair work is finished. The old-time cobbler 
shaped the sole by hammering it on his lapstone 
with his flat-faced hammer. The process was thorough, 
but it was slow and laborious. In its place the cob- 
bler of today uses a rolling and a moulding machine. 
First, he passes his soles between the straight-faced 
rolls of the machine, to roll the fibres firm, and then 
he passes the soles between the concave and convex 
rollers until they are bent to the shape of the sole of 
the shoe. Then the sole may be readily fitted and 
sewed to the shoe. The pressure on the rolls is regu- 
lated by a foot treadle. The machine may be turned 
by hand or by a motor. 
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Whifremore's 


Polishes Offer Dealers Greatest Sales’ Advantages 








Popul - 
opular every Dealers find this 


where. The 
handiest prepa- one of the most 


ration imagin- in demand spe- 
able for cleaning cialties we make. 
and dressing It has winning 


black or tan ie 
characteristics. 
footwear. 


An all the year around seller. 
A protection to leather summer 
and winter. 


WHITTEMORE BROS., deen Os 


LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD 


BOSTON 











Make 
Buyers 
Out of 
Passersby 


Distinctive VALANCES 


a 

s ; 

m You want an attractive front to distinguish 

g =jyour store from others on the street. The 
valance is the last (but not least) finishing 

® 

nat 

= 
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Hugh Lyon’s designs are the accept- 
ed standard for display fixtures the 
world over. 

Hugh Lyon’s fixtures are not only 
beautifully designed but always 
practical. 

Write for our latest catalogs. 


touch of individuality for the artistic store 


front. 
Forty Handsome Designs 


in the Curtis-Leger line of valances for 
this summer. All ready for imme- 
diate delivery. Mail coupon 

for photos. 


Leger CURTIS-LEGER 
Fixture Co., FIXTURE co. 


236 Jackson Bivd., 
Chicago. 236 Jackson Blvd. 


HuGH LYONS & COMPANY 
MAKE BUYERS '@] ts wm @) - PASSEFRSBY 
L ANSING - Mi] CH GAN. 


Please send photos of valances. 
35 W 2nd é 234 S. | 











J 
J 
~ 





Colored Lights Add to Window Display 


Very often much effectiveness can be attained in 
window displays by the use of colored lights, but 
colored glass lamps are expensive, and the range of 
colors available generally is limited. However, one 
may supply himself with colored globes in any desired 
shade: at relatively little expense and small trouble 
by the following method. Inexpensive, low-candle- 
power carbon lamps may be used, if desired. 

Take a little white shellac, thin it down with 
alcohol and dip the bulb, and you have a splendid 
imitation of frosted glass, if a clear white light is de- 
sired. Care must be taken to have the shellac very 
thin, otherwise it will not run smooth. 

To prepare lamps of any color, get a package of 
egg-dye, dissolve a proper quantity in alcohol and 
pour it into the shellac, dipping the globes as before 
stated. 

By using the egg-dyes, or any other transparent 
coloring materials, a vast number of beautiful tints 
can be made that will blend with any color scheme. 
It should be borne in mind that the more dye and the 
less of the white shellac that is combined the deeper 
the color tint will be, and vice versa. 

When it is desired to have the lamps again clear 
glass, or if totally different colors are wanted, the 
colors may be removed readily with wood alcohol. 

The shellac and dye should be prepared in a 
' vessel deep enough to immerse the lamp to the 
metal. Wire loops first should be attached to the 
lamps, that they may be easily handled in the dye, 
and be hung up to dry. They will dry very quickly. 
—Dry Goods Economist. 





Display Man’s Calendar 


June. Flag Day (14)—The Month of Roses, 
Brides and Graduates. Use local college or school 
colors, orange blossoms, or any rich rose color from 
pale yellow, pinks or blues, to old rose and deepest 
reds. Flag colors are O. K., but not necessary on the 
5th or 20th. 

June 5, dark red. 

June 20, red, white and blue. 

July 4—Not much color suggestion. Rural stores 
might shadow the ripe yellow grain, but cool blue, 
green, lavender or light gray are good. 

July 5, gray. 

July 20, blue gray. 





Cleaners and blackings for shoes are coming from 
England in considerable quantities. The domestic 
production of dressings was never greater. Alto- 
gether, sales of shoe blackings, dressings, cleaners and 

' polishes promise good profits to shoe merchants. 
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Hosiery of Silk 


*Tis Cheap, Compared with Cotton, and It Sells 
Well These Days 


Finer hosiery sets the fashion for finer shoes, and 
thereby doubly benefits the shoe merchants, for they 
may sell the finer hosiery in their findings department 
and their finer shoes in their shoe departments. 

It is because cotton stockings are selling almost on 
par with silk stockings that the finer hosiery is selling, 
for fair women, confronted by two pairs of hose at 
about the same price, will choose the finer pair, and the 
finer pair is of silk. With silk stockings, the fine types 
of shoes, like ties and pumps of suede leather, are best. 

Silk hosiery for men also sells to unusual advantage 
these days. 





The Cobbler of Sara Jul 


Sorrow to him is a ball of wax 

That melts in the sun of a cheerful smile, © 
And all his needs are a box of tacks, 

Thread, leather, old boots in a pile. 
I would give my art for half of his heart. 

Who wants the world with all its guile? 
And which of us two is the greater fool, 
Me or the cobbler of Sara Jul? 

—Francis Ledwidge. 











HIS “silent 
salesman” used 

by many of the 
smartest shops. 
Palm Shoe Stand 
No. 4, lower cross 
bar and rear arm ad- 
justable on standard. 
Palm Shoe Holders 














all hinged. Every- 
thing clever for win- 
dow and interior dis- 
plays. Write for 
ae ae catalogue. 
J. R. PALMENBERG’S SONS, Inc. 
NEW YORK CHICAGO 
63-65 W. 36th St. 204 W. Jackson Blvd. 
BOSTON BALTIMORE 


26 Kingston St. 108 W. Baltimore St. 
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You must realize that a Fibre organization backed 
by 17 mills will only produce the best, and when you 
demand West Virginia Fibre for your counters and 


innersoles you eliminate an inferior product in your 


shoe. 





200 Fifth Avenue 
New York 





West Virginia Pulp & Paper Co. 


Pulp Products Dept. 


732: Sherman Street 
Chicago, Ill. 


J 








Fitting Stools 


It means much to the appearance of your store 
interior to have fitting stools that are tastefully 
designed and in harmony with your other 
fittings. 
You will find such stools in the Curtis~ 
Leger line. 
This coupon brings the catalog. 


CURTIS-LEGER 


FIXTURE CO. 


236 Jackson Blvd. 
CHICAGO 


Leger 

Fixture Co., 

236 Jackson Blvd., 
Chicago. 

Am interested in fitting stools. 
Please send catalog: 


PING 2h Sscicaee aes 








THE ADVANTAGES OF 


2) 


P erfection 


Circlettes 


D 


With the Sharp Shoulder and Broad Wear- 
ing Surface 


They don’t scratch floors § They do protect 
They don’t wear slippery They do stop uneven wear 
They don’t drop out They do prevent runover heel 


PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2. 
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The Shoe Store of Brandts, Inc., 615 Washington Ave., St. 
Louis, Mo. Furnished with American Interlocking Chairs. 


An Attractively Equipped 


Store Interier 


Adds many dollars to your yearly sales 


§ lee most important part of your equip- 

ment is the seating. It must be 
comfortable; it must harmonize with your 
interior decorations—It must be attrac- 
tively and conveniently arranged. 


AMERICAN INTERLOCKING SHOE STORE CHAIRS, being designed by ex- 
perts in the manufacture of seating, are the acme of comfort. 


They are furnished in any color of woods and upholstering to match your interior 
trim, producing an harmonious and elegant appearance. 


They afford great flexibility of arrangement, economizing space and at the same time 
adding to the decorative effect of the store. 


Our Architectural Division will plan your seating arrangement for you upon request. 


AMERICAN SEATING (OMPANY 


1016 Lytton Building Room 601, 119 W. 40th Street 
CHICAGO ; NEW YORK CITY 
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Get Ready For Your White Business 


There are no better or better known dressings 
for all kinds of white shoes than GRIFFIN 


See 
Care 


CRIFFIN| | 
Mes a \ 








WHITE KIDINE 

Om wate HY 

THERE (§ NOTHING UKE (7 

GRIFFIN MFG.CO. 
(67-00 “UARAY ST, 
iw vorn CTY 

—ugAa— 

ONTENTS 8 0. r 














GRIFFIN WHITE KIDINE 
For all white shoes kid. A thorough In white, black, light Ha brews, 
For ali white kid shoes. A perfect wh cleaner, tome v tan, Havana 
cleaner that gives a kid glove finish. ” 318 a Fo a whitew Top dark brown, light gray and dark gray. 


Small (15c) Size, $14.25 Gross, $1.25 Doz. 4.25 Gross, $1.25 Dos. 


oxen eck Box— 
Large (25c) Size, $21.60 Groas, $1.90 Doz. $1.60 Gross, $1.90 Dos. 3 oz. Size, $21.00 per Gross, $1.80 per Des. 


GRIFFIN MANUFACTURING CoO., Ine. 
67-69 MURRAY STREET - NEW YORK, U.S. A. 

















StrapTy = Everything for the Pi 


Converts Pumps Panoina Velours Backgrounds 
InTO In-STEP TEs ° 
Estimates Free 


Takes the Slip Innovators of Beautiful Conceptions 


Out of Pumps ys 
Two Sizes—-All Standard Materials VALANCES and PANELS 
Retail $1.50—Liberal Trade Discount FRENCH DRAPES A SPECIALTY 


Louden Manufacturing Company - é — = . re ae 2, ASS. 


2980 W. Pico St. ~ - Los Angeles, Calif. 

















r > BRONZE & 
Curt lIs- s- Lege rixtu tom WINDOW * 


———e TABLETS 5 


— We are headquarters for bronze window tablets that are truly impressive 


— ~~ —that forcibly suggest stability and dependability. Send for the Curtis- a 
icago. P 
Leger catalog and choose from several handsome designs. 








I am interested in Bronze Window & 
Be ig TORE 1 © CURTIS-LEGER FIXTURE CO. & 
, 236 Jackson Blvd., CHICAGO o 

fe 
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For Better Business 
Next Winter 


IG_ profits will come to dealers who have 
a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new U/C Cork Insoles. 


An exclusive line of insoles with rare inherent 
qualities and every attractive, sales-pulling 
feature. UMC Cork Insoles are filled with 
genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
take delight in. 


OME are covered with hair; others are 

covered on one side or both with extra 
quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound .with a strong, serviceable, overlock 
stitch. 


Packed by the dozen in solid or assorted sizes. 


Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
many orders for insoles could not be filled. 
There may be another shortage this year. 
Better play safe! 


Send in your order today for a line of the new 
G/T Insoles. 


UNITED SHOE MACHINERY 
CORPORATION :: BOSTON 


—BRANCHES— 
Auburn, Me i Marlboro, Mass...11 Florence 
Brockton, Mass .... Milwaukee........258 Fourth 
Chicago... ..18 South Market New Orleans 216 Chartres 
Cincinnati 708 Broadway New York.........37 Warren 
Haverhill, Mass 45 Essex Philadelphia. .221 North 13th 
Johnson City, N. Y..124 Main Rochester, N. Y 130 Mill 
Lynn, Mass 6 Broad St. Louis 1423 Olive 


J. K. Krieg Co., N. Y., 39 Warren 
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Hor Your QO 


NY product which has attained the national 

A success Wizard Lightfoot Appliances have at- 
tained, is sure to have behind it a considerable 
volume of national advertising. 
Standard procedure on such advertising is, as you 
know, to build up in the mind of the public—a 
demand for the product itself. That would seem to 
be the logical keynote of Wizard advertising in the 
Saturday Evening Post and Ladies’ Home Journal. 


Wizard policy goes far beyond that object. We have 
set an entirely new standard in the advertising of 
appliances for relief of foot troubles, by making our 
national advertising highly educational to the readers 
especially on one point. These readers are the cus- 
tomers in your own neighborhood, served by your 
particular shoe store. The point we emphasize is 
that the foundation of relief from foot troublées is proper- 
ly fitted shoes. 


We do not pretend that we are conferring a vast bene- 
faction upon you in some way, but we do emphati- 
cally assert that this policy in our national advertising 
is a new note, which gives a direct result of money- 
value to you by increasing your shoe sales. Under 
the stimulus of the advertising done nationally for 
Wizards, the buying public is directed to your shoe 
store—but for shoes—not merely for Wizards. 


The secondary result—but one of great importance 
to you—is the additional profits which you make 
by handling Wizard Lightfoot Appliances. Profits 
you make on them are profits you would otherwise 
not make at all. Sales of Wizard Lightfoot Appli- 
ances in your store are transactions that would not 
ordinarily occur in the course of business without the 
additional sales influence resulting from the handling 
of our product. 


Therefore—the benefit from our broad policy carried 
out in our national advertising is an entirely mutual 
benefit. It makes money for you, and because of that 
fact it makes money for us. 


There is too much hysterical “shouting from the 
house-tops” among large manufacturers of nationally 
distributed products in connection with the self- 
evident fact that to acquire and maintain national 
distribution advertising on a large scale is necessary 
and must be consistently done. 


We believe that you will more readily accord us your 
hearty co-operation, because of the kind of advertising 
we do than because of the fact that our national 
advertising is large in extent and has considerable 
money spent upon it during the course of any year. 


We have unquestionably “got our message across” 
to the public. They are constantly informed in a 








wn Profit, Take Five Minutes 
lo Read What We Have To Say 

lo You ] lere, Mr. D -aler 

convincing way, by means which compel attention, 
in publications of colossal circulation—of the vital 


fact that foot relief depends first of all upon correctly 
| fitted shoes, obtainable where Wizards are sold. 


Do These Five Things 


It, therefore, becomes a matter of vast importance in 
your business, for the sake of your own profits, that 
you tie up with this Wizard advertising and do the 
things which actually produce for you the sales and 
profits our advertising makes possible. 

The things you should do are few and simple. They 

are: 

(1) Have an adequate stock of Wizards in your 
store. 

(2) See to it that one or more of your salespeople 
earnestly study the course (which we supply free) 
that enables them to become foot experts quickly 
and surely. 

(3) Get Wizards into the view of the public. Show 
them, so that the buyer may see them and be 
reminded. 

(4) Make use of your windows for the display of the 
very attractive cards which we furnish you free. 
As a part of your window display, show the Wizard 
national advertising by opening up and placing in 
view copies of the magazines in which it appears. 

(5) Mention in your local advertising the fact that 
yours is the Wizard store—where foot relief with 
certainty may be obtained. Use for this purpose 
the very excellent cuts we supply and the “copy” 
which we furnish you so that your own time need 
not be devoted to the job of writing. 


By doing these five things you give yourself the 
positive certainty of additional profits on sales of 
shoes you would not otherwise sell, and upon Wizards 
which you will be sure to sell, virtually without effort 
or any additional selling expense. 

By doing these five things you accomplish another 
result of even greater importance in your business: 
That is building up a name and reputation among 
buyers in your trade territory as the particular 
shoe store at which not only shoes as merchandise, 
but complete and permanent foot relief is obtainable. 
To be known as the store where relief from foot 
troubles can be secured is so important that it could, 
and indeed may, double the volume of your sales. 


Even if our salesmen have not as yet reached you and 
presented the Wizard proposition we urge that you 
write us and give us the opportunity to lay before 
you the facts and figures which prove what Wizards, 
backed by our-national advertising, can really do to 
increase your shoe sales. Write us today. 


Wizard Lightfoot Appliance Company 
1761 Locust Street, Saint Louis, Mo. 


New York Office: 962 Marbridge Bldg., New York City, N. Y. 
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Wissis Dodg e 


FOR ALL OCCASIONS 


IN STOCK 


ARARARARARARARARARAR ARARARAR 


ARARAR 


LA 


No. X331 


ARARARARARARARARIRAR ARARARARARAR 


AR 


No. X314 


Always Something New In ‘**The Correct Dodge’’ 


Stock No. X331—Patent Leather Two-Strap Stock No. X332 is the same with Brown Kid 
Button, 18% inch Baby Louis Wood Covered Vamp and Heel, Brown Satin Quarter to match 
Heel. Ready to Ship June 10. Price. . .$6.75 | RR Re SR $8.15 
Stock No. X314—Black Satin Theo Button, 

Stock No. X336 1s the same in Tan Calf 
23 inch Full Louis Wood Covered Heal. with 18% inch Baby Louis Heel. Ready to 


Stock No. X315 is the same in Black Velvet. TAR FORD 1D. FMR.» 00 sooo bin daneee wae 
PE aed os cht ackheseeseneé $6.25 Stock No. X317 is the same in Patent Leather 
Stock No. X321 is the same in Peters’ White with 1% inch Baby Louis Heel. Price. . .$6.75 
pe,” Rete $6.00. Steck: No. X80 . 5317 ten Bitecte 
oc oO. is the same as in ac. 
Stock No. X322 is the same in Dull Ri. corgi be $6.25 


Stock No. X323 is the same in Black Ooze. * Stock No. X328 is the same as X317 in Whies 
BWEOS. 6 o'. . So cmanss se seje cr cdnesccccces $8.00 MS ee wad $8.1 


Nathan D. Dodge Shoe Co. 
‘Newburyport, Mass. 


ARARARARARAR 


ARAB 


ARARAR 


R 


ARARARAR 


os 
RAR 


. “qa 


Pe 
a 
ira 
: 
ira 
ra 
rd 
ra 
ira 
ra 
Pe 
ei 
ira 
a 
g 
rd 
Pe 
es 
ira 
ra 
3 
ira 
rd 
pe 
Pe 
ira 
3 
a 
a 
é 
a 
: 
: 
ra 
ia 
ey 
rd 
id 
eh 
a 
a 
eA 
i 


oo) 
oe 
LD 





BOOT AND SHOE RECORDER May 29, 1920 





PLUS BUSINESS 
FOR EVERY DEALER 


oo retailers have long been 
seeking a comprehensive line 
of footwear that will lead them 
to plus business. The United 
States Rubber Company has 
long been working toward that 
goal with Keds. 


TODAY we believe that goal 
has been reached. There is 
scarcely any demand for work, 
sport, dress, or street wear that 
Keds cannot satisfy. 
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The Market Situation - Prices and 
— Information - Trade Notes 
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ae AP ie Problems 


Never Before Have So Many Orders Filled ‘the 
Rubber Footwear Mills---Housing and Insuf- 
ficient Transportation the Only Handicaps 


Rubber mills continue very busy in 
filling orders for the coming season. 
Goods for the Summer trade are largely 
in the hands of retailers, also there has 
been considerable setback owing to 
broken down transporta- 
tion facilities. Distribut- 


able and the wages have been ad- 
vanced several times to meet the new 
conditions. 

An active call continues from re- 
tailers, particularly for all kinds of 
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spective of the demand for leat her foot- 


- wear, bid fair to do a tremendous busi- 


ness on the canvas and sport-trimmed 
goods for Summer wear and the many 
out-of-door pursuits which call for this 
class of footwear. 

Some of these goods are made very 
heavy, particularly in the men’s wear. 
One of the new shoes is a blucher work 
shoe, with the upper made of heavy 
brown tire duck, with red rubber fox- 
ing, steel shank, and heel built to wear 
as well as the upper. Another is made 
exclusively of brown duck, backed up 

with heavy drilling. This 
is made on the scout 





ion methods are much 
better than formerly, as 
the larger companies have 
well-established distribu- 
ting houses in the larger 
centers. 

Orders have been placed 
for some time on storm 
footwear, and most of 
the business now is mak- 
ing these goods up and 
getting them into the 
wholesalers’ and _ retail- 
ers’ hands to replace the 
depleted stocks which 
were practically nil as a 
result of the severe Win- 
ter. 

The help problem is 
the most serious handi- 
cap. The housing situa- 
tion, for example, in 
Akron is seriously handi- 
capping the expansion of 
the industry, and_ it 
is estimated that the 





pany of Watertown, 


A Tennis Shoe Model Made by the Hood Rubber Com- 
Mass. Red Rubber Sole with Red 


Rubber Toe Cap and Foxing 


pattern, reinforced on’ 
the inside with cross- 
stays, with a combination 
fibre and _ steel shank 
which supports the arch 
of the foot firmly. It 
has a red rubber sole and 
heel with red rubber fox- 
ing. A similar shoe is 
also made of white duck 
as well as brown. Other 
shoes feature the extra 
thick, pure gum suction 
sole which prevents slip- 
ping, with brown leather 
trimmings and_ ankle 
patch. 

There are some new 
bathing shoes which will 
appear this season made 
from sateen in_ black, 
white, blue, red and green. 
The white carries a gray 
sole and the other colors 
black soles. The high 
cuts are made in women’s 








city is at least 20,000 

homes’ short. Manu- 

facturers state that it is useless to ask 
thousands of men to come to that city 
when it is practically impossible to 
bring their families there to live. In 
the East there is the shortage of homes 
to contend with and also the fact that 
many of the help seek other lines of 
activity and avoid mill work if they 
can, in spite of the fact that environ- 
ment has been made particularly agree- 


white and brown outing footwear with 
rubber soles. This runs from children’s 
lines up to adults’, and includes all of 
the many attractive styles which have 
been recently brought into the market. 

The large companies have concen- 
trated their attention upon athletic 
and outing footwear, with the result 
that a most complete line is available 
today, and retail shoe merchants, irre- 


sizes mostly. 


Crude Rubber 

A steadier tone prevailed in planta- 
tion rubber at the end of the week, 
which was a reflection of the firmness 
in London. Such purchases as were 
made were in the nature of short cover- 
ing. Closing quotations were on ribbed 
smoked sheets, 38c for spot, May and 
June arrival; 39c for July; 39%4c for 

(Continued on page 149) 
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CUSHING SHOE COMPANY! 


48 Oxford Street - - Lynn, Mass. 
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PRICES NOT BEING CUT 


Merchants Do Not Believe Condi- 
tions Warrant It 


In spite of the rather discouraging 
situation that has been created by the 
scramble among department stores and 
specialty shops handling men’s and 
women’s clothing to give the public the 
impression that the bottom has dropped 
out of the market, retail shoe merchants 
are standing their ground, refusing to 
do business below cost when the situa- 
tion in no wise warrants such extreme 
procedure. While it is true that shoe 
merchants have been offering some bar- 
gains taken from the slower-moving 
lines of merchandise, it is apparent 
that they cannot see any merit in the 
feverish and excited efforts of the 
other stores apparently to ‘“‘slash”’ 
prices. The suspicion that prices on 
goods bought to replace those being 
unloaded now will not be lower than 
present costs, and may even be higher, 
is one reason why the local boot and 
shoe trade is not falling all over itself 
to give merchandise away. 


RETAIL TRADE GOOD 


Business Shows More ‘‘Pep’”’ Than 
for Some Time 


The shoe trade has regained some of 
its accustomed ‘‘pep” by reason of the 
fact that in the last two weeks Spring 
has reigned supreme. It cannot be said 
that business has not been good this 
Spring, but with chilly temperatures 
and intermittent cold rains the rule for 
six to eight weeks past, the public did 
not seem anxious to buy. In conse- 
quence of unfavorable weather condi- 
tions and a general decline in consumer 
demand as a reaction from the unusu- 
ally active buying of the last six to 
twelve months, transactions showed a 
falling off. This was true more in the 
number of pairs sold than in the actual 
aggregate of business. From now on, 
granted a continuance of the same 
seasonable weather that has been the 
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rule all last week and the week before, 
the local shoe stores ought to do a most 
satisfactory business, for local condi- 
tions are peculiarly sound and healthy 
and there is no unemployment save 
that willed by the idle themselves. 


SHIPPING PROBLEM NOT SO 


SERIOUS 


Local Shippers Co-operate—Intelli- 
gent Handling Results 


Manufacturers at Milwaukee find 
considerable encouragement in the im- 
provement that already has been 
effected in railroad transportation condi- 
tions. They are growing more hopeful 
daily as the improvement becomes 
accentuated by intelligent handling of 
the local situation, although the tangled 
conditions elsewhere naturally have a 
telling effect, since the local situation is 
dependent upon that of the rest of the 
country. Under the direction of the 
new administration of the Milwaukee 
Association of Commerce, local shippers 
are co-operating thoroughly, with the 
result that conditions are improving 
rapidly. The association went on 
record at its board meeting on May 20 
in favor of increased freight rates for 
the railroads and also of the plan 
asked by the roads that the Interstate 
Commerce Commission step in and use 
its authority to untangle the desperate 
situation. 


PRICE SITUATION UNCHANGED 


New Orders Are Being Booked in 
Fair Volume 


The price situation, as viewed by 
Milwaukee boot and shoe manufac- 
turers, shows no significant changes, 
although it is reported that some fac- 
tories are moving their surplus lines at 
discounts amounting to from 10 to 50 
cents per pair. This is considered only 
a natural consequence of existing condi- 
tions. New orders are being booked in 
fair volume, but travelers report busi- 
ness very “spotty”? and merchants dis- 
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inclined to do much buying until they 
can see how the present situation is 
going to adjust itself. The sudden 
wave of “price-slashing campaigns” 
which have become general throughout 
the United States in the past two 
weeks have undoubtedly put the mer- 
chant trade in a decidedly unsettled 
state of mind. One result is that can- 
cellations continue to be received, but 
new business offsets these almost en- 
tirely. It is figured that,on a general 
average, Milwaukee boot and _ shoe 
factories are operating at about 75 per 
cent of capacity. The service boot- 
makers are above this average, while 
those producing the finer and higher 
quality of dress shoes are somewhat 
below. 


New Factory to Be Built 


The establishment of another boot 
and shoe manufacturing enterprise at 
Milwaukee, the “Quality First’”’ market, 
is the purpose of the Travis & Kersky 
Shoe Company, the incorporation oi 
which was noted a short time ago in the 
*‘Recorder.”” Plans are going forward 
for an initial output of 300 pairs a day 
by April 1 next. A new factory will be 
erected and equipped, several sites on 
the south side of Milwaukee being 
under consideration. The company is 
capitalized at $150,000, of which one- 
half will be fully paid in. The men 
interested in the enterprise include 
Henry H. Kersky, foreman of the 
Harsh & Chapline Shoe Co.; Edwin A 
Travis, with the Harley-Davidson Motor 
Co., Milwaukee, but widely experienced 
in boot and shoe selling, and Herbert 
Borgenhagen. 


Shoe Company Incorporated 


Although it is not possible as yet to 
obtain detailed information, plans now 
forming will add still another factory 
to the Milwaukee list within a few 
months. It is the Sturdibilt Shoe Com- 
pany, which has been incorporated 
with a capitalization of $60,000. The 
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Where toBuy 


Women’s Shoes 




















The Line of 100 Styles 
of Comfort Shoes 


TIMSON BROS... Inc. 











PHILLIPS-CRAM CORP. 
\ccessors to 
NASON & PHILLIPS 
Makers of 
Women’s Turn Slippers 


276 River Street Haverhill, Mass. 
Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 


Immediate Delivery 
Patent Chrome Hand- 


Turned Opera Pumps, 
17-8 Covered Louis Heel, 
Cc,D. 2%-7. 


$4.50 
“CLEO”’ TIES 


BLACK AND BROWN OOZE IN HIGH- 
GRADE TURNS WITH MEDIUM VAMP. 
SIZES 3-7. A, B and C $5 90 
WIDTHS—PRICE - - ° 
Net 10 Days 
Straight Runs Only 


BARNETT SHOE CO. 


110-112 Summer St. Boston, Mass. 











In Stock Indian Moccasins 
No. 1480 BEADED VAMP 
Men’s 7 to 11 $1.75 
Women’sS3to 6 1.60 
Misses’ llto 2 1.35 
Childs’ 6tolO 1.10 
Infants’ lto 5 .85 
The Westcott- Whitmore Co. 





Syracuse, N. Y. 








LATEST CREATION IN A BOUDOIR 


Top bound with galloon, lined throughout with 
fancy colored linings, leather heel, proper height to 
back of slipper to prevent slipping, and close fit 
around top of slipper to prevent fa! off the foot. 
A very classy slipper and sells on sight. This slipper 
outwears two of the ordinary boudoirs, the very 
best of workmanship, clean linings. Blacks, $1.75; 
Reds and Tan, $1.90; Pinks and Blues, $2.00. 

THE ORIENTAL BOUDOIR CO. 

61 Essex Street, Haverhill, Mass. 





COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 


In Stock for Immediate Delivery 

White Cabretta abe 

and ords, A 

D. 2-8. . . $5.25 

Factory, 118 Phoenix Row 
Haverhil', Mass. 


we THAT ARE WINNERS 


Crom mae 


NAR MAN SHOE COMPANY 


Bost-n Office 
110 Lincoln St. 
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incorporators are Samuel Reiff, George 
E. Ballhorn and Thomas H. Dorr, 
attorney-at-law, 120 Wisconsin Street. 
A charter was granted during the past 
week. 


Store Manager Resigns 


W. W. Gilbert has resigned as 
manager of the DeOane Shoe Company 
at Waupaca, Wis., and is succeeded by 
Ray Springborn. Mr. Gilbert has 
accepted a position with a leading 
Milwaukee store. 


- Company Increases Capital 


To meet the increasing demands of 
its growing business, the Beals & Torry 
Shoe Co., the headquarters at 85-89 
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Buffalo Street, Milwaukee, has amended 
its corporate articles to provide for an 
increase in the authorized capitalization 
to $250,000. It is owned by the same 
interests as the Beals-Pratt Shoe Com- 
pany, having its factory at Watertown, 
Wis. 


Buys Store in Rhinelander, Wis. 


William Luck, a retail shoe merchant 
of 15 years’ experience, and for some 
time located at Watertown, S. D., has 
moved to Rhinelander, Wis., where he 
takes over the Quist Shoe Store at 24 
South Brown Street. Elmer J. Quist, 
proprietor, has retired from the local 
field to join a Minneapolis concern con- 
ducting a number of retail stores in that 
city and vicinity. 


Chicago 


CUT PRICE SALES CONTINUE 


Merchants Look for Relief, How- 
ever, Through Sales of White 
Shoes 


Chicago’s retail shoe merchants have 
done practically everything within their 
power during the last two weeks to 
stimulate buying. However, the volume 
of business continues to be done at 
prices ranging from $9 to $12. There 
has been a continuance of reduced price 
sales by many of the Loop dealers, but 
those who cater to the wealthier class 
of people say that there has been a 
tendency to abstain from buying at this 
time. These merchants feel that this 
attitude will be maintained for some 
time to come. 

Bert Martin, of Martin & Martin, 
says that the dullness of business can be 
attributed partially to the weather; 
also to the fact that people are com- 
mencing to believe some of the publicity 
which has been spread over the Middle 
West regarding exorbitant prices that 
have been charged for shoes. Mr. 
Martin also says that while shoe 
merchants are cleaning up their stocks, 
they are commencing to realize that 
they have a great many more shoes on 
hand than they thought they had. 
This particular fact is corroborated 
by other leading merchants in the city. 
Nevertheless, there is a confident feeling 
expressed by all that this season will be 
one of the biggest white seasons shoe 
merchants have ever seen, and, so far as 
the weather permits, the sale of white 
shoes is continually on the increase. 


Allowance Made on Old Shoes 


Walk-Over shoe stores created quite 
a little comment in the shoe industry 
last week when they ran an advertise- 


ment, offering to allow $2 for every pair 
of old shoes left at their stores on the 
purchase price of a new pair. This is 
a new idea in so far as Chicago shoe mer- 
chandising is concerned, and behind it is 
the idea that it will stimulate confidence 
in the Walk-Over shoe. With the initial 
order, according to the advertisement, 
the store agrees to accept any pair 
of shoes with which the customer may 
come into the store. Mr. Fleisbach, 
manager of the Walk-Over stores, says 
that after the appearance of this ad- 
vertisement their stores were crowded 
both in the Loop and outlying districts. 


PUBLIC AGAIN MISLED 


People Do Not Realize that Sales 
Do Not Necessarily Mean Per- 
manently Lower Prices 

Public criticism of many of the 
latest sales has been of a peculiar nature, 
and many persons have apparently 
been misled by advertisements. A 
great many of the sales that have been 
run have been of odd lots, or a short run 
of sizes, such as a sale recently adver- 
tised by Grossman’s of Russia calf, 
vici kid and gun metal leathers in men’s 
oxfords in sizes 5 to 8 at $3.85. This is 
really a bonafide sale and the advertis- 
ing was not misleading in any respect, 
but the general public fails to realize 
that merchants can afford to take a loss 
on lines which they are discontinuing, 
on job lots they bought when the 
market price was off, on odds and ends 
or on the smaller sizes in women’s shoes, 
and insists on believing that shoes are 
going to drop in price. The public does 
not realize that the shoe merchant is 
being pressed by the banks for his loans 
and that this condition has been more 
or less responsible for many of the sales 
which have been going on for the last 
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two weeks. As the banks of the country 
tighten up on mercantile business, it 
necessitates a turnover of the dealer’s 
product in order that he may realize 
the cash benefit from same. 


J. P. Smith Production Normal 


The J. P. Smith plant is again up to 
normal production or very close thereto. 
The company is rapidly completing 
the finishing touches on its factory 
addition, and the capacity will be 
increased quite materially within a very 
short time. 


Handicapped by Embargoes 


Local jobbers report that business is 
continuing to come in satisfactorily but 
that they are handicapped to some ex- 
tent in making shipments of these latest 
models by embargoes. 


Sells Home to Salvation Army 


Joseph E. Tilt, former president of 
the J. E. Tilt Shoe Factory, who for a 
number of years has maintained the 
Tudor Mansion in one of the exclusive 
residential districts of the North Shore, 





ONLY ONE SHOE SALE HELD 


Footwear Merchants Have Not Yet 
Adapted Price-Cutting Policy 


Members of the local trade have 
observed with keen interest the rapidity 
with which the nationwide price-cutting 
movement has spread among merchants 
of wearing apparel. Virtually all of 
Cincinnati’s department stores fell in 
line, making attractive offerings at from 
twenty to fifty per cent off. However, 
with but one exception, the large retail 
shoe merchants of this city have “‘sat 
tight” up to the present writing. 

The Smith-Kasson Company is the 
exception. On Thursday, May 20, they 
placed their entire stock of both men’s 
and women’s shoes on, sale at a twenty 
per cent reduction, advertising with 
headlines: ‘‘A Deadly Blow to Break 
the Backbone of High Prices.”” They 
explained: ‘“‘The manufacturers show 
no signs of lowering the cost of living 
and therefore this movement, for which 
the buying public has been waiting since 
the close of the war, will have to come 
from the retailer.” They advised the 
public further that the manufacturers 
are already quoting prices for Fall goods 
at an increase of from 15 to 25 per cent 
over current prices. This decision on 
the part of the Smith-Kasson Company, 
backed up by good weather and'a back- 
ward season thus far, resulted in an 





Cincinnati 
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has this week disposed of his property 
to the Salvation Army at a purchase 
price of $300,000, and in turn has made 
a considerable donation to the organiza- 











Where to Buy 


Women’s Shoes 














WOODEN SHOES IN “INDI- 


ANT” 


Nothing New About Style— 
Vorwald Has Sold Them 
for 40 Years 


John Vorwald, of Columbus, 
Indiana, rises to remark that he 
has been selling wooden shoes for 
40 years and more, and that there 
is no news at all in the stories about 
the wooden shoes from Holland 
—that the big city newspapers 
have been publishing. He had a 
lot of wooden shoes come in last 
Fall, and he sold them at $1.15 a 
pair for women’s sizes, and $1.25 
a pair for men’s sizes. 











ALGIER SHOE MFG. CO. 


Phoe 





Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








PLENTY IN STOCK 


For the Growing Girl 
Imitation Turn 
Quality —Style—Fit 





Bacon-Rollins Co., L 


jeebeestece Mass. 

















tion. Mr. Tilt recently retired from his 
active work in the shoe business, having 
disposed of his factory to R. P. Smith & 
Sons, of Chicago. 





unprecedented response for the last 
three days of the week. 


NEW SHOE STORE PLANNED 


Other Firms to Add to Their Depart- 
ments 


Plans now on foot among the various 
interests of Cincinnati and also on the 
part of outside interests show every 
indication of an extensive expansion in 
the retail shoe trade here. For some 
time past it has been rumored that the 
Endicott-Johnson Corp. of Endicott, 
N. Y., was planning to establish a store 
in this city in connection with its plans 
for a large chain in the principal cities 
of the country. This week a deal was 
closed through Harry L. Linch, a local 
real estate broker, for a lease on the 
building at 512 Vine Street. The 
Endicott-Johnson Company will make 
the sixth shoe store operating on Vine 
Street between Fifth and Sixth Streets. 
The new shoe store is expected to open 
its doors in the early Fall. Further 
expansion of the retail trade of Cincin- 
nati is soon expected in the installation 
of a ladies’ shoe department at the 
Leon Marks Company, 35 West Fifth 
Street. This department will probably 
be operated as one of the branches 
of the H. M. & R. Company of Cleve- 
land. Besides these additions both the 





Fernco Quality—Comfort Shoes 


LADIES’ HAND TURNED 
Boots, Oxfords and Sandals 


Cushion Sock Linings. Heavy Soles 
Wire or write for samples and prices. Satis- 
faction guaranteed. idths D, E, EE 

THE FERN SHOE CO. 
41 Water St. Newburyport, Mass. 



















IN STOCK 


omen lanher os Hand 
jo. ox Cc, °. 2% to7 


$5. 00 
LION SHOE CO., 


108-110 Duane St. New York, N. Y. 












WOMEN’S NOVELTY STYLES 
READY 10 SHIP 


CASE LOTS 
Oxfords, Two-Eyelet Ties, 
Pamps, Sport Shoes 


L. SCHAPIRO SHOE CO. 
(Shoes of Today) 
73 South St., Boston, Mass. 











IN-STOCK 
7 Quilted Satin Boudoirs 





$2.50 
Less 5% 38 Days 
Colors— Tove. 
Light Blue, Bie 


Best Silk Pompoms. 
ABBOTT SHOE CO., No. Reading, Mass. 











Turn Comforts—In Stock 
Ladies’ Brazilian Kid, 
Stock Tip Oxford, 
$3.65. Lecter 
Cone Sock 2p 


case lots only. 
5, oR” 
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Where toBuy 


Men’s Shoes 
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Gentlemen’s 


Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 
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Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 
BROCKTON, MASS. 
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Smith-Kasson Company and the Mabley 
& Carew Company have made plans 
for enlarging their men’s departments. 


Acting Manager Is Named 


The new manager of the H. & S. 
Pogue shoe departments has not been 
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named. W. J. Hettle, assistant to H.R. 
Rogers before the latter left to be 
come manager of the new departmen: 
of the Chas. A. Stevens Bros. Company 
of Chicago, has been made acting 
manager until Mr. Rogers’ successor 
has been selected. 


Columbus 


MERCHANTS OPTIMISTIC 


Not Looking for Permanent Reduc- 
tion in Price 


Owing to the uncertain conditions 
surrounding retail trade, local mer- 
chants are holding off buying until a 
later time. This uncertainty is due to 
two factors—first, the backward Spring 
season; and second, the determination 
of the public to wear reclaimed foot- 
wear and old clothes. Many of the 
merchants have made a very consider- 
able reduction in their ready-to-wear 
lines. Practically all the larger stores 
have instructed their buyers to pur- 
chase only what is needed for immedi- 
ate use. 

Several of the leading downtown 
stores have advertised cut-rate shoe 
sales, one firm advertising that it has 
reduced the price of footwear which 
was priced from $12.50 to $18.00 to the 
price of $11.90 for choice of house. 
Considering everything, however, the 
footwear market has held very steady. 

A survey shows stocks of normal size 
and of normal price and all merchants 
report that stocks are composed of 
good clean merchandise. They are not 
worrying over the possibility of a per- 


manent reduction in the price of high- 
grade footwear. 

Dealers report a scarcity of white 
goods, due to the inability of factories 
to make shipments. Many merchants 
are receiving their shoes by parcel post. 


Merchants Back from Trade Tour 


Members of the Merchants’ and 
Manufacturers’ Association who have 
just returned from a trade tour to West 
Virginia report that the trip was well 
worth while as a social event, but not 
so much so as a business trip. In the 
coal towns visited it was found that 
the miners were only working part time 
on account of the shortage of coal cars 
and the association promised these men 
that they would use their best efforts 
to try and have this condition remedied. 


Many Shoes Shipped by Truck 


All local factories are making large 
shipments to northern Ohio and Michi- 
gan points by truck at express rates. 
Several trucking companies maintain 
daily service from Columbus to Detroit, 
Mich. One local firm made shipment 
to Toledo by truck and thence by rail 
to Chicago. 


Indianapolis 


SHOE MERCHANTS SATISFIED 


Trade Fair in Exclusive Shoe Stores 
—Not so Good in Department Stores 


With the advent of warmer weather 
and far more sunshine than was handed 
out by the weather man during the 
month of April, business with local 
retail shoe merchants has brightened 
up considerably during the last two 
weeks. The lull during the latter part 
of April and first few days of May was 
attributed largely to weather conditions. 
Although the majority of the regular shoe 
stores apparently are satisfied with 
conditions as they are, some of the 
local department stores are staging 
reduction sales in order to stimulate 
interest in their shoe departments. 


Department Store Sale 


The Pettis Dry Goods Company this 
week offered 2,330 pairs of -women’s 


“ec 


pumps and oxfords “‘at greatly reduced 
prices.”” Shoes which formerly sold at 
$15 and $12.50 were offered on sale at 
$10.45; $10 and $12 values at $8.45, 
and $9 and $7 values at $6.45. The 
William H. Block Company, which has 
been staging a ‘‘below-wholesale-cost”’ 
sale in a blow at the high cost of 
living, offered several hundred women’s 
oxfords at $7.55. According to the 
store’s advertisement, the wholesale 
cost of these ranged from $7:75 to 
$9.80. 


FIGHT McNARY BILL 


Merchants Send Telegrams tv 
United States Senators 


Sixty retail shoe merchants of various 
Indiana cities recently bombarded Sena- 
ators New and Watson with telegrams 
of protest against the McNary Bill, 
which would require the manufacture, 
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to stamp on all shoes the exact price 
at which he sold them to retailers. The 
protests were sent by merchants at 
Indianapolis, Muncie, Fort Wayne, 
Shelbyville, Rochester, Evansville, 
Terre Haute, Richmond, Lafayette, 
Knightstown, Hammond and New 
Albany. 

The merchants pointed out in their 
messages that the bill would mean 
the destruction of the retail shoe 
business because customers would not 
understand about overhead expenses 
and would protest against the profits, 
even though they were not unreasonable. 
They denounced the bill as un-American, 
unpatriotic, murderous, as class lJegisla- 
tion, as unjust and unconstitutional. 


Gives Talk on Salesmanship 


Salesmanship and its importance to 
the retail shoe trade was defined and 
emphasized by Arthur L. Evans, head of 
the Retail Shoe Salesmen’s Institute at 
Boston, Mass., in an instructive ad- 
dress to members of the Indianapolis 





BOOT AND SHOE RECORDER 


Shoe Dealers’ Association at the organ- 
ization’s regular monthly meeting at 
the Columbia Club on Monday night, 
May 10. Other speakers at the meeting 
were Mr. Marott, Mr. Hart; Edward 
Stout, president of the association; 
Arthur Brown, C. E. Young, H. W. 
Fleming of the Churchill Alden Com- 
pany, and John B. Clark of the Grover 
Shoe Company. 


Goshen Store Has New Manager 


Samuel Nowitz of Elkhart has be- 
come manager and buyer of the shoe 
department at the L. Simon & Company 
store at Goshen, Ind. 


Fort Wayne Man Goes to Toledo 


A. Lubell, of Toledo, O., has been 
appointed manager of the Boston Shoe 
Shop at Fort Wayne, succeeding A. 
Levenger, who will take the manage- 
ment of the company’s store at Toledo. 
Employes of the store presented Mr. 
Levenger with a handsome Masonic 
ring when he left for Toledo. 


Lynn 


NEW STYLES ANNOUNCED 


‘‘Increased Production’’ Last Is 
Newest Lynn Creation 


Shoes made over “Increased Produc- 
tion’”’ lasts will be shown by Lynn 
manufacturers to buyers visiting the 
Boston market in July. It will lead, 
it is believed, to “Getting More Shoes 
Sold Right.”” It has a new toe, a bit 
wider, and a tread a bit broader, and it 
takes either a low, flat heel or a high 
Cuban heel. Some test shoes made over 
it show it to be a splendid fitting last, 
and, also, a last different from any 
within the common knowledge of the 
Lynn style experts. 

The new lasts are called “‘Increased 
Production”’ lasts, because shoes can be 
made over them more easily than over 
the present types of lasts having long, 
slim toes. The fitting, lasting, stitch- 
ing and leveling will be easier. And 
the fitting of the shoes by retail sales- 
men in the stores will be easier. 


Cuban Heels Prominent 


Cuban heels are coming into new 
prominence and for Fall and Winter 
are being made two inches high. Shank 
of shoes are correspondingly broader. 
Also treads are broader. Evidently 
many merchants believe that women 
will wish “sure trade” shoes when the 
rough walking of Winter comes again. 
Indeed, shoes with flat heels, only one 
inch high, have been ordered for Fall. 

Leather of lighter hues is being used 


for many shoes. Chestnut color, a 
brown shade lighter than mahogany 
and Russia calf leathers are used in 
samples of smart shoes for street wear 
and a new light brown, light beaver 
and silver gray and even blue leathers 
and fabrics are used in samples of 
dress shoes for Fall. 


One manufacturer says 70 per cent 
boots and 30 per cent oxfords for Fall 
and Winter, and another says 50 per 
cent boots and 50 per cent oxfords. 
Some of the low-cut shoes will be worn 
with heather hose, others with spats. 


**Heather Oxford’? Is New Style 


To be worn with heather hose in the 
Fall is a new heather oxford from the 
factory of A. M. Creighton. The low 
heel, just one inch high, is its striking 
feature. The shank is wide, and the 
forepart is rather roomy. The last is 
new. The sole is welted, with a goodly 
extension and of No. 9 iron. Alto- 
gether, the shoe is quite mannish. The 
pattern is of the brogue type and the 
leathers are of smooth and boarded 
grain finish. 


70 Per Cent High, 30 Per Cent Low 


Seventy per cent boots and 30 per 
cent low cuts is the story from Mr. 
Giles of Donovan, Giles Company. re- 
cently returned from a Western trip 
Ninety-five per cent of the orders call 
for Cuban heels about two inches high. 











Where to Buy 


Men’s Shoes 














BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 








Php wordt 4 

Boots and Shoes, 
Full B ellows 
Back Strap. 
Send for booklet telling 
you ceneal Pate 4 


A.H. Riemer Shoo C ce. 
MILWAUKEE, WIS. 
Established 1887 











Stock Dept. 5 6% 


Is at Your Service ~Y 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








77x 135 Bot $a 
C3) namare tecoren's 


SEE OUR CATALOG 


weirs mane __196 CHURCH STREET,N.Y. 
° 


IN OUR 
BROCKTON 
FACTORIES < 








THE “TQUGAS” sHoE 


BETTER THAN THE BEST 
Strengthen your line with the fast-selling 
men’s welts we can send you. In stock. 
Made to order 

GEO. N. TOUGAS SHOE Co. 

161 Summer St., Boston 











Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 











SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties ; 
what to use and where to get it, 
is a part of “Recorder” service to 
merchants. 




















Where to Buy 


Children’s Shoes 




















Soft Soles and Moccasins 


Ask your Jobber for our 
G s. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 





ROCHESTER, N. Y. 








Attention to Jobbers 

OUR TURN SHOES 
for Children and Misses 

are scientifically aoe 

on nature form 

SCIENTIFIC SHOE CO., Inc. 
11-17 ona N.Y. 

Boston Offi x St. 
G. W. PFEIFFER. Rep.. 








“ELAM? 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 





Rochester, N. Y. 








sAND 


H.H.F REET 





Tredlite Steppers 
For Boys and Girls 

GUARANTEED 

FOR 75 DAYS 

Write fer Particulars 

HenryKleine & Co. 


Chicago 











AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W2C.Goodger 


Manufacturer of 
Children’s Dlexible GDurn Shoes 
For. Li. BE 2. 2 poly 
89 Allen St.. Rochester, WD 











SOFT ,;SOLES 
A Wonderful Line for the 
Wholesaler 
All leather lines rang- 
ing in prices os 
$5.01 upwards. 
—~y-9 t ome 
st 
and —_. lp 


pieces. 
NU BABY SHOE CO., East \ioas. Mass. 
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The shanks will be a trifle wide and the 

foreparts.will be a trifle wide, too. The 

vamps will measure 3% inches. 

New Manufacturing Method De- 
vised 


White shoes are made in an original 
way in the factory of Johnson, Wright 
& Co. A white welt is stitched to the 
upper with a Puritan machine, a heavy 
thread machine. The common practice 
is to stitch the welt to the insole. But 
J. W. & Co. stitch the welt to the 
upper and then tack the upper and 
the welt to the insole, using special 
tacks, a special last, and also a special 
hand method. Then they sew a leather 
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outsole to the welt, with the lock- 
stitch machine. The welt, tacked to 
the insole, holds tight. One wearer wore 
four pairs of outsoles off one pair of 
the shoes, and even then the inseams 
were still tight. 


Shoe Firm Increases Capital 


Raymond, Swig & Malloy, Lynn, 
Mass., manufacturers of women’s, 
misses’, children’s and growing girls’ 
McKay and American welt shoes, have 
increased their capital stock from 
$25,000 to $50,000. The company has, 
for the past year and a half, sold 
direct to the retail trade. The pro- 
duction is 1,000 pairs daily. 


Brockton 


SHIPMENTS STILL DELAYED 


Merchants Deluge Manufacturers 
with Requests for Tracers and 
Extensions 


“Two-thirds of our daily mail from 
customers,” said a local shoe manufac- 
turer, ‘consists of requests for tracers 
or extensions. That is to say, we are 
asked to follow up shipments made 
weeks and even months ago, which 
have not yet been delivered to the 
customers, and also to extend time for 
payment of goods. It is hardly fair to 
expect a merchant to pay for goods 
which he has not received. This is a 
condition which exists to a deplorable 
extent among the trade all over the 
country. Goods and money are tied 
up in a way that is reacting on both 
the merchant and consumer. If goods 
are not received in time for a seasonable 
offering they must be sold at a sacrifice. 
In such event, both the manufacturer 
and the merchant suffer. Until our 
transportation troubles are straightened 
out the trade will be up against financial 
difficulties. The Government is taking 
some steps to lessen the freight conges- 
tion which exists. Many shipments are 
being made by parcel post, these latter 
by the carload. However, this is only 
a drop in the bucket compared with 
the normal amount of goods which 
should be shipped by freight and ex- 
press, but is impossible to move at the 
present time.” . 


TAKES ISSUE ON WAGE 
QUESTION 


Secretary of Brockton Organization 
Answers Lauck 


Secretary Frank M. Bump of the 
Brockton Shoe Manufacturers’ Associa- 
tion takes issue with statements made 
by W. Jett Lauck, formerly secretary 


of the War Labor Board, in a survey of 
alleged profiteering in the boot and 
shoe industry. Mr. Lauck stated that 
on a $3.50 increase in price of shoes per 
pair during the war labor received 
only 15 cents, or less than one-twentieth. 
He added that in 1914 all labor costs 
from hide to shoe absorbed less than 
one-sixth of the price paid by the con- 
sumer, while in 1917 this share had 
decreased to one-ninth of the price. 
Mr. Lauck stated that an increase of 
35 per cent in wages for 1914 would 
mean a direct increase of only 15 cents 
on a pair of shoes. 


Wage Increases Nearly 50 Per Cent 


Secretary Bump says, in reference to 
these statements: ‘‘No shoe worker 
has received less than 45.2 per cent 
increase, and practically everyone has. 
received other increases by mutual 
agreement or by arbitration. It is fair 
to assume that the average increase in 
productive labor cost in the Brockton 
district from the commencement of the 
war to the present time runs from 48% 
per cent upwards. I can’t see upon 
what Mr. Lauck based his figures. If 
they are all like those submitted by 
him on labor cost, they would be worth 
but little.” 


Will Make Army Shoes 


Condon Bros. & Co. of this city have 
received an order from the United 
States Government for 60,000 pairs of 
Army marching shoes. The contract 
price named is $6.26 a pair. Deliver- 
ies will be made.from June 1 to Novem- 
ber 1 of the present year. 


New Shoe Factory Established 


A group of tenement houses on Greem 
Place, remodeled into a three-story 
factory, is being utilized by the North: 
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American Shoe Company for the 
manufacture of men’s medium grade 
welt shoes. About 35 dozen pairs daily 
will be the capacity of the plant. The 
owners of the new concern are Messrs. 
Yudovitch and Boordetsky of Fall 
River and Joseph Lang of this city. 


Manufacturer Plans Trip to Europe 


Fred F. Field of the Field & Flint 
Shoe Co., who recently returned from 
an extended business trip to the South, 
will sail for Europe in a short time. 
While there he will join his family, 
who have been touring Europe for the 
past two months. 


Last Makers Are Busy 


Despite dullness in the shoe manu- 
facturing trade, the last-making con- 
cerns in this city are enjoying an 
excellent business. Practically all local 
factories are working at capacity. In 
reference to this, Paul S. Jones, general 
manager of the Mawhinney Last Com- 
pany, says: “Shoe manufacturers at the 
present time are ordering lasts on new 
styles, and for that reason we are 
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looking for a continued busy season.” 
Representatives of other last concerns 
in this city expressed similar views. 
ADVICE GIVEN TO SHOE 
WORKERS 


Eaton Official Against Wage In- 
crease to Lasters 


C. Chester Eaton of C. A. Eaton 
Company, shoe manufacturers of this 
city, has advised officials of the Lasters’ 
Union that it will be against the city’s 
interest if the union persists in de- 
manding a wage increase of about 25 
per cent. The occasion of his remarks 
was at the hearing of new wage demands 
of Brockton lasters before the State 
Board of Arbitration in Boston. Mr. 
Eaton stated further that the interests 
of Brockton shoe workers would be 
better served if the union would forego 
wage demands and work with the 
manufacturers in keeping down labor 
costs in an effort to prevent falling 
prices. Other Brockton manufacturers 
have expressed themselves emphatically 
on this subject in agreement with 
Mr. Eaton. 


Haverhill 


FORMER MANUFACTURER DIES 


William L. Adams Was Prominent 
in the Local Trade 


William L. Adams, formerly a promi- 
nent member of the Haverhill shoe 
manufacturing trade, died in a local 
private hospital, May 22, after a long 
ilmess. Early in life Mr. Adams en- 
gaged in the shoe manufacturing busi- 
ness in Haverhill. He was for several 
years with the firm of Chase & Laubham 
and for more than 20 years was asso- 
ciated with J. H. Winchell & Co. 
Later he engaged in the shoe manu- 
facturing business on his own account, 
but was obliged to give up his activities 
owing to failing health. He leaves a 
widow and one son, the latter, Harry E. 
Adams, a prominent shoe manufacturer 
of Haverhill. 


HAVERHILL FIRMS TO EXHIBIT 


City Will Be Well Represented at 
Various Conventions and Shows 


Shoe manufacturers of this city ap- 
preciate the importance of representa- 
tion at the various shoe exhibits and 
style shows to be held in several cities 
of the United States during the next two 
months. At the “big show” in Boston, 
July 19-24, Haverhill shoe concerns will 
make nearly a 100 per cent showing. 
At the several conventions and shows, 
Chicago, Philadelphia, Cincinnati, 


Rochester and San Diego, numerous 
lines of Haverhill-made footwear will 
be in evidence. New samples are being 
prepared and no efforts will be spared 
to maintain Haverhill’s position of 
leadership as regards meritorious lines 
of footwear and publicity for these lines. 


Factory Approaching Completion 


The five-story brick factory being 
constructed by Ellis & Hussey on Essex 
Street is approaching completion. A 
part of the building will be used by this 
concern to increase accommodations for 
its cut-sole business. Three floors will 
be utilized by the Claremont Shoe 
Company, manufacturers of women’s 
turn footwear. 


Shoe Firm in New Quarters 


The Boover-Kittredge Company, 
manufacturers of turn shoes and boudoir 
slippers, have removed’ from their 
former location on Washington Street 
to a factory on Margin Street. This 
concern purchased the business of F. Q. 
Quimby, Inc. In the new plant addi- 
tional machinery has been installed and 
an enlarged output provided for. 


Shoe Concern Will Exhibit 


Hopkins & Ellis, manufacturers of 
women’s turn shoes, are planning in 
addition to their exhibit at the Boston 








Where toBuy 


Children’s Shoes 

















IN-STOCK 


Patent Seamless MaryJane 
NO HEEL. SIZES 2 TO 5 


At $1.15 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Avenue, Boston 








ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 
F. W. HAHN CO. 
ROCHESTER NEW YORK 








The Pink of Perfection 
Little Beauty 
White Reignskin Strap Pumps 
for Children 
Sizes 2 to 8 


STEWART SHOE CO. 
4 Stewart Street | HAVERHILL, MASS. 











JHEILBRUNN NN & SOND 


IN SsTOCK—Specialties in # 
Women’s, Misses’ and Children’s : 





THE L. D. STICKLES SHOE CO., Mfrs. 
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Where to Buy 


Women’s, Misses’, Children’s 
Shoes 

















High-Grade Ballets 


Women’s $1.85 and $2.25 Grades 
Misses’ 1.75 and 2.15 Grades 
Children’s 1.65 and 2.05 Grades 
THE HAMMOND SHOE CO. 
HAVERHILL, MASS. 








BALLET 
SLIPPERS : 
™iey “ CARRIED IN STOCK 


S Bar ormce 


Black Kid Only. Widths C and D 
Sizes, 6 Child’s to 8 Women’s 


BROOKS SHOE es. co. 








PHILADELP 
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Where toBuy 


Standard Shoe Materials 




















~ STANDARD 
Pate) 





The One 

Water proof 

Leather That 

Takesand Re- 

tains a Polish 

Creese & Cook Co. 35502*" Siz 


Tanneries at Danversport 








GUARANTEED 
TWO YEARS 


Hub Gore means lity and 
Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 














Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
coors MAT KID 


95 South Street, Boston 








QUESTIONS 
ANSWERED QUICKLY 
in “Where to Buy” columns—a 
growing directory for all the trade, 


es answers briefly to cur- 
rent problems in merchandising. 








No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
Boot and Shoe Recorder 

All the Time 
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Exhibition and Style Show, July 19-24, 
to have their line at the San Diego Ex- 
hibition, beginning June 7, also at the 
second annual convention of the 
National Canadian Shoe Merchants’ 
Association of Montreal, July 13 to 17. 
Their San Diego exhibit will be in charge 
of Max Miller, the concern’s California 
representative. 
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New Building Nearly Ready 

The Victory Building, which is being 
built on Hale Street by the Gilman in- 
terests, is rapidly approaching comple- 
tion. This structure, which is seven 
stories in height, is now ready for the 
interior work. Ninety thousand square 
feet of floor space is available for 
occupancy for manufacturing purposes. 


Rochester 


SHOES AT 20 PER CENT OFF 


Merchants Make Concessions, As- 
signing Various Reasons 


All brown and tan oxfords were in- 
cluded in the 20 per cent price reduc- 
tion sale of last week conducted by the 
Eastwood stores. ‘The purpose of this 
Price Reduction Sale is to increase 
quickly the volume of business in the 
Eastwood stores—and thus make it 
possible to sell our merchandise at the 
closest possible margin above manu- 
facturing costs,” explains the advertis- 
ing manager of the firm. 

Gould, Lee and Webster also an- 
nounced a number of price concessions. 
Women’s shoes were offered at $9.35. 
Men’s $15.50 oxfords were featured at 
$11.35, and children’s oxfords and 
ankle ties that were originally priced 
at $7.00 were marked $4.45 and $5.95. 

Hanan’s, Wichert and Gardner’s, 
I. Miller’s, French’s and a number of 
other well-known makers of women’s 
footwear were included in the 20 per 
cent reduction sale held last week by 
McCurdy & Co. “Jim” Olmstead, 
manager of the shoe department, 
explained that the reductions on these 


New 


SITUATION SHOWS LITTLE 
CHANGE 


Manufacturer Predicts Rush of 
Buying About June 15 


The general situation in wholesale 
and retail shoe circles in New York 
showed but little change last week. 
There was some abatement of the wave 
of widely-advertised ‘‘price slashing,” 
but cuts in prices were maintained by 
many stores. Cammeyer’s, who have 
held aloof from the radical reductions, 
jumped into the fray with a sale of shoes 
at $8.75. Most of the merchants are 
clearing out their stocks of tan and 
black Summer footwear in anticipation 
of a rush for white goods around the 
forepart of June. A few sales of white 


shoes were made necessary by a term 
in his lease which compelled his depart- 
ment, at all times, to follow the policy 
of the store. 


To Increase Capital Stock 

The Sherwood Shoe Company last 
week filed a certificate for the increase 
of capital stock from $350,000 to 
$2,000,000. At the same time a certifi- 
cate for the increase in the number or 
directors from three to five was filed. 
Frederick A. Sherwood, president of the 
company, stated that the increase was 
merely to take care of the surplus 
business. The Moore-Shafer Shoe Mfg. 
Co. of Brockport, N. Y., also filed a 
certificate to increase capital stock 
from $31,500 to $315,000. 


Does Not Look for Price Drop 

Oliver M. Fisher, president of the 
M. A. Packard Company of Brockton, 
was in Rochester last week interview- 
ing shoe merchants. Mr. Fisher was of 
the opinion that shoe prices will not 
take a sharp decline. He believes that 
prices are lower now than they ever 
will be for the merchandise now in the 
process of manufacture. 


York 


shoes for women have been announced, 
but prices so far have been fairly firmly 
held. Some displays of white shoes 
have made their appearance and a 
greater proportion of combinations of 
white canvas, suede or buck with tan 
and black are noticed. 

The wholesale trade in shoes is re- 
ported to be slow. Apparently New 
York merchants are holding off buying 
Fall shoes much longer than are the 
merchants in other sections of the coun- 
try. The local representative of a 
Rochester shoe manufacturing concern 
said that his factory was booked to 50 
per cent of its Fall production capacity 
already, although his New York sales 
were coming in slowly. He predicts a 
rush of buying in New York about June 
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15 and asserted that if it materializes 
some of his customers will be forced to 
go without their normal requirements. 


Few Cancellations Reported 


The representative of a Newark 
manufacturer making an exclusive line 
of men’s high-grade shoes asserts that 
cancellations are few and are restricted 
to merchandise that is extremely late on 
delivery. Sellers of some of the lower 
grades of shoes report that cancellations 
are @ more serious problem. 


$15 Predicted as Top Price 


Fall prices are still a matter for de- 
bate and conjecture. It is understood 
that a number of local merchants 
recently informed a group of manu- 
facturers at a luncheon meeting at the 
Union League Club that shoes retailing 
over $15 a pair were slow movers and 
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that it looked as if the public had de- 
cided on $15 as the top price limit for 
its footwear. Some manufacturers are 
said to be considering the using of 
cheaper grades of leather in order to 
meet the demand for lower-priced foot- 
wear. 


Merchants Want Cheaper Shoes 


According to wholesalers here, mer- 
chants from all parts of the country are 
looking for cheaper shoes and are buy- 
ing lower-grade lines. A salesman who 
made a selling trip recently reported 
that he had added four new accounts 
to his list because of this movement. 


New Repair Shop to Open 
A large shoe repairing and custom- 
making shop will be opened June 1 at 
1151 Broadway by the Shoe Service 
Corporation. 


Louisville 


PRICE REDUCTIONS GENERAL 


Twenty to Twenty-five Per Cent 
is the Rule 


The Spring price-cutting fever hit 
Louisville hard about May 17, being 
brought on early by the fact that busi- 
ness has been dull and stocks are com- 
paratively large, while money invested 
runs into pretty big figures. The result 
has been that Louisville is overrun 
with shoe sales. At the same time the 
cost of clothing, wearing apparel of all 
kinds, and many other lines has 
broken. Shoes and clothing are being 


sold at reductions of 20 to 25 per cent 


and even more. 

Byck Brothers on Sunday, May 16, 
announced that every bit of merchan- 
dise in the house, shoes, hosiery, find- 
ings, etc., went on sale at price 
reductions of 20 per cent on 
Monday. 


Women’s Shoes at $3.85 


That cheap merchandise is available 
in Louisville was shown by an advertise- 
ment of Husch Brothers, announcing 
that they were offering 3,800 pairs of 
women’s low shoes at $3.85 per pair, 
including shoes formerly sold at $5.00, 
$7.50 and $10.00. 

The Travers Company, in offering 
an interesting sale of women’s shoes at 
$11.90 per pair, announced that it was 
absorbing the war tax in this sale, 
and that prices quoted included the 
war tax paid. Where other houses 
were stating that they were cleaning 
up broken sizes Mr. Brown said: “All 
sizes and widths, of course.” 


“Prices Need No Adjustment”’ 


Another interesting ad was one of 
the Walk-Over Boot Shop, which said: 
“‘Walk-Over Shoe Prices Need No 
Adjustment,”’ and went on to explain 
that as prices were made to sell on a 
very low margin to start with, there 
had never been any inflation or cause 
for readjustment. However, the com- 
pany offered 600 pairs of broken sizes 
in women’s shoes at $6.95 a pair. 

Crutcher & Starks, in its men’s de- 
partment, had to get into the melee 
of price cutting somehow, but was 
blocked through its policy of never 
cutting a price or advertising a com- 
parative price or reduced value. The 
company doesn’t claim that it doesn’t 
cut prices, but that it never advertises 
the fact’ to the public. However, it 
offered several hundred pairs of shoes 
taken from the reserve stock: “‘Carried 
over from last season and not re- 
ordered,” at a price of $6 a pair. 


Prints Circular on Mimeograph 


Loevenhart & Co., handlers of men’s 
shoes, clothing, hats, etc., recently got 
out an attractive circular, in the form 
of two letterheads, carrying a typed 
message, and free-hand drawings of 
shoes, clothing and hats, this advertis- 
ing matter having been made on sten- 
cils and run off on a mimeograph 
machine, coming out with appearance 
of being sketch work. 


Diamond Jubilee Sale On 


Roger Dougherty, secretary of the 
local association, stated that there 
wasn’t anything of interest going on, 














Where toBuy 


Engraving and Printing 
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189 Enoex St. Boston 
71 Renta St. Brockton 

















ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone Beach 4960-4961 
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COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 











Where toBuy 


Window Trim Material 














DISPLAY MEN 


Attractive Windows— Use Win-Deco 
Paper Ri Mats, Show Cards, Flo 
Window Pap te, Sim od Tncapendive 

“Loan ”* of Sam, on Request 
WIN-DECO DISPLAY SERVICE 
93 Federal St., Boston 


220 E. Lex. rl Baltimore 
624 Consumers Bldg., Chicago 











* * , 
Window Displays 
BACKGROUND _ PAPERS, 
ARTIFICIAL FLOWERS, etc. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 
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Where to Buy 


Miscellaneous 



























ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Let us recolor your faded or off colored shoes 

to eeae factionsbte aad permanent cordovaa 


Wrne o PAINT! 
us we for full ona Send pair { 
me” demonstration. It will 








SHOE BUCKLES 


OF EVERY DESCRIPTION 
BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO 


198 MIONTACVUE ST BROOKLYN NY 








. You need this book on 

SHOE WINDOW 
DISPLAYS 

Get it today! $2.75 postpaid 





FRANK P. TAYLOR 
WR Wash'n St.. Boston, Mass. 
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SALES LETTERS 


MULTIGRAPHED— 
ia 


F. S.. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST., BOSTON 








Manufacturer 
oF UALITY BUCKLES 


THE SHOE 
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Covered Buckles 


REA PRE cet: 
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pee) Be Brooklyn, N. i leninined 


THE BEST IN 
Detachable Pump Straps 
(Many Styles and Designs) 
LEATHER BOWS 


Colonial Tongues 
Beaded Buckles 


THE VANITY NOVELTY WORKS 





See 


= Re 





Accounts of Shee and Leather Firms Solicited 








41 BEDF°RD STREET, BOSTON 
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money in the present sales. He called 
attention to the ridiculously low prices 
quoted by some houses on excellent 
merchandise. 





other than the efforts of the merchants 
to see who could give the most for the 
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Two of the big sales now on are the 
75th or diamond jubilee of the house 
of J. Bacon & Sons, which has been in 
business in Louisville for seventy-five 
years; and a 4lst-year commemorative 
sale at Kaufman Straus & Co. 


Lynchburg 


RETAIL BUSINESS GOOD 


Factories Taxed to Capacity to Fill 
Orders 


Retail shoe merchants throughout 
the territory covered by the represen- 
tatives of the Lynchburg shoe manu- 
facturing industry are doing a record- 
breaking business, according to sales 
figures at the plants here. All manu- 
facturers report substantial increase in 
business, that of one for the first five 
months of the present year being $1,- 
000,000 ahead of what it was for the 
same period last year. All plants are 
far oversold, and several months will 
be required for them to catch up with 
the orders. 

Charles B. Easley, secretary of the 
George D. Witt Shoe Company, in 
speaking of the outlook, sees nothing 
discouraging to the shoe business. Re- 





tail trade, he thinks, has been a little 
off, but if crops are good next Fall and 
prices for farm products suffer no serious 
slump, which he thinks unlikely, he 
believes that retail shoe merchants will 
do the greatest business they have ever 
done. 


Thinks Price Cutting Temporary 


He feels no alarm over the price-re- 
duction wave in clothing, and to some 
extent shoes, now sweeping over the 
country. It is only a flare-up and will 
be temporary, he thinks. In his opinion, 
it was caused by large concerns, with 
much money tied up in big stocks, 
needing cash, and as soon as: this need 
is supplied he believes the movement 
will subside and no serious results will 
follow. He does not believe it will con- 
tinue long enough to affect the shoe in- 
dustry to any noticeable extent. 


Utiea 


PUMPS SELLING WELL 


Merchants Reaping a Harvest, Also, 
in Silk Hosiery Trade 


Among Utica women pumps are in 
great demand this season. Pumps also 
were sold all during the Winter. The 
patent leather pump is the leader for 
dress shoes among women now, with 
the tan, low heel English pump for 
street wear. Merchants handling silk 
stockings along with other findings are 
for this reason reaping a_ harvest. 
One large merchant carrying both men’s 
and women’s shoes predicts a great sale 
of white canvas ties among women this 
Summer. He argues that the high cost 
of leather will cause the women to 
resort to the canvas pump for street 
wear and he has stocked up accordingly. 
Large sales of tennis shoes were re- 
corded by local retail merchants last 
week due to the fine weather. Business 
on the whole does not compare favorably 
with last year in the volume of shoes sold, 
but, due to the high prices, is greater in 
gross receipts than any previous year. 


Western Shoe Men Invading East 


Local shoe merchants report. that 
Western manufacturers are making a 





strong bid for Eastern trade in competi- 
tion with the New England shoe- 
makers. One large Western establish- 
ment has opened New York State 
headquarters and is running on heavy 
shoes. They point out to the local 
trade that they are able to give better 
prices, owing to the better leather 
markets of the West. It is known that 
one Western firm has secured large 
orders for Fall shipment from several 
local stores. Western men have had 
representatives in this city before in an 
attempt to get trade, but never before 
have they madé such a concerted effort 
to swing the customers of Eastern 
manufacturers their way. 


Stores Pay Tribute to Merchant 


During the afternoon of May 19 all 
local business houses closed from 2 to 
4 o’clock as a tribute to Robert Fraser, 
leading Utica business man, who died 
Sunday, May 16. The funeral was held 
during these hours and many of the 
merchants attended. He was one of 
the first Utica department store owners 
to include a shoe department in his 
business. Besides being president of the 
Robert Fraser store, Mr. Fraser was ap 
active member of the Chamber of 
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Commerce, a director in two local banks 
and one of the best-known Uticans in the 
State. 


Endicott Musicians on Tour 

The band and chorus made up of 
employes of the Endicott-Johnson shoe 
factory of Endicott is making a tour of 
Western and Central New York State, 
playing at the leading theaters. During 
last week the band and ¢horus played 
three days before large“audiences in 
Rochester. It is composed entirely 
of employes and is considered one of 
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the best industrial musical organiza- 
tions in this part of the country. 


More 20 Per Cent Reductions 


Following out the plan of John Wana- 
maker in New York City, several local 
shoe merchants advertise a 20 per cent 
reduction in price of every pair of shoes, 
calling attention to the fact that they 
are co-operating in an effort to reduce 
the high cost of living. These stores are 
including in their sale their Spring and 
Summer stock. 


Cleveland 


SHOE STORES HOLDING SALES 


But Lower Prices for Fall Footwear 
Not Expected, Says Merchant 


Most of the shoe stores in Cleveland 
are conducting special sales, and an- 
nouncing price reductions, but some of 
the most successful men in the retail 
trade in the city assert that it has 
nothing to do with alt the talk about 
the reduction of the high cost of living 
and credit contractions to lower prices. 

“The fact remains that if Cleveland 
merchants were to make unwise reduc- 
tions for the purpose of assisting in the 
movement to bring down prices, they 
would find themselves in an awful hole 
when they came to replace their goods,” 
said S. E. Wilkinson, manager of the 
shoe department of the May Company. 
Mr. Wilkinson is one of the best-known 
men in the trade and he is recognized 
as an authority on prices, styles and 
all round merchandising. 


Lower Prices Not in Sight 

“There is nothing in sight at present 
to indicate that Fall shoes can be 
placed on the shelves for less than 
the Spring goods were purchased,” con- 
tinued Mr. Wilkinson. ‘““That of course 
means that the merchant who acts un- 
wisely now will find himself without 
sufficient money to take care of his 
Fall stock. 

“Shoes in Cleveland were never 
marked up during the gradual ascent 
of prices beyond what was a fair selling 
price, and so there is no water to be 
squeezed from our prices.” 


Special Sale Shoes Used 

Mr. Wilkinson’s attention was called 
to the fact that a number of special 
sales were being conducted, with em- 
phasis given tothe fact that reductions 
ranging from 15 to 30 per cent were 
made in prices. 

“T am convinced that the most of 
the sales in Cleveland are of merchan- 
dise bought on special terms,” said Mr. 


Wilkinson. ‘The retailer has been able 
to get hold of a special line that a 
manufacturer or jobber was particu- 
larly anxious to get rid of and the 
price was especially attractive. In a 
few days we will have a special sale of 
shoes at a price under $4, and these 
shoes if bought in the regular way would 
sell for $6 to $7. But I made an extra 
good buy and hence the low price. 
Many others are -doing the same.” 
Mr. Wilkinson. asserted that he was in 
sympathy with the propaganda for the 
reduction of the cost of living, but 
that conditions in the retail shoe busi- 
ness were different than in other lines. 


WHITE SHOES SELL WELL 


New Records Will Be Made, Accord- 
ing to Merchants 


Warm weather the last week has 
brought on a good sale of white shoes, 
with oxfords predominating. Canvas 
shoes in white are going extra well and, 
with the prices considerably below 
what the consumer has been paying for 
leather goods, all dealers visited proph- 
esied a big season ahead. ' 

The sales for Decoration Day are 
running ahead of the figures for a year 
ago, and with the propaganda for lower 
prices under way and the public gradu- 
ally being educated to ask for lower- 
priced wear, new records for Summer 
wear are expected to be established. 


To Open Stores in New York 


Word has been received here that 
Feldman & Curm, who opened a store 
in Cleveland some time ago, will open 
three new stores on Broadway, New 
York City, and that the places will be 
open for business about July 20. 


RUBBER FOOTWEAR 
(Coneluded from page 137) 
August; 40c for Septemiber; 42)4c for 
October-December; 44)4c for January- 
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Arch Cushion 
a < to Prevent 
ELASTIC TIP COMPANY 5 
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| Where to Buy 


Shoe Polishes 











‘ 


The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 

















Best In Thotr Claes , 
en= 


Wire 
CaRzAM UNGURNABLE 


for white buck, ete. for white kid, ete. 
NATIONAL SHOE POLISH MPG. CO., Inc 
PHILADELPHIA. PA. 





















June. Paras and Centrals were nominal 
and without demand. 


First latex pale crepe......... 38yu@— 
Smoked sheets.............. 38. @— 
Brown crepe................ 37 @— 
Up-river fine para........... 38@38% 
Up-river coarse..............284%@— 
Island coarse................21 @— 
Caucho upper...........304%@— 
Caucho ball lower........ yi.2T (@— 
CR i nites. bk nee S% 224% @23 


Centrals and Mexicans.......28 @29 
Guayule (20% moisture) .....25 @27 


Scrap Rubber 
Boots and shoes. ......... ..14%@71% 
Arctics, trimmed ........... 6. — 
Arctics, untrimmed............... 5 @— 
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OTHERWISE, LOOK OUT! 


Don’t think for a minute that you can let your sizes 
get shot to pieces and then by the pressing of a button 
get all that you need—just like that. There’s just one 
way. Get sized up and keep sized up. Fill in with 
in-stock shoes each week. You have our catalogues. 


Send those sizes NOW. 


Be sure to fix it so that your customers can get what 
they want when they enter your stores. Size up on 
the shoes which you need every day and order from 
in-stock as fast as your sizes run low. That’s part 


of the story. 


The other vital thing is this. Order your Fall shoes 
NOW, so that they can be made and be delivered in 
spite of any transportation crises. Do this and then 
for your running needs use our in-stock service. 


OTHERWISE, LOOK OUT! 
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Boston 


THE RETAIL TRADE 


Business Is Good—Special Offerings 
and Sales—Big Oxford Year 


The stores of Boston have been doing 
a generally satisfactory business the 
past week. Even on last Saturday, 
when it rained as it had never rained 
before, many stores reported an ex- 
ceptionally good business. The trade 
stimulus is accounted for by the special 
offerings which have been well ad- 
vertised in the papers of Boston and 
vicinity. The public has been generally 
attracted by these special sales and, 
having apparently plenty of money, 
have come into the stores to purchase 
not only the advertised lines but other 
merchandise. There are many special 
sales. At first, it was the general in- 
tention of the retail merchants not to 
conduct special sales until July, and 
some will defer sales until that time, 
but many others have this week in- 
augurated sales and are having splendid 
success with them. The Memorial Day 
holiday has been a trade stimulator— 
many white shoes were sold for this 
occasion. 

This is a big oxford year. More 
oxfords have been sold up to this time 
than ever before in the history of 
Boston’s shoe trade; pumps have been 
the second choice in the women’s trade. 

The weather has been a disturbing 
factor of late, but the sun came out on 
Wednesday and has continued to 
shine most of the timesince; therefore, 
everyone feels much happier and trade 
has been decidedly stimulated. __ 


THE WHOLESALE TRADE 


A Quiet Condition— Merchants 
Buying Only as Needed 


Business is reported as quiet in the 
wholesale trade. Merchants are buying 
only what they need, the smaller retailers 
placing more orders than the large ones. 
This is probably accounted for by the 
fact that the big retail merchants have 
anticipated their wants for Fall, while 
the smaller merchants have been 
adopting a waiting policy. Price does 
not seem to make any difference 
to the buyers. The only question in 
placing orders is to get what they wish, 
no matter if the prices are higher. A 
definite opinion on future business 
cannot be given until after the first of 
July, at which time the visiting buyers 
are due in this market. 

According to a leading wholesaler, 
prices have reached their peak and the 
trend will be toward cheaper materials, 
which in the long run will pull down the 
prices of the higher grades of leather. 
This merchant says: ““‘Women have 


been ‘wearing calfskin and kid shoes 
for the past three or four years almost 
exclusively, and leather has therefore 
been in great demand. People are now 
insisting on cheaper shoes, which means 
they are adopting side leather shoes— 
someone must sell the calfskin and kid- 
skin shoes, and to sell them they will 
eventually have to cut prices.” 


AT THE CONTINENTAL 


A Special in a Brown Side Leather 
with Rubber Heel at $7.00 


At the Continental Clothing House a 
special offering has been made of a 
brown side leather shoe in a plain tip 
with rubber heel at $7. 

The shoe department at this store is 
devoted exclusively to men’s footwear. 
Two lines are carried—the Glove Grip, 
and the Boylston shoes. The store 
formerly carried the Glove Grip line for 
women on the second floor, but on 
account of the fact that the entire shoe 
department was moved to the first floor 
and was limited as to its space, and 
moreover as women’s shoes were the 
only women’s merchandise carried at this 
store, it was deemed advisable to con- 
centrate on the men’s lines. C. L. Stay, 
the manager of the shoe department, 
reported that business has been stim- 
ulated by the special prices which have 
been offered in his department, for, as he 
says, the public seems to expect that 
prices will be reduced. 

“They have been reading the news- 
papers, which have been filled with 
reduction-of-prices statements, and are 
keyed up to expect price cuttings,” 
said Mr. Stay. “Only today, before 
ten o’clock, I had three customers who 
came in and asked—‘When are you 
going to mark your shoes down?’ We 
are not overstocked; in fact, I never 
had a smaller stock, and I have been 
here for nineteen years. I think the 
market is at its height.”” This store also 
carries baseball and basket-ball shoes, 
as well as a good line of dressings and 
laces. Brogues are selling well at this 
store. Very few light tans are sold. 
Some very beautiful models in the Glove 
Grip for men were shown in a kangaroo 
kid, a calfskin and a vici kid, which sold 
readily at $13 and $14 a pair. 


BUCKLEY AN OPTIMIST 


President of Massachusetts Retail 
Shoe Merchants’ Association 
Interviewed 


“Although business the past week 
has been softening up a little,” said J. J. 
Buckley, New England Zone Manager 
for the Regal Stores, and President of 
the Massachusetts Retail Shoe Mer- 
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chants’ Association, “it has not got to the 
point where it is bad. I firmly believe 
that just as many people as ever are 
looking for quality. merchandise as for 
cheap lines, and although business has 
not the snap to it that it should have, 
the Regal business in all of our three 
Boston stores has been perfectly satis- 
factory. 

‘The weather has had a great deal to 
do with the situation. During the few 
warm days, we had a remarkably good 
business in all of our stores. I have no 
respect for anyone who feels that every- 
thing has gone to pieces. If he would 
only brace up and look at the bright side 
of life, he would realize that good 
business must come. Reduction sales 
do not mean anything except that stores 
have an accumulation of merchandise 
they are trying to get rid of. Real 
quality merchandise is not being sacri- 
ficed, not only in shoes, but in any 
other line. I believe that it is good 
business to try to dispose of merchandise 
with which a merchant is overstocked, 
but not good business to sacrifice on 
anything that will have to be purchased 
later in the open market. There is no 
possibility of going into the factory 
today and buying shoes any cheaper. I 
believe that by next Spring shoes will 
show a little falling off as to price, but 
there will be nothing doing in the way 
of price reduction this Fall on quality 
merchandise. 

““My advice to everybody is—‘Cheer 
Up.’ There is going to be good business. 
I am very optimistic; I much prefer to 
be in that state of mind than to carry 
with me a grouch, or to howl calamity 
all the time. That does not improve 
conditions. The bulk of the people 
are still demanding good merchandise; 
those who are looking for merchandise 
today at a price will try this once and 
that will be the last time. 

“I am not having any sales at this 
time. What will a merchant who is 
giving a 20 per cent to 30 per cent 
discount now do when the month of 
July comes, with its customary July 
sales? A merchant who is reducing 
shoes today is losing good business; 
whereas if he held off until the time 
for sales, the month of July, he would 
have shown big gains and sold a lot 
of good, reliable merchandise at a profit, 
and then he would be in a better posi- 
tion to put on a sale that would be 
satisfactory.” 


AT J. ANDREWS COMPANY 


White Shoes for Women at $3.95 the 
Pair 


At the store of J. Andrews Company, 
corner of Temple Place and Washington 
Street, business has been exceptionally 
good the past week. A special at this 
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Why is it woman shops in three 


places before she buys? 
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HIS curious fact was discovered by investigators making trade 
investigations in the retail field. The average woman shops in 
three places before she buys. In some instances, it is only window 

shopping; in others, store shopping. | 


Is it the average woman’s fault that she is compelled to shop in three 
different places—take up three different salespeople’s time—before 
she decides upon what she wants and the price she wants to pay? 


Rather, doesn’t it suggest the presence of weaknesses—either de- 
ficiencies in the merchandise or shortcomings in retail selling and 
management? 


Wouldn’t you like to eliminate almost entirely that costly “shopping” 
condition from at least one department of your shoe business? 


Wouldn’t you prefer to have woman come in to your store with her 
mind made up as to what she wants and with the knowledge that you 
are the man—you are the only merchant in your city—who can supply 
her wants? 


Get out your pencil and make a rough draft of what this “‘ideal’’ con- 
dition in shoe retailing means to you in decreasing selling costs, auto- 
matically enlarging the figures in your profit column. Further, what 
it means to you in making permanent customers out of those who are 
inclined to shop around. 


Then make up your mind to hear all about the Red Cross Shoe plan 
(especially since listening to it or reading it doesn’t place you under 
any obligation whatsoever.) 


Get the story—get the evidence—as to what the Red Cross Shoe plan 
has done for other shoe merchants in making conspicuous successes out 
of them. 


Write or telegraph for an interview. One of our representatives may 
be in your neighborhood right now. 


The Krohn-Fechheimer Co. 


821 Dandridge Street’ - - Cincinnati, Ohio 
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stor: has been a woman’s white buck- 
skin pump at $3.95 and it has surely 
proved a big seller. T. F. Brady has 
charge of the window trimming and 
looks after the general efficiency of the 
store. When congratulated recently 
on the way his windows looked, he said: 
“This corner location is such an ideal 
one that all you have to do is to put 
in the right kind of merchandise and 
your sales are made.’’ However, it is 
admitted generally by the retail hoe 
trade that Mr. Brady is a clever window 
trimmer. 


AT CROSSETT’S 


Getting Ready to Move Into New 
Boylston Street Store 


At Crossett’s, 166 Tremont Street, a 
Removal Sale is contemplated in the 
near future. The Crossett Shoe Com- 
pany is soon to open a new store on the 
first floor of the Little Building, 
Boylston Street, Boston. The Crossett 
Store at 166 Tremont Street will not 
remove immediately, but will be main- 
tained until about September 1, and 
will be conducted in addition to the 
new store in the Little Building. The 
store manager, M. A. Godfrey, has 
been in New York for the past week. 


ADVANCED SUMMER SALE 


In Progress at Thayer McNeil Com- 
pany — Reasons Advertised 


At the store of Thayer McNeil 
Company, ‘‘Advanced Summer Sale,” 
with prices reduced from 10 per cent to 
30 per cent, has been conducted the 
past week. This is the first time in the 
history of this store that .the prices 
of their best and latest styles have been 
reduced at the height of the season. Two 
reasons are advertised as the cause for 
this sale: The backwardness of . the 
season, on account of which mer- 
chandise has not moved as rapidly as 
it was anticipated, and the large in- 
ventories in all lines of business, which 
have caused a stringency in the money 
market. This store has_ therefore 
deemed it advisable to turn large inven- 
tories into cash and thus do its part 
toward relieving the credit structure 
of the country. These shoes are ad- 
vertised as cash sales, on account of the 
fact that they will be sold without 
profit; there are no C. O. D’s and no 
returns. 


OTHER SALES 


At Carman’s, White’s, Jordan’s and 
Jones, Peterson & Newhall’s 


At Carman’s, “A $37,000 Sale” was 
held the past week, with $7.50, $8.50 
and $9 shoes reduced to $6.50; $10 
values reduced to $7.50; $12 values 
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reduced to $9.50. It was announced 
on an ad pasted on the window: 
“These prices are cheaper than the 
shoes can be bought at wholesale today.” 
The sale started May 23 and was 
reported as having produced good 
business. All shoes were this season’s 
goods; there were no refunds and no 
exchanges at Jones, Peterson & New- 
hall Company’s. ‘‘A Reduction Sale” 
was held with gratifying results. 

At Jordan’s a sale, with ‘‘Values 
Positively Equalling Those of Our 
Famous January Birthday Sale,” was 
advertised on items in the shoe depart- 
ment, as well as in other departments. 

At the store of R. H. White Company, 
“The First Store-Wide Clearance Since 
Last January” was held. This applied 
also to the shoe department, with shoes 
advertised at $5 in women’s white 
“‘Pro-buck”’ oxfords and pumps, broken 
sizes; women’s black kid welt sole, 
Cuban heel oxfords, several styles, 
broken sizes, at $7.50; women’s button 
boots, French heel, broken sizes, $7.50; 
women’s black kid turn pumps, French 
wood heel, $8.50. 

At T. E. Moseley Company’s, an 
‘Advance Summer Sale” has _ been 
conducted the past week, with good 
results. 


AT H. H. TUTTLE’S 


‘No Special Sales Will Be Held Until 


July 


At the H. H. Tuttle Company, H. A. 
Harris, assistant manager, reported that 
no sale would be held until July; that he 
did not think a sale at this time of the 
year helped matters. “If we should 
reduce our shoes from 15 per cent to 


" twenty per cent, we would not get our 


money back,”’ said Mr. Harris. “People 
who trade in stores like ours know just 
where. their money is going and if they 
want to buy at this time they will buy 
and if they do not wish to buy, you 
cannot get them to do so by reducing 
prices on merchandise. Then, too, it 
gives a bad impression to the public— 
it is inclined to make them think that 
you have been profiteering and are 
just cutting down to a normal basis. 
As an example of costs, take this 
Nerwegian grain calf; four years ago, 
the price per foot was 35 cents; today 
the price is from $1.65 to $2 the foot. 


AT SHEPARD-NORWELL’S 


A Large Number of Oxfords Sold 
Past Week 


At the Shoe Department of Shepard, 
Norwell Company, the assistant man- 
ager, Mr. Andrews, reported a larger 
number of oxfords sold this season than 
ever before. 
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“This is oxford year,” said Mr. 
Andrews. Just at the time the “Re- 
corder” representative called, Mr. An- 
drews was selling a pair of white canvas 
oxfords to a woman who had hunted the . 
city over for a pair of white pumps, 
but had not succeeded in getting fitted. 
She had a peculiarly shaped 3B foot. 
She really needed an oxford, and that 
is what she bought from Mr. Andrews— 
the price was $7. 

Business at this store has shown a 
very healthy, steady gain right along. 
White shoes are selling well. 


A TTRACTIVEFUMPS 


Filene Showing Black Effects, with 
Colored Cross Straps 


In one of the windows on the Summer 
Street side of the store of Wm. Filene’s 
Sons Company the Eifel Pump was 
displayed at $10 and $10.75. An 
effective black card, with a little figure 
in green and red, announced—“A New 
French Idea in Women’s Pumps.” 
These pumps were of black calf and 
patent, with a little stitched strap of 
white or red, about one-half inch wide, 
attached to the sides of the pumps, 
crossed over the ankle and then brought 
around the leg and fastened in front with 
a dainty little steel buckle. 





St. Louis Notes 


New Women’s Brogue on Market 


Central Shoe Company has brought 
out a new dark Russia calf brogue ox- 
ford for women. This carries a 14-inch 
military heel. It is a welt made over a 
Vassar last and comes in A, B, C and D 
widths. 


Thirteen New Styles Added 


Van Kleeck, Incorporated, 
added thirteen new styles to their line, 
making about 45 styles now carried. 
The new ones come in white kid, gold 
and silver cloth and green kid pumps 
with plain or beaded vamps. 


have 


Buyer Visits Brauer Factory 


Mr. Davis of the Ayres Department 
Store, Indianapolis, Ind., spent several 
days at the Brauer Bros. Shoe Company 
last week, looking over the factory and 
giving his order for the new line of 
women’s Goodyear welts for Fall. 


Beautiful Bathing Boots 


The new models of bathing suits, 
shown in New York, show beautiful 
bathing boots, to match the suits. 
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10 -- IN STOCK OXFORDS -- 10 
READY TO SHIP NOW 


All Styles Carried Unbranded — Will Ship Branded ‘‘Crawford’’ Unless Otherwise Specified 
Place Letter ‘‘U"’ After Number If You Want Them Unbranded 


B628—Cherry Calf Oxford. Carlton Last. 


Code—Comely. Widths, AA to D 


B2669—Cherry Oxford, Carlton Last. 
Clover. Widths, A to D 


“New French Toe,” 


B646—Cherry Calf Oxford. Preferred sant 


Code—Crown. Widths, AA to D 


” 


B633—Brown Cordovan Oxford, a yo 
Code—Craft. Widths, AA toD 


Sf 


B621—Nut Brown Russia Calf Oxford, rm 
Last. Code—Class. Widths, AAtoD.. 


mA, 


poe me “a Calf Brogue Oxford, Tremont 
Last. Code—Classic. Widths, AA to D, $9.25 


Five Oxfords With the Wonderful Goodyear Wingfoot Rubber Heel 


CHARLES A. 


EATON COMPANY 


“The Sterling Shoemakers of New England™ 


NEW YORK—127 Duane Street BROCKTON, MASS. 


ATLANTA—238 Peachtree Arcade 
DETROIT—461 Book Building 
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10 -- IN STOCK OXFORDS -- 10 
READY TO SHIP NOW 


All Styles Carried Unbranded —Wiil Ship Branded ‘“‘Crawford’’ Unless Otherwise Specified 
Place Letter ‘‘U™ After Number If You Want Them Unbranded 


B629—Cherry Calf Oxford, Pointer 
Code—Consul. Widths, AA to D 


B538—Patent Dress and Dancing Oxford. 
Code—Crystal. .Widths, AA to D $8.00 


Our anticipation of sales on this popular oes 
has won us a host of friends. We howe Oa 

able to meet the demands when others were aaa 
in a position to make deliveries. 


This style is a big seller the year round. 


A MOST complete and comprehensive line of oxfords 
carried In Stock for the accommodation of our cus- 
tomers. Every number shown on these pages are of the 
648-——-Hlavana Brown Kid Oxford, Eaton Lest. most popular sellers and cover the mene demands 
Code—Capital. Widths, A to E $9.75 of the present-day trade. 
We guarantee prompt deliveries and feed confident that 
the supply on hand now will tide us over the big and 
extended oxford season. 
It is not every “In-Stock Department” that can boast of not losing 
a pair sale on practically all styles carried. 


Our only numbers that have been delayed in shipment are the newer 
styles and now all styles illustrated are complete in stock and in 
large quantities. 

With the present trend of business there is bound to come a tremendous de- 
mand for oxfords. We are prepared—are you? Write up your order and 
mail it today. 

Sample pairs sent from stock, charges prepaid, on request. 


B637—No. 4 Gallun’s Calf Brogue Oxford, Watch for our weekly advertisements in this business paper and thus keep in touch 
Brogue Last. Code—Custom. Widths, AA with our present in stock line of (53) fifty-three styles and also other NEW 
D FEATURES we advertise from time to time. 


Five Oxfords With the Wonderful Goodyear Wing foot Rubber Heel 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 


BOSTON—183 E Ss ATLANTA—238 Peachtree Arcad 
NEW YORK-—i27 Duane Street B ROCKTON ? MASS. DETROIT—461 Book Building 




















FOR JOBBERS ONLY 


A little folks’ shoe that’s been tried—and found true. 
Wire or write—for samples or sample cases. And 
remember—“‘The Price 1s Right.” 


P. & R. SHOE CO. 


HAVERHILL, MASS. 
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VAUGHAN 'S IVORY 


THE SOLE THAT HAS MADE WHITE SHOES STAPLE 


AUGHAN'S IVORY in addition to its style value 
has excellent wearing qualities, is light in weight 
and comfortable to the foot. 


Y There is no other sole so suitable for every kind 
of white footwear, whether sport, dress or street— 
for men, women and children. 


VAUGHAN'S IVORY sole leather conforms with 
the shoe and as it requires neither paint nor spray, 
avoids the annoyance of checking and peeling. 


It is white clear through—its edge is its own— 
gives permanent satisfaction to its wearers—and 


Costs No More Than Other Good Sole Leather. 


GEORGE C. VAUGHAN 


TANNERIES AT 
PEABODY, MASS. 
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A COMPLETE SELECTION OF THE BEST 
STYLES PRICED FOR IMMEDIATE SALE 





Style 239 Style 291 


Style 204 291—Patent Plain Pump, Full Louis Heel, 
Turn, A-D .00 
sop Patent Oxford, Full Louis Heel, ye 290—Same in Dull Kid................ 5.00 
00 296—Same in Patent.................. 6.00 

231—Black Suede Theo Tie, Covered Full 240 Same i 5 | | Beet: 5.00 294—Same in Dull Kid 
Louis Heel, A-D $9.00 297—Same in Patent.................. 6.00 299—Same in Black Suede............. 6.00 
232—Same i in ss 25 Nubuck........ 8.00 227—Patent Oxford, Leather Louis Heel, Welt, 221—Patent Pump, Covered Full Louis Heel, 
Same in Beaver 23 Nubuck........ 8.00 A-D 6.00 McKay, A-D 6.50 
225—Same in Black Kid............... 6.25 225 Same i rrr 6.75 


Same in White Kid............... 7.50 
Same in Black Kid............... 7.50 234—Same in Ravens. oe EE: 7.00 220—Same in Black Kid............... 7.00 
246—Patent Pump, Leather Louis....... 5.50 


205—Dull Kid Theo Tie, Leather Louis Heel, 230—Same in gh 7.00 
oD P. by 56 ia Black — xford, Leather Louis — 245—Same in Dull Kid................ 5.50 
me in Patent cKa 00 
okey, SD ST ena emneie be Same Styles with Cuban Heels. : 





a at . a 2 ti with Cuban Heel ’ = = i ~ & 

260—Black Ki ROBE sccccsaccccond 4—Same in Havana Brown K 50 84- 

110—Same in Black Kid ..............- 4.00 218—Black Suede Oxford, hee Full Louis } a ee ia 
9.00 


261—Same in Patent ................: 5.50 Heel, A-D 
Also in Cuban Heels. 


Heel, Turn, A-D 














Send for a copy of our In-Stock Folder Full line of White Canvas Shoes In Stock 


THE BOARDMAN SHOE Co. 


564 Atlantic Avenue, Boston 9, Mass. 





BID FOR BUSINESS WITH 
THE “STACO” SHOE 








You can sell it easily at a price men 
are ready to pay, and take a profit 
that will be satisfactory. We have 
a long line of proven sellers for fall 
to which we invite your attention. 


Ask to see samples 


Stone-Tarlow Shoe Co., Inc. 


STYLE No. 110 BROCKTON, MASS. 


Russia Calf Bal. Plump 
single sole. Made ona Successors to Liberty Shoe Co., Ine. 
seers Engh te. BOSTON OFFICE, 183 ESSEX STREET 






































May 29, 1920 BOOT AND SHOE RECORDER 


OXFORDS 


IN STOCK 


SF 


Stock No. 580—Brogue er aten? s 26 Brogue Oxford. AA,7 t. ye Stock No. 590—Corsair Last, Cherry i ~Calf Varsity Oxford. AA 
A and B,6to1l; CandD,5 38. 


7toll; Ajand B,6to1l; Cand D,5tol 78 
Stock No. 587—Same as se in Gallun’s No. 4 Norwegian with rte Stock No. 690—Same as above_in ate Cordovan on Regent Last, 
hide doubler $9.75 $10.00 


Stock No. 679—Regent Last, Brown Cordovan Varsity Oxford, Win Stock No. 591—Winchester Last, Cherry a Calf Varsity Ontoee. 
Tip. AA,7toll; AandB,6toll; CandD,5tol 0.50 AA,7 toll; Aand B,6to11; Cand D, 5tol 


Stock No. 693—Brown Cordovan Brogue rete Rawhide doable, 


Men’s Fine Oxfords 
Ready to Ship from Stock 


THE DALTON COMPANY, Inc. 


Makers of Men’s Fine Dress Shoes 
BROCKTON, MASS. 


Bost 


on : New York Chicago Stock No. 594—Winchester Last, Cherry Tan 1 Varsity Oxford. 
183 Essex Street 651 Marbridge Bidg. 1415 Great Northern Bldg. Wing Tip. AAand A,7toll; B,C,6toll; D,5tol $9.2. 25 
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RARE VALUES 
for 
IMMEDIATE SHIPMENT. 


WITH SEASONABLE WEATHER, and a consequent 
ACTIVITY on the part of the BUYING 
PUBLIC, YOUR SIZES on LOW-CUT STYLES 
will naturally BECOME BROKEN. 


WE CAN SUPPLY YOUR DEMANDS for replenishing 
from a SPLENDID ASSORTMENT of SHOES 
NOW AT HAND, including OXFORDS and 
PUMPS, as well as BOOTS in BLACK, BROWN 


and PATENT LEATHERS. 


SPECIFY YOUR NEEDS, if possible, and get 
FIRST HAND INFORMATION on these 


REAL VALUES. 


SOME ARE OUR regular "IN STOCK" SHOES, SOME 
ARE DISCONTINUED STYLES. ALL ARE of 
OUR STANDARD QUALITY, and PRICED for 


QUICK MOVING. 


ADDRESS DEPARTMENT No. 5 


eG 
MANCHESTER, NEW HAMPSHIRE 





May 29, 1920 
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The Lez 
Weekly 
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her Market 


Review of Leather 
Supplies and Prices 
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Quiet Tone Continues 
Curtailment in Buying and Making of Shoes Cause 


of Dullness in Leather---Raw Stock 
Lower Than Year Ago 


The volume of business as reported 
from the various centers was rather 
meager the past week; in fact, there is 
not much change in the conditions of 
the past month. Shoe manufacturers 
are continuing the policy of buying 
close to their needs and large contracts 
for future delivery have been far less 
than in ordinary times. 

A process of curtailment seems to be 
in order among tanners as well as shoe 
manufacturers, but opinions are ex- 
pressed by some of the leaders that the 


after a fashion but not to supply every 
one. With transportation facilities 
hampered and curtailment among tan- 
ners and shoe manufacturers, together 
with a smaller output per unit, the 
chances are very much against any- 
thing like satisfactory delivery on late 
Summer and Fall orders. 


Calfskin Leather 


The calfskin market is still quoted 
at around $1.00 to $1.10 per foot, with 






thet eethed) 
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the best grades of colors in suedes fron 
$1.00 to $1.35. The calf leather market 
for medium and average grades of 
shoes, however, ranges all the way 
from 60c for the lower grades up to 
$1.00 and $1.10 a foot or more, accord- 
ing to quality. The cheaper grades of 
colors are selling at 75c to 85c with 
blacks about 5c less. Some concessions 
have been made in order to clean out 
the selections which had been dragging 
for some months. 


Side Leather 


There has been a little more activity 
in side leather, partly on account of the 
advantage in price and again from the 
fact that the medium and cheaper 
grade shoes call for large quantities of 
this leather. The range in price is 


(Continued on page 187) 











readjustment which is going on should 


eventually be beneficial. CURRENT LEATHER AND HIDE MARKET QUOTATIONS 


One of the largest manufacturers of Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 
glazed kid announces that their product Sole Leather 
can be used in the various grades be- 1914 1919 1920 
tween 35c and 65c per foot, both in Cents per pound 






















blacks and colors, to favorable advan- — Hemlock sole, heavy No. 1.......... —@30 56@ 57 56@ 58 
tage in medium-grade shoes, where Hemlock sole, seconds, mid. 24@26 54@ 55 4@ — 
heretofore it has been necessary to us€ = ak sole, No. 1 bends.. 47@50 96@1. 00 1.10@1. 20 
substitutes for kid. It is said that the Oak sole, No. 1 backs, all weights. 45 @46 82@ 84 92@ 95 
bulk of the kid going into medium- Union steers, flat.......... wees —@44 84@ 85 88@ 90 
grade shoes ranges today from 80 cents ee i re 80@ 83 85@ 8& 
per foot downwards. A very good  ffal, hemlock heads................ 10@ 12 4@ 15 
quality of footwear will call for kid — (ffal, hemlock bellies............... 12@ 18 20@ 22 
from 90c per foot down, and the very Offal, hemlock shoulders............ 30@ 32 0@ — 
best, which comprises a small percentage — [Union offal, heads.................. 15@ 16 21@ 22 
of the footwear, mayrunup as high a8 ~—Qak offal, heads.................... 18@ 19 26@ 28 
$1.20 to $1.25 per foot for selected 
skins. There are some special lines Laer . ; Cents per foot 
even higher. This is a radical change Chrome, S. A. dry hide, 1% to 10 iron sides 43@ 50 60@ 65 
Chrome, green hide, 6 to 8 iron sides —@ 50 —@ 60 





in conditions from the peak prices of 
last Fall. 
The extreme backwardness of the 


season is playing an important part in 
holding up trade. Shoe manufacturers 


Upper leather quotations are not given, owing to the wide range of prices which. 
depend on quality, grade and selection. 






Hides and Skins 











and tanners believe that retail mer- 1914 1919 1920 ’ 
chants have been so scared by the agita- Cents per pound 

tion against high prices that they are Heavy native steers.............. 184@19, 37@40 —@36 
withholding orders beyond the danger Heavy native cows............... — @17% 33@35 34@35 
point. It is true that shoes can be WP INES 655,555.56 ares'bd.0's.e1a oem 15 @15\%: 27@30 20@24 
obtained from in stock during the Fall Chicago City calfskins............ 214@21% 60@75 35@55 
and belated orders can be put through 1” ee ee — @38 
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THE BLACK KID 
LINE 


EVERY STYLE made of GENUINE GLAZED KID. REG.U.S.PAT.OFF. 
You need not worry about receiving shoes from us made 

of the new kind of kid, with the high sounding names— 

WE DO NOT USE IT! We know that GENUINE 

KID has no equal for Ladies’ Turn Shoes. ° 

50 STYLES of DEPENDABLE BLACK KID TURNS 

constantly in.stock. 


Why miss’sales on account of being out of sizes? 
Send us your order today. 


No. 18 


Blk. Kid Pl. LN Toe, 7-inch Pol. 12-6zhedl, = gx. F Kid oe oe io 


Stock, B, C, D, E.° Price 
No. 27 


Blk. Kid Stk. Tip, Fox. Jumbo Pol. 9-8 
Heel, In Stock, EEE. Price..,......e $6.00 


No. 36 


No. 21 
Blk. Kid Seamless, R. H. Pol. 9-8 Heel, In 
Stock, D,E..’ Price $6.00 


Blk. , Commonsense Bal, 8-8 heel, B, C, 
In Stok D, Fie, Thi, Price $4.25 No. 37—Same style 


No. 2 


Blk. Kid Stk. Ti Fox. 
Pol. 9-8 ~wad Tt "Stock C, 
D,E. Price... . 85.00 


AULT - WILLIAMSON 


Manufacturers 


AUBURN 
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Traveling, Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 
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Keep Smiling 


‘ 


i » aT TET 


UTI a ee 


7 


From the “Indiana Shoe Traveler Live Wire’’ 


‘The thing that goes the farthest toward making life worth while, 
That costs the least and does the most is just a pleasant smile. 
The smile that bubbles from the heart that loves its fellow men 
Will drive away the cloud of gloom and coax the sun again. 

It’s full of worth and goodness, too, with brotherly kindness lent, 


It’s worth a million dollars and doesn’t cost a cent.”’ 


ST. LOUIS TRAVELERS 


Live Wire News of Men and Houses 
Represented 


H. J. Michall of Van Kleeck, In- 
corporated, is covering all the large 
cities of the United States and placing 
exclusive agencies. 

J. E. Bruder, representative of 
Johansen Bros. Shoe Company in 
Dallas, Texas, is in the house for a week 
looking after his Fall orders. 

H. B. Dobyns and A. L. Biggerstaff, 
salesmen for Friedman-Shelby Shoe 
Company in California, have made 
reservations at the Hotel Del Coronado 
at Coronado Beach, Calif., where they 
will attend the California Retail Shoe 
Dealers’ Association Convention. 

Friedman-Shelby Shoe Company re- 
ports that practically all the salesmen 
have completed their Fall trips. 

C. C. Williams, sales manager for the 
Northern division of Friedman-Shelby 
Shoe Company, is making a trip through 
Minnesota, North Dakota and South 
Dakota, meeting the salesmen in those 
territories. 


SHOE TRAVELER TO WED 


Clark L. Wilcox Is Representative 
of Brockton Concern 


Clark L. Wilcox, who travels in 


Pennsylvania and Ohio for Whitman & 
Keith Co., shoe manufacturers of 


Brockton, is to be married in that city, 
June 5. 

This is a wedding of special interest 
to the shoe trade inasmuch as the bride- 
to-be is Miss Madelyn Emerson, young- 
er daughter of Mr. and Mrs. Charles O. 
Emerson of Brockton. Mr. Emerson is 
well known as the president of the 
Emerson Shoe Company of Rockland, 
and for many years prominent in the 
shoe manufacturing industry of Rock- 
land and Brockton. 


JIM STONER IN CHARGE 


Of New York Office of Boyd-Welsh 
Shoe Company 
Boyd-Welsh Shoe Company of St. 
Louis, manufacturers of women’s high- 
grade street and theatrical footwear, 
will maintain a sample room at the 
Pennsylvania Hotel, New York City, 
for the benefit of their customers who 
visit New York City from this and 
foreign countries during the months of 
June and July. Their Eastern represen- 
tative, Jim Stoner, will be on hand to 
wait on customers and prospective cus- 
tomers. The trade is cordially invited 
to call and inspect their latest models. 
Boyd-Welsh Shoe Company have had 
a number of large buyers in the house 
lately, among whom are Mr. Barker of 
the Fashion Boot Shop of Pittsburgh, 
Kansas, and W. G. Weaver of the Guar- 
antee Shoe Company of Birmingham, 
Ala., and Los Angeles, Calif. They ex- 


pect a number of buyers between June 
1 to 10. 

Since the completion of this com- 
pany’s new addition to their factury, 
they are in position to take on additional 
business up to 700 pairs per day, and 
can now give the trade deliveries in 
from four to five weeks on low and high 
shoes. 

This company has adopted a slogan, 
“THE RETAILERS’ LONGEST 
PROFIT HIGH-GRADE LINE.” 


BACK FROM SOUTHERN TRIP 


Charles L. Marks. Returns from 
Extended Tour 


Charles L. Marks, vice-president of 
the Emery & Marshall Company, 
manufacturers of women’s turns and 
welts, Haverhill, Mass., returned last 
week from a two months’ tour of the 
principal cities of the Southern, South- 
western and Southeastern States. 
“Charlie” says that he put in eight 
weeks of solid, hard labor, with cor- 
responding substantial results in the way 
of business. “He expresses himself as an 
optimist in the business situation, be- 
lieving that any temporary halting in 
the shoe business will be followed by 
good buying later on. 

During July ‘‘Charlie’’ will be at his 
headquarters at the Marbridge Building, 
New York City, to attend to the visiting 
trade. 
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“No. 225” 


with 


Fibre Sole 


$6.50 


Munson Last. 
Gun Metal 
Uppers. 
Neolin Sole. 
“Wingfoot” 
Heel. 


Herman’s Shoes 
bottomed with ‘‘Neolin’”’ 


OR the combined shoe 

value of genuine Mun- 
son U.-S. Army last, plus 
the maximum of sole wear, 
nothing else quite equals 
Herman’s Shoes made with 
the famous ‘‘Neolin”’ soles 
and “Wingfoot”’ heels. 


These special lines of Her- 
man’s Shoes—five distinct 
styles—are proving to be 
strong sales-producers for 
Herman Dealers. 


Let us give you full in- 
formation, including prices. 


The Herman line of U. S. Army 
Shoes is the most complete made. 


JOS. M. HERMAN SHOE CO. 


1024 Albany Building 
BOSTON, MASS. 
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Sport Oxfords Welts in Stock 


Early Delivery 
Widths, AAA-C 


353B—White Canvas, Black Trimmings, Cuiime Lea. 
ERA ES he $7.50 


Also WING TIP OXFORDS 
356B—White Canvas, Black Trimmings, Fonda, be 


EO I PEE TEE 75 
356T—White Canvas, Tan Trimmings, Fonda, Lea. 
Mil 7.75 


UPHAM BROS. SHOE CO. 


Stoughton, , Mass. 
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CHICAGO SHOE TRAVELERS 


Enthusiastic Over the Chicago Na- 
tional Shoe Exposition 


Dave Davis, secretary of the Chicago 
National Shoe Exposition, reports that 
great interest is being shown in the 
coming exposition. There is an un- 
certainty.on the part of the leading mer- 
chants throughout the State of Illinois 
and surrounding States as to just what 
the coming season is going to bring 
forth, both in the way of styles and in 
the matter of prices. Both Mr. King 
and George Harrison, chairman of the 
Finance Committee, feel that by the 
time the convention dates have arrived 
they will be assured a certainty as to 
what price conditions will be and also 























DAVE DAVIS 


as to what the manufacturers will have 
in the way of new styles. 

In this way they will be able to pre- 
sent some very interesting facts to all 
those who are present, and they are 
now making plans for a large attendance 
at this semi-annual affair, especially 
as it is held in conjunction with the 
annual convention of the Illinois Shoe 
Retailers’ Association. 


DOWN IN PALMETTO STATE 


**Billy’? Camps on Last Lap—Still 
Writing "Em Up 

Will A. Camps, better known as 
“Billy” Camps, is now on his home- 
ward stretch. Having started out 
January 23, last, at Richmond, Va., 
he has been covering all the big cities 
in Virginia, North and South Carolina, 
Georgia, Tennessee, Alabama, Missis- 


BOOT AND SHOE RECORDER 


sippi, Florida, and Louisiana. “Billy” 
is some globe trotter and has built up 
a big business for the R. E. McDonald 


‘Company of Boston. 


This is Camps’ second trip this sea- 
son through South Carolina, and not- 
withstanding those big headlines in the 
daily papers about those sweeping big 


reductions in shoes from coast to coast,° 


“Billy” is writing ’em up. 

Camps states that this has been a 
very hard season on the shoe am- 
bassadors in the way of getting sample 
rooms. ‘Billy’? had to put up, in the 
early part of February, through the 
Carolinas and Virginia many a night 
on a cot, waiting the next day for a 
sample room. He has a list of those 
hotels that have been ‘holding up,” 
not only the shoe ambassador, but all 
traveling men who needed sample 
rooms. Rates had advanced since his 
last trip from $4 to $6 and $7 a day. 
“Billy,” who is a member of the 
Boston Shoe Travelers’ Association, 
will. try to get to Boston this July for 
the next meeting of traveling shoe- 
men and present this list of hotels. 

Camps is now on his way to New 
Orleans, and will take a vacation at 
Biloxi, Miss., before coming to Boston 
about July 15 to get back on the job 
again. 


*SSOME”’? EXPERIENCES 


Of Walk-Over Men in China and 
Elsewhere 


Wendell Ladd, representative of the 
George E. Keith Company, Brockton, 
in China, has sent word of his safe 
arrival at Shanghai. 

Here are some interesting experiences 
of other Walk-Over salesmen, who have 
been traveling this country: Dick 
Launder has been having some real ex- 
periences recently on his Western terri- 
tory. In Idaho the other night he slept 
in a hospital among the sick patients 
when he could not get a bed otherwise; 
a few days later, stillin Idaho, he slept 
in a railroad bunk car with three others, 
with the thermometer eight below and no 
heat; afew nights after that, in Montana, 
he was compelled to put up at a private 
house, as the hotel was full, and the next 
morning he paid $1.85 for a little ham, 
one egg, bread, butter and coffee; finally, 
in Nevada, he arrived in the town 
where the hotel had just been destroyed 
by fire, whereupon he spent the night 
in the railroad station. 

Charlie Benjamin could not be put 
up in one of his towns recently be- 
cause the hotel was full. The landlord 
was also the jailer, so he was housed in 
a cell in the town jail, along with three 
other traveling men, all being supplied 
with blankets. 

Roger White had a bit of an expe- 


167 


rience also. He was in a train wreck, 
but he suffered no serious results other 
than delay. 


B. L. TROUTMAN MOVES 


Philadelphia Office of Hamilton- 
Brown Changes Location 
The Philadelphia sales office of the 
Hamilton-Brown Shoe Company, B. L. 
Troutman, manager, has been moved to 
Room 320, Forrest Building, 119 S. 4th 
Street. 


Joseph McBrien 
Joseph McBrien, well known to the 
traveling fraternity. Mr. McBrien 
was a knight of the grip for 19 years. 
He is now manager of the Ever Easy 





JOSEPH McBRIEN 


Shoe Co., 118 South Street, Boston, 
and is an optimist on present business 
conditions. 


HOTEL RATE BOOSTS 


Bill to Banish Gouging Introduced 
in Senate 

Senator J. Q. Domengeaux of La- 
fayette has introduced in the Louisiana 
Senate his bill to put a stop to promiscu- 
ous boosting of rates by hotels, boarding 
houses, inns and taverns in Louisiana. 

The bill would make it necessary for 
each hotel and boarding house to file a 
schedule of room rates with the clerk 
of the Civil District Court in their re- 
spective parishes on the first day of 
January, April, July and October, and 
would prohibit any increase in rates 
except at those quarterly periods. 

(Continued on .page 186) 
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WHITE SHOES 
IN-STOCK 


Women are in the 
market—NOW 


—— a 
a a a a a oS 1c 
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5525 252525-'6262G2bIbIc Inc 4c 








7 , : : . | 02133—White Levor's Kid, Theo Silk 
| Every style indication Ribbon Tie, Cut Out, Hand Tumed 


02118—White Polar Cloth, Theo Silk Rib- 
Tie. Hand Turned. 188 Full 


bon 18-8 Full Louis Heel. AA toC....$7.50 
Louis Heel. AA to D $5 | 


promises the greatest 02126—Same pattern as above in Black 
Kid. AA toC $8.00 





white shoe season the 
trade has ever experi- 
enced. 
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With this belief firmly 
in mind, we _ have 
equipped ourselves to 
meet the popular de- 
mand. 
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Onpt— White Nubuck, Meties, Cubed. | 02119—White Polar Cloth, One Eyelet Silk 
Goodyear Welt. 14-8 Mil. Heel. White | ~ - ° 
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Theos, one eyelets, oxfords—we have them all. Well-made, of 
excellent style and priced fairly, we recommend them to you and 
will ship promptly on receipt of your order. 


KATZMAN-ADLER SHOE CO. 


Women's Novelty Footwear 
211 ESSEX STREET, BOSTON, MASS. 
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Our Fancies----Where Shall They Lead Us? 


Away from the Archaic Style, Says Frank P. Meyer, and Straight Into 
the Arms of the Fancy Shoe Business 


OLD, calculating statistics tell us that 4,000,000 

€: jobs are crying for men in this U.S. A. They 

are all jobs on which we of the manor born 

look with more or less contempt. They are menial 

jobs—jobs for the Wops, whoever they are. They are 

the jobs the Serbian, Italian, the Greek had before 
the war. 

The Italian, the Serbian, the Greek have gone back 
home and left them, and they are holding out 
arms for takers. And they shall be taken. True, 
these are menial jobs, jobs demanding strong backs 
and hands and not a superabundance of educated 
brain, but the doing of them is absolutely necessary 
to the welfare and the safety of our personal selves. 

Who’s going to do it since our Wop went home? 
Why some good American like you or me, whose 
American ancestors came over from Austria or Italy, 
Bavaria or Bagdad, Germany or Jerusalem. 

And while we make more money and wax opulent 
in these deserted Wop jobs, who shall fill the soft-snap 
jobs, like keeping accounts or shooting sodas, we used 
to hold? Again I can answer the mystic question put, 
and that answer is ““women,”’ just plain women, and 
many not so plain, and all of them will be desirous 
of getting as far away from being plain as possible. 


And More Money for Women 


This last sentence brings me right into the nucleus 
of the subject. I started with Fancies. The women 
love ’em both—mental fancies fanned to flame by 
Doug. Fairbanks or Tom Mix, or material fancies 
furnished by shoe men or milliners or modistes. And 
when time is propitious and legal tender plentiful, 
fancies of both gender are fostered freely. When 
factories and offices and stores, and even foundries— 
for now many women work in the latter, having be- 
come skilled core-makers during the war—send 
forth the eternal feminine, with her temporal fancies 
and full-pay envelope, what does she do? Again I 
answer an easy question, for since Eve it was ever 
thus, and what was and is ever shall be. She saunters 
forth to shop and to satiate, if possible, her vision 
with the fancies which make even a fancy feminine 
fancier. She divides her eight recreation hours into 
about four unequal parts—thirty minutes for dinner, 
sixty minutes for dolling, ninety minutes for movie 
thrills and fancies, and five hours in getting wise to the 
latest in lingerie, the snappiest in suits and the 
swellest in shoes. 

And here is where I wedge in. Where do our fancies 
lead us? And sure, boys, I’m speaking of shoes. Our 
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fancies lead us to greater sales and longer profits, and 
the lack of them slumps us back to the slough of the 
cave-man age of staples. 

I hold I have as much right to the sale of scenery as 
sellers of bedeckments for the head, hands or neck. 
And I hold still further that I give them more for their 
money in intrinsic value than any other caterer to 
them along the line of wearables. Whenever the 
shoe business slips back to anything like the old 


FRANK P. MEYER 


President of the I. S. R. A., and 
Secretary-Treasurer of the 
N. 5.8. A, 


staple archaic times, then it’s me for something else 
with more shimmer to it. 


Shoes for Every Occasion 


The properly-dressed woman of today has a hat 
and a gown for each occasion, and she has as much 
reason to have as many shoes, and, furthermore, down 
in her heart she craves them. 

I want to see my customers clothed in good sensible 
street shoes, both black and tan, kid and calf, and 
after that I want to slip them various shades of 
slippers, two-tone boots, or anything else to swell the 
volume. And I dare anyone, judge or curate or 
economist, to deny me that right so long as it is ac- 
corded the silk seller, the suit seller, the lingerie shop 
or the milliner. 

If we love our business and ourselves as we should, 
let’s foster the fancy shoe. 











170 - BOOT AND SHOE RECORDER 





May 29, 1920 














a a a a a a oe a aes 





STOCK NO. 400 


a oe ae ae ape 


$I SOO ee 525252" 





pe 


Oxford, Perforated Vamp and Lace Stay, 
Imitation Tip, Six Small Invisible 
Eyelets, 1 5-8 Inch Heel. 
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SIZES: 


AAA, 5-81%; AA, 4%-8; 
A, 4-8; B, C and D, 3-8. 
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Brockton,. Mass. 





os 
IG IIo 


Lorraine Last, Dark Mahogany Calf Circular 


Boston New York Chicago San Francisco 


Fine Shoes for Men and Women 








Whitman & Keith Company ‘es Whitman 


Designers and Makers of Men’s and Women’s Fine Shoes 


SPECIAL. 











' High Grade Shoe 2) 
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Honest Wearing 
Children’s Shoes 
IN STOCK 















WORCESTER 








For Your School Commencement Season 


PATENT INSTEP STRAP, RIBBON 
BOW, McKAY, WHITE LINING 


Also Carried in Mary Jane Pattern 








703— 2% to 7, English Toe..................-05 $3.15 
704—11)4 to 2, Round Toe...............0.0eeee 2.70 
TE —— BG Od Ti, TROG TOG. occ ccc ccccccvcccacs 2.30 








TERMS: 5 per cent 10, 2 per cent 30, in case lots. 
2 per cent 10, Net 30, in less than case lots. 








KREIDER-CREVELING SHOE CO. 


128 Summer Street - - - Boston 9, Mass. 














Number 990 


Marne last B, C,:D. 





Number 992 


Marne Last Rubber heels B, 
A Perfect Fitter 


Boston Salesroom: 

















S. C. Oxford Mah. 


Can Ship at Once! 


Men’s Oxfords 


S. C. Oxford Mah. Calf 


C, D. $7.50 


Strictly Fine Shoemaking 


FREDERICK S. PECK 


Manufacturer of *‘Merit-Made Shoes” 
WORCESTER, MASS. 


207 Essex Street 































A. J. Bates’ 


“CLAREMONT ’’ 
In Stock 


No. 0216 
Semi-Brogue 
Cherry Veal 


Timely Shoes In Stock 


| poems conditions in the shoe business this season fauto- 


matically put a premium on excellent in-stock service from 
manufacturers. 


Ability to take good care of emergency sizing-in orders from retail 
dealers is among the finest hel ps that those dealers can obtain. 


Bates in-stock service, from its great, centrally-located Distributing 
House in Chicago, is very much “on the job,” with a comprehen- 
sive line of Bals and Oxfords—every ,vair built for this season and 
ready for immediate shipment to Bates dealers, old and new. 


A. J. BATES COMPANY 


Central Distributing House, 33 SOUTH WELLS ST., CHICAGO, ILL. 
General Offices, WEBSTER, MASS. 
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FELLS 


26 Russia Calf S. T. Bal. Heavy Single Sole 














SHOES FOR YOUNG MEN 
— AND— 


MEN WHO KEEP YOUNG 














Richards & Brennan Co. 
Randolph, ‘Mass. 


Boston Office N. Y. Office 
183 Essex Street Marbridge Building 


















































OXFORDS 


Plenty of Them In Stock for Immediate Delivery 


Order Early W hile Sizes are Complete 
Broken Sizes Mean Broken Profits 


Branded 
or 


Unbranded 


Just 
;, Mahogany Russia Calf Lace 
604 Say een Ae " 
601—Same Style in og- 
Mahogany Cordovan Brogue : any Cordovan—Biltmore. 
Oxford. “Ritz” Last. Which 554—Same Style in Gun 


626—Same Style in Mahog- Metal Calf Lace Oxford— 
any Russia Calf. Biltmore. 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 


Boston Salesrooms: | New York Salesrooms: 
60 South Street 127 Duane Street 


==8 Cony Gaui Mada He “Wea OF 
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AZTEC 
CALF 


A*t EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 














GALLUN 
QUALITY 














VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
. manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


NORWEGIAN 
VEALS 


C= of Gallun’s specialty leathers— 


a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 





Four Staunch Leathers for 1920 





A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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Martha 
Washington 
Shoes 


More than 70 a 
all Staple Sellers 


No. 27—Glazed Dongola 
Martha Washington 
Lace, 74 Inch High Cut, 
Medium Narrow Recede 
Toe, Imitation Tip, 2 
inch Cuban Heel, Turn 
Sole, A-D, 2%-8- 


OR nearly half a century Martha Washington shoes have helped maintain 

! =the Honorbilt reputation for supreme quality. Each new generation brings 

the Martha Washington new friends from among women who demand 
quality as well as style and service. 


Sales are easily made because of our forceful Martha Washington national ad- 


vertising and our energetic dealer co-operation. = 
MILWAUKEE 


Increase the sales of your women’s shoe department by placing these high grade nationally 
advertised shoes in stock. Send in a sample order today. Ask for catalog. 


F. Mayer Boot & Shoe Co., Milwaukee, Wis. 


EXPORT DEPARTMENT: Bush Terminal Sales Building, 130 West 42nd St., New York City 
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LACE SHOES 


Mr popular than ever are Lace Shoes—be- 
Mer. they combine the smartest of Style with 
unequaled Fit. And the demand for Diamond Brand 
Fast Color Eyelets keeps pace with the demand for 
Fine Shoes. 
For Diamond Brand Eyelets are the world’s finest Eyelets. They never 


tarnish and never turn brassy. They add to the appearance of even 
the finest shoe — and really outwear the shoe.. 


Specify DIAMOND EYELETS on your next shoe 
order. They add selling value to every shoe 


United Fast Color Eyelet Company : Boston, Mass. 
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Number 974 


DELIGHTFUL symphony of shoemaking. A light, 

airy, dainty slipper for women. It marks the new 
vogue. Today the position of honor is given to strap ties. 
Our illustration portrays the charming features of this tie 
when made up in any leather. 
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Witherell ~ Dobbins Company 


Quantity Producers of Quality Shoes 


Haverhill, Mass. 
Boston Office, 110 Lincoln Street 
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A Merchandising Fact 


Shoes made with Colored Gun 
Metal Side Leather (the Quality 
Side Leather) will build for you 
profits and lasting good will. 


Lawrence 


Leathers 
are 


Reliable Leathers 





CHICAGO ROCHESTER 
CINCINNATI GLOVERSVILLE 
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SHOES FOR FALL 


A CLOTH TOP MODEL 
THAT HAS THE CALL 
FROM MERCHANTS 
SEEKING A PRACTI- 
CAL SHOE AT A FAIR 
PRICE. 


SHOWING OUR BEST 
SELLING WALKING 
BOOT DESIGNED 
OVER OUR NEW 114 
LAST. 


OHNSON BROS. SHOE MFG.CO. 


HALLOWELL, MAINE 




































po ~ Jhose totally 


No. 8554 


IN-STOCK 
Fine White Eve 
Cloth Oxford. 
Goodyear Welt. 
Military Heel. 
A to D. 


$4.50 











BLUESTEIN BROS. ME OSTON, MASS. 


Buyers’ Easy Reference Directory 






different shoes : 








No. 8554 























R. A. CHENOWETH & CO. 
: 147 Lincoln Street, Boston, Mass. 
Mfgrs. of TOP GRADE TURNS 













A 
Winning Style 























Eigner Shoe 





IN-STOCK! | 


No. 1602-Brown Kid Oxford, 
Mil. Heel, Welt. A-D. . $6.50 
No. 1652—Brown Kid Ox- 
ford, Louis Heel. A-D. $6.50 
No. 612—Black Kid Oxford, 
Mil. Heel. A-D...... $6.10 
No. 652—Black Kid Oxford, 
Louis Heel. A-D. 

$6.10 


10% Reduction 
on Case Lots 


C 173 Summer St. 
0. Boston, Mass. 








| pny. TRACY. Chay, to 







LEATHER 
WELTS 


ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 





HARNEY, TRACY, CREHAN CO. 
FACTORY : 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 


























FOR 
IMMEDIATE 
DE 
























jun’s No. 26....... 











104 READE STREET 








GSD 


SOMETHING TO TALK ABOUT— 
Men’s BROCKTON 
LIVER Y Oxfords MADE 


ee ome & Gook's SS ere $6.85 
195—Creese eek oar Red) NOR, 6 cnc ccacd $8. 
419¢—Pristr & Vogel 116, Brogue, Wing Tip..... by 00 


LANDE-RUTKIN SHOE CO. 
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NEW YORK, N. Y. il 














Kistler, Lesh & Co. 
SOLE LEATHER 

AND 
BELTING BUTTS 


TANNAGES 
St. Marys Mt. Jewett Burke Muskegon 


332 Summer St., Boston, Mass. 

















WEST ALHAMBRA 








STANDARD FELT COMPANY 





—nationally 
advertised 


—distributed 
internationally 


_A representative 
wil! call at your request 





CALIFORNIA 








A relieved customer is the most appreciative 
There is a sure way to relieve your custemney net ‘onblen, and 
insure them continual comfort—sell them FOOT-GUARDS. Your 
recompense for the service extended will be in the form of constantly 
increased revenue. Write us for details. 


a 


footGttards 


TRAGE MARK 


FLEXIBLE ARCH SUPPORT COMPANY 
69 E. 12th Street New York, N. Y. 
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F coe 
“CRUMBS & COMFORT” 


REG. U.S. PAT. OFF. 


EASY SHOES 
FOR 
WOMEN 


53 


STOCK W 200 STYLES IN 


Kid Polish, Kid Tip 


Rubber( <> ae Innersole ST O t- K 


$5.15 

















“LADY WASHINGTON ’”’ 
and : 


“PANACEA” 


Cushion Sole, Turned 


“DAVIS NEW PROCESS” 


A Patented 
Cushion Sole Mc Kay 


STOCK 476 
Kid Seamless Polish REPRESENTING A FEW 


Plain Toe, Rubber Heel OF THE COMPLETE LINES 


Cushion Innersole, Turned 


$5.15 




















MADE BY 


A. H. BERRY SHOE CO. 


PORTLAND, MAINE 
BOSTON OFFICE - 428-30 ALBANY BUILDING 
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“BAL TABARIN™ 


for all 


Dress Occasions 
MEN'S PATENT OXFORDS 


Custom Quality 


In Stock June Ist — Order Now 


sa. 


Hand Turned — A Perfect Dancing Shoe 


HAZEN B. GOODRICH & COMPANY 


HAVERHILL, MASSACHUSETTS 




















The comfort and convenience of 
guests is the first and last con- 
sideration of the management 
of the Essex. On a return visit The Now Improved 


, those who have “E,W.” 


stopped here once seek reserva- 


THE HOTEL ESSEX CO. 














McCARTHY BROS. 





755 Boylston Street 





FOREIGN BUSINESS 


Your overseas customer prefers to do business his wa 
If he does not read English, he should be written to in 
his own language. Make ii easy for him to understand 


G ssex ee 


Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 


ATLANTIC AVE end ESSEX ST. erae. | N 
400 Rooms-500 Baths 129 Aday and up pamphlets, ete. 


ABSOLUTELY FIREPROOF 


Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


Boston, Mass. 
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SHOE STRETCHER 


will adjust counters or stretch 
oo two —_ sizes without 


comeging the ,Shoes. Range 
isses’ 13 to men’s 12. 
Shoes can be stretched ay 


F. W. WHITCHER CO., Boston and Chicago 


Trade Mark Reg. 
U.S. Pat. Off. 

Heel and Counter 
A Help to Weak Ankles 
Prevents the Counters of 
Boots and Shoes from 
Running Over. Easily 
Applied. No Repair De- 
partment should be 
without them. 
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Oh! My 
Dardanella 


























A Taking Creation in 


The E & M Shoe of Quality 


Made up of Brown “Nubuck”. Carries 
full Louis heel. It gets the business 
wherever shown. Your customers will 
like it. Ask for it by number 161. 


Emery & Marshall Co. 


Haverhill, Mass. 


CHARLES L. MARKS WARREN H. TUCKER 
Eastern City Trade and ‘ In New England 
Southern Territory with J. B. LAUGHLIN Office at 183 Essex St., Boston 

New York Throughout the Middle West LARRIE H. SASS 


1008 Marbridge Building On the Pacific Coast 
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BETTER GRADE House SLIPPERS 
In-Stock Turns Only 


Women’s 


- 108—Cab. 1 Strap, C.S., C-E. . ss ee 

- 110—Cab. House Sli a. B-E. 

- 115—Cab. 1 Strap, BLE. same adi Ataeee 4+. 5:3) abae'oaes 
. 127—Cab. 2-Strap, B- E. 

a BE Ve Mie, SPOR, BRD. oc. hes cc ccs stenes 


Tan Cab. Opera 

Tan Cab. Everett 

I ag ch Sa dg CANE 6. Sh x Goh ido4rds 6 LE 
IOS. «5. 5 5s wo Siete waistband ae viele a x wala 
NS ee rere reer 
SS OEE Ce re eer 
NN oo alas «abe S 0 0 4s0hisie oivera marae 


Orders Accepted for Immediate Shipment or 
Fall Delivery. In-Stock Catalog on Request 


L. B. Evans’ Son Co. Wakefield, Mass. 


Boston Office: 110 Summer Street 





























HEN AL ADVERTISERS demand their 

money’s worth, all publications 

will provide circulation reports verified by the Audit 
Bureau of Circulations. 


It is one of the mysteries of the advertising world 
that while all manufacturers demand verification of weight 
and quality in the material purchased, some of them still buy 
advertising space without knowing what they are paying for. 


Such advertisers, however, are now exceptional. 
Most of them demand verified A. B. C. circulation statements 


before placing contracts. 
In the case of the Boot and Shoe Recorder the 


demand is immediately met. The Boot and Shoe Recorder is 
a member of the Audit Bureau of Circulations. 





























May 29, 1920 BOOT AND SHOE RECORDER 185 


KR KK KK KK KR KR KR RMR RM RK 








Dull “Lunar” Kid 
Marjorie Double 
Cross Strap Pump 


Latest New York Last 
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7 the eyes of your customers rest on the 
H & E shoe and a sale is assured. In its manu- 
facture we have produced a shoe whose merits make 
it a marvel at our price. 


HOPKINS & ELLIS 
HAVERHILL, MASS. 
Boston Office, 108 Lincoln Street 























































































































We Shall Exhibit at the Boston Style Show, July 19-24 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


RT 


wore) 








Failures 


Boston, Mass.—Harry Melnick, wholesale and 
retail shoes, reported petitioned into bank- 
ruptcy on May 17. 

Brooklyn, N. Y.—Benjamin Levitt, shoes, 
in financial difficulties and a meeting of 
creditors held May 17. Appearances would 
indicate that his stock is worth about $2,000 

to $2,500 and his liabilities will reach $3,000 to 
$4,006. 


Cleveland, Ohio—George Shabo, shoes, etc., re- 

filed a voluntary petition in bank- 

ruptcy, scheduling liabilities of $8,625 and 
assets at $13,700. 


Pottsville, Pa.—Simon Zwick, shoes, etc., reported 
—_ in involuntary bankruptcy "has been 


New Castle, Pa.—M. Gialusis, shoes, reported an 
involuntary petition in Rendeommaen’ be has now 
been filed against this party by creditors. 
This party is also known as M. Gelouses. 


Changes 


Seneca Falls, N. Y.—M. J. Ramber, shoes, reported 
sold out to L. M. Shenkman. 

Poughkeepsie, N. Y.—J. L. yy =a shoes, suc- 
ceeded by John L. Melhado & So: 

Woodhaven, N. Y.— Morris Schacht (1 1° Jamaica 
Ave., 4011 Jamaica Ave.), reported sold out 
at 1109 Jamaica Ave. 

Manchester, N. Y.—Smith & sane, shoes, etc., 

succeeded by Ezra G. Smith 
eR Okla.—Ben Robinette, 
succeeded by Blum & Gordon. 

Lahoma, Okla.—R. D. Martin, shoes, etc., selling 
out. 

Healdton, Okla.—Saied Bros., shoes, etc., suc- 
ceeded by M. Saied. 


shoes, etc., 


Prospect, Okla.—L. B. Lester & Co., shoes, etc., 
succeeded by Gilbert Lester & Co. 

Oklahoma City, Okla.—-W. T. Head et 5 
Sample Shoe Store), shoes, succeeded by W. T. 

=] Shoe Co. 

Edwardsville, Pa.—Morris Bognowitz, shoes, etc., 
removed to Plymouth. 

Em um, Pa.—F. Sykes (Sykes mepentgnens 
naciam shoes, etc., reported sold out to J. H. 
Cohen. 

Philadelphia, Pa.—Dunoff & Schwartz, Inc., 
manufacturers of children’s shoes, incorporated 
with capital of $20,000. 

Bowman, S. C.—P. E. Levy, shoes, etc., succeeded 
by Bowman Dry Co. 

Mt. Vernon, Texas—Knox & Majors, shoes, etc., 
succeeded- by W. T. Knox. 

Tabor, S. Dak.—Vlagak a Straka, shoes, etc., 

succeeded by Vlasak Bros. 

Wartrace, Tenn.—B. T. McCollum Co., shoes, 
etc., reported sold out. 

Trezevant, Tenn.—R. Y. Denton, shoes, etc., 
ensued by R. Y. Denton & Son. 

H. Gallaway, shoes, etc., reported sold 
out by Sk Edwards-Atkins Co. 

Tyler, Tex.—Edge boy shoes, etc., will 
increase capital to $25. ‘ 

Salt — City, Utah—Vincent-Smedley Shoe Co., 

hoes, reported sold out. 

Zillah, Wash.—Zillah Mercantile Co., shoes, etc., 
reported sold out to J. C. Dobrin. 

Spokane, Wash.—Kemp & Herbert, shoes, capital 

increased to $600,000. 

Rainelle, W. Va.—O. A. Fasrie, shoes, etc., re- 
ported sold out. 

Ellsworth, th ea Huber, shoes, etc., sold 
out to E. M. Cunningham. 

‘Wausau, Wis. —Mes. S. Rutzky, shoes, etc., re- 
ported sold out to Frank Dix. 


St. Johnsbury, Vt.—Frank E. Harris, shoes, etc., 
succeeded by Dean P. McLeelan 
Chippewa Falls, Wis.—Fred Pitsch & Co., shoes, 
succeeded by Pitsch Boot Shop. 
North Yakima, Wash.—J. L. Brown (Golden Rule), 
oes, etc., reported sold out to Davis Wakin. 
Anacortes, hay = —Bradley & Mattice, shoes, etc., 
succeeded by H. Peterson. 
Dorchester, Wis. ” Schmidt Mercantile Co., shoes, 
etc., reported sold out to Edward Kramer. 


THE TRAVELING SALESMAN 


(Continued from page 167) 

Senator Domengeaux has received 
letters of congratulations from many 
men and women throughout Louisiana, 
he stated, since his announcement last 
week that he contemplated introducing 
such a bill. Traveling salesmen are es- 
pecially enthusiastic in favor of such a 
law, he said. 


SHOE MAN’S DAY 


Announced by Publicity Committee 
of Michigan Travelers 


At a meeting held by the Michigan 
Shoe Travelers’ Association, it was de- 
cided to make July 12, 1920, Shoe 
Man’s Day. 

A big outing at Bob Lo Island with 
a big program of different amusements 
for all shoe traveling men, retail mer- 
chants and employes has been arranged 
by the Entertainment Committee. All 
the shoe men of Michigan are assured 
of a good time. 

It is hoped that all traveling men and 
retail shoe men will make it their busi- 
ness to be present on this occasion. 


HERBERT DALTON HOME 


Walk-Over Man Reports Conditions 
Excellent in Cuba and Jamaica 


Herbert Dalton, foreign salesman for 
the George E. Keith Company, has 
arrived home from a five months’ trip to 
Cuba and Jamaica. He reports condi- 
tions excellent in Cuba, and in Jamaica 
he found them better than he expected 
and customers ready to buy in spite 
of strong English competition. He 
can’t understand the sugar stories, after 
what he has seen down on those 
islands. 


New Shoe Store Planned 


To Be Located in West Lynn— 
Women’s Footwear Featured 


Four young men employed by the 
Watson Shoe Company are soon to 
open a retail shoe store for women in 
Federal Square, West Lynn. The store 
is centrally located in the General Elec- 
tric district and will be open evenings. 
Those in charge are Herbert E. Martin 
of the upper leather department; 
Charles J. Colton, manager of the ex- 
port department; Al Cleveland, assist- 
ant to Mr. Colton; and Fred Howe. 
The company has no financial nor con- 
trolling interest in the project. All 
profits will be divided among the four 
partners. A name has not yet been 
decided upon for the store. 


Boot and Shoe Recorder 
PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription price of the 
Boot and Shoe Recorder is $3.50 a year in 
advance, which includes postage in the United 
States, Cuba. Hawaiian Islands, Philippine 
Islands and Mexico. The price for Canada 
is $6.00 a year, including postage. 


FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is $10.00 
per year, including postage. 

All subscriptions are payable in advance. 

ADVERTISING RATES—Card of Advertising 


Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 











EDITORIALLY 


| The 
Boot and Shoe Recorder 


is the most alert, aggressive and 
progressive journal in the world 
published for the shoe merchant. 
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Memphis 


SHOE TRADE IS GOOD 


Both Retail and Wholesale End 
Show Good Volume 


The exceeding rainy weather has had 
some effect on trade throughout May. 
Farming is very backward, yet the 
volume of retail and wholesale shoe 
trade holds up splendidly. Manu- 
facturers in the South are active and 
every shoe shop in this part of the 
land seems to be busy. 

Arkansas crops and portions of 
Mississippi territory are reported dam- 
aged by heavy rains, the rivers of the 
States being on a heavy rise, though 
there is at last prospect of receding 
waters and hot weather that usually 
accompanies the first of June in this 
section. 


Southern weather Declares Dividend 


Directors of the Southern Leather 
Company, Inc., at Memphis have an- 
nounced that a semi-annual dividend of 
15 per cent on the business from Novem- 
ber to May has been declared. Mr. Low- 
enberg, president of the corporation, 
said that the business outlook for the 
coming fiscal year was extremely good. 
Officers of the company are J. Lowen- 
berg, president; L. W. Corrington, vice- 
president; Sam Pearlman, sécretary and 
treasurer. 


Booster Campaign Held 


Nashville, Tenn., merchants and 
manufacturers put on a Summer booster 
campaign, styled “Know Nashville,” 
May 26. The municipal officers, soldier 
boys and business public united to 
make the program interesting. 


Store Sale Rumored 


One of the large business transactions 
reported to-be developing in Memphis 
the last few days is the sale of B. Low~ 
enstein and Bros., Inc., dry goods, 
ladies’ shoes and department store to 
Isidore Newman and son .of New 
Orleans. While no definite figures are 
given out, it is reputed to be more 
than $1,000,000. 


Special Sales Being Held 


Many of the Tennessee clothing stores 
made 15 and 20 per cent reductions in 
clothing, in May, and some of the shoe 
stores made slight reductions. 


THE LEATHER MARKET 
(Coneluded from page 163) 


rather wide. The cheapest grades are 
quoted down as low as 35c per foot 


and up to 75c and 80c for the best 
grades. The best kips are bringing 
from 75c to 80c per foot. There is also 
a large call for elk leather at around 
40c to 55c a foot for use in unlined 
footwear, which is being used exten- 
sively in the agricultural sections, and 
by laboring men engaged in heavy 
work. 
Glazed Horse 


There has been a fairly good call for 
glazed horse around 50c to 60c per foot. 
The cheaper grades bring from 40c to 
50c. The buying is mostly in small 
lots but well distributed. 


Sole Leather 


Firmness has continued a feature of 
the sole leather market, in spite of the 
readjustment in upper leather prices, 
averaging about the same as a year 
ago, but a little under the extreme 
figures of last Summer. Purchasing has 
been of a rather hand-to-mouth order 
and tanners have curtailed output to 
some extent, with small surplus stocks. 
It is maintained that they cannot re- 
duce prices and show a fair profit. 


New Factory in Waco, 
Texas 


Organization of Daniel-Williams 
Shoe Company 


The Daniel-Williams Shoe Company 
of Waco, Texas, has been organized and 
will, on July 1, start manufacturing 
shoes for the retail trade. 

J. F. Daniels will be remembered as 
having been a shoe manufacturer in 
Wichita, Kansas. He is moving the 
equipment down to Waco so that chil- 
dren’s stitchdowns can be made in 
Texas. He will specialize in footwear 
for the Southwest and has planned a 
wholesale house to serve as a distributing 
branch. The wholesale house will also 
carry other lines of shoes and rubbers. 

The directors of the company are: 
H. L. Williams, president of the Wil- 
liams Dry Goods Company; J. F. 
Daniels, vice-president and treasurer; 
Walter G. Lacy, president of the Citi- 
zens’ National Bank; George K. Mc- 
Lendon, president McLendon Hard- 
ware Company; Sol Hirschberg, vice- 
president Goldstein-Migel Company; 
Harold Shear, vice-president Shear 
Company; Asher Sanger, vice-president 
Sanger Bros.; J. R. Milan, vice-presi- 
dent Cooper Grocery Company. ot 

Mr. Daniels is now in the Boston 
market making preparations for his new 
factory. 


Soften Counters 


The Right Way 


ing or checking heels. 


The Counter Flexity Machine 
softens counters all around the 
edge at a single stroke. 


The 


Counter Flexi 
Machine 


ON’T let your clerks do it 
by hand andJ risk break- 





. broken heels caused in softening coun- 





E believe that any retail merchant 

who buys one of your machines 

will find after using it awhile that it 

will bz almost impossible to get along 

without it. Our salesmen are enthusi- 

asic over it. It will pay for itself over 
and over again in the saving 


ters by hand. 
_ T. J. REED SHOE CO. 








Counter Flexity Machine Co. 


MGSGeeaaaee 


Lynn, Mass. 
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Milbradt Rolling 
‘ Step Ladders 


are made in a great many 
‘styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 
arance of your store. 
Bhipped subject to ap- 
Pproval and satisfaction 
guaranteed. 
Write for our latest cata- 
showing 18 styles of 
ladders as well as other 
store fixtures. 


Milbradt 
Manufacturing Co. 
2410 No. 10th St. 
ST. LOUIS, MO. 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


ITIONS WANTED—Four cents word for each insertion 
accepted, 





“Recorder” rates for space less than one-eighth 
page per issue: 
1 time 7 times 13 times 26 times 52 times 


$5.00 $4.00 $3.50 $3.00 $2.50 
. : . 5.00 dress, each word of the address counted in the advertisement 
12,00 10.50 9.00 7.50 and peid for cccordingly. Tasos to ale cial Go aa cal ee 


20.00 16.00 14.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 

















SALESMEN WANTED SALESMEN WANTED POSITION WANTED 
to carry our line WANTED-— Position as manager with possible 


SALzeee WANTED—To carry side line of ANTED—Salesmen to of high- 
nfants’, children’s and misses’ McKay and grade ladies’ shoes, for the States of Ohio, interest in business. Twenty-five years of 
turn shoes on a straight 5 per cent commission western Pennsylvania, Michigan and Illinois. practical experience handling medium and better- 
basis through Ohio, Indiana and Michigan. Men Must know the trade. Large stock on hand at all grede of shoes. Best of references. Able to take 
who live in these States preferred. e have a times. We have a JT yd proposition for the right charge at once. Address B844, care Boot and 
ence with first letter. Shoe Recorder, 207 South St., Boston, Mass. 


— oor core py ay 3 7 Madras Boh nee beet on id d Sh Record 207 
we will turn over to our men. oO man tor New care t an oe er, 
Fay cs'tdeg Simo Smeg tame wih Sout Bee Bessa Mass AMERICAN, age, 34. familar, with, Spank 
machine preferr 4 EW ENGLAND salesman to carry a line of knowledge of the shoe or leather industry. Have 
Duane St., New York, ‘, formerly § SB. _Kesner. N Indies’ high-grade novelties for Boston whole- ample fundamental experience and am capable of 
GALESMAN with large following in the whole- sale house. a hustler and know the taking iam. = or will be a subordinate posi- 
sale shoe trade to handle a high-grade line of trade. Sa eccount and commission. Reply, tion —_ manufa ber = capers at a 
felt slippers. Only those possessing qualifications stati Address B805, care Boot and moderate salary whi oo-cieaveate ht. 
need apply. [Excellent proposition. Address Shoe bona my ‘207 South 3 8t., Boston, Mass. Address B851, care — and Shoe "cowie, 207 
a ~ ~ “hg and Shoe Recorder, 127 Duane South St., Boston, Mass. 
St ew Yor 


GALESMAN WANTED to cover New York City 
trade that has been established. a and ant e 
omen’s in-stock shoes ress Boot 
end Shoe Recorder, 127 Duane St., New York City. HELP WANTED 
|, yr ~~, 1 — MO ER wm By large Chicago manufacturing and Woamt., and m for shoe de- 
New York concern. Address B847, Boot and Shoe wholesale shoe company, experienced ager ina 
shoe salesmen between the ages of 30 fe, iy city of 15,000. 
oie ht, Pan yo tom ye — age a 


a er, 157 Deane Bt. New York ce and 40, to cover the following territories: experience in 
Wolbach & Brach, 


GALESMEN with proven ability and prestige Southern Minnesota, Southern Nebraska 
and Northern Kansas, Eastern Kentucky | ow Se Nee” 


for Brooklyn line of women’s turn and welt 
and Eastern Tennessee, Virginia and 


shoes, to represent us in the Southern and Middle 
Western States. Submit references of women’s West Virginia, Southern Louisiana, North 
lines carried in the past, ss territory covered. Carolina. Energetic traveling shoe sales- 


All applications treated dential. Address men or progressive retail shoe salesmen 
Bb4s, care Boot and Shoo Recorder, 207 South | With lear record who want to enlarge | © CUTTING SUPERINTENDENT 
St., Boston, Mass. their opportunities and increase their W. D 

YA ANTED—A hi h-grade salesman_now sellin earning capacity may qualify. None ANTE 

a short line of men’s fine shoes in Ohio an other need apply. Address B850, care 
Southern Michigan to take on our line of Western- Boot and Shoe Recorder, 189 W. Madison 
made children’s welts and stitchdowns at a liberal St., Chicago, Ill. 
Se et CUTTING ROOM 


Boot and Shoe ecorder, 199 West Madison St., 
ae SUPERINTENDENT 


ALESMEN WANTED AT ONCE—The largest S * |] 0 7 
S special sale organization in the world wants pecia pportunity The position of superintendent 


one ~y yr of otering eo who Save 
bility in edvertising, making owcards an 
ae a comanll methods in merchandising. Either FOR is hich. in _ a room to 
experienced special sale conductors or assist- E ° d S ] a gh-grade man who knows 
-_ = 5 A ad FAN xperience alesmen leather and can get from it all 
table, stea wor . 
owes, Skemmamegee, 3548 Nicollet Avenue, Western Manufacturer of women’s shoes, there is in a The man we hire 
Minneapolis, Minn. planning for i increase - sales spoee — mags y be Ai expert on 
E SALESMEN ted to sell shoe laces next season, will have attractive openings quality, but an executive 
Site a ade line. Liberal commision State | Sar 4rodjsaloomen in, South, South wen as well, with record that will 
territory covered. References soquired.. A ache eteeng om style and quality. Best celllere stand the closest investigation. 
— ay and Shoe Recorder, t., cassie tn ctach. Wil comhber only eee Reply must furnish complete 
: : ——_____-—___—. cessful men with established trade. Tell history. Lunn & Sweet Com- 
WANTED— Experienced with p us what lines you have carried, territory ‘Aub M 
acquaintance of reliable jobbers to assist covered, yearly sales, and line you are now pany, Auburn, Me. 
me of women’s high-grade McKay selling. Your, reply will be treated in 
lient qupertuatty for youn care Boot and 
man who can eet = 5 oe we : a yee = a ae 207 South St. St., Boston, 
an order taker dress care an oe ass. 
Recorder, 207 South St., Boston, Mass. : LINE WANTED 
MA UFACTURER “ eens line of ~ — 
children’s s wns wishes 
in immediate tough with liverrre salcomen, for for SIDE LINE SALESMEN ba yy Caperionco, with establahed trade, 
a est. State territory wan wants py fm line. Best erences. 
B835, care Boot and Shoe Recorder, 207 South Nico sell'hish~grade line of wants men Address K304, care © Boot and Site Heaeiee 127 
St., Boston, Mass. to ost > ie ot pate. Amn Duane St., N 
. swer by letter giving fi details as to naan ew Y. 
terri- 


W ANTED—Saleamen, in all _ cities, who experience, pr 
have sample rooms to sell a short line of tory covered, _ All answers will be 
ix per cent commission. Address kept confidenti Ss . commission 
B842, care Boot and Shoe Recorder, 207 South basis. Chatheld-Sckueet & Co., 231 FOR SALE 
St., Boston, Mass. N. Wells St., Chicago, ll. 

Fee. SALE—Shoe store, established 8 years, -_ 
business each Com 
anaewe Sabnemnam Wentes , stock af men's, m women 's and children: 23 mi : —f 
EN’ ren’s ouse 0 and high-grade lines, up to date. lease: 
sanateneetinndl oo and McKays POSITION WANTED and low ee. Owner bes oui ‘teabenest that 
has 0} ase eee ylva: Ze Toe Oe his time. Address Lyons Shoe Store, 
and Middle West. en w ave estab- HOE MAN, single, 26, it; d 
lished trade and are in the habit of mak~- S pM pene has $2,600 services to invest ia R SALE—An A-l ornare shoe stock 
ing good money only need apply. Cres- . Now ‘taking com of to-the-minute styles. Will inv atom 2 
cent Shoe Co., 111 Reade St., New York — store. Road position em Ad or less. Also the Dorothy Dodd Shoe 
City. K307, care Boot and Shoe Recorder, 127 Duane account of expiration of 
St., New York. Address J. Saenger, Bel 
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FOR SALE 
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ga STORE FOR SALE—Excellent qostte 

ity to secure retail shoe business in 
ow ersey town. 25,000 ulation, near New 
York City—not too near. p-to-date stock of 
about $2,500. General lines, no old goods. Aver- 
age yearly business, $15,000. Owner leaving 
country permanently, reason for selling. Address 
K306, care Boot and Shoe Recorder, 127 Duane 
St., New York. 


DETROIT $15, .000 stock at 90c on the dollar; 
retiring from shoe business after 10 years of 
successful upbuilding; yearly sales $60,000; corner 
location; 35-foot window de lay; lease and good 
will, gratis; act at once! ickman’s, 824 Ker- 
cheval, Detroit, Mich. 








R SALE—Shoe store, best location in 
New Jersey town near New York. 
Established 11 _years. Doing business of 
= 000 yearly. * Stock about $25,000. Can 
d if y- Rental $100 per 
om Reason for selling, interested 
in another business. Address K305, care 
Boot and Shoe Recorder, 127 Duane St., 
New York. 

















FOR LEASE 








ST. LOUIS MARKET 


Sales Office for Lease 
Thirty-Foot Front 


Opp. Brown Shoe Compan 


In new building; center of St. Louis’ b 
wholesale district. SALES CAN NO 
WELL BE EMPHASIZED TO KEEP 
AHEAD OF PRODUCTION. Ideal loca- 
tion for high-grade concern desiring St. 
Louis wholesale headquarters. The cen- 
tral jobbing market for the entire Missis- 
sippi Valley. Wire or write owner for 

ticulars. Seventeenth Street Realty 
Soonsane, 307 Advertising Building, St. 
Louis, Mo. . 














MISCELLANEOUS 


We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close-outs. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 





Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 








[SRAEL WEINBERG & SON, doi business 
as the A ity Shoe Store,” at 21 
St., Boston, have sold their store to Mr. Hyman 
ort, formerly with the “Direct Shoe Market” 
on Hanover St., Boston. 
WANTED— Stock of shoes. wi vay & » a = 
information if sale is mS 


ford, 62 Bagg St., Detroit, Mich. 
Sandals 


and 
Oxfords 








For 
Immediate 
° A .. 
Delivery! “y3ce" 
FACTORY / 
COMMONWEALTH gene co., Inc. 








We buy quick and pay highest cash price 
for retail ao 2 ae stocks of shoes or any 
other merch: 

For 30° valon, 

30 years our specialty. 
ank and mercantile reference. 
ona PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 


Phone, Stagg 1757 








Ask for 211 E. 94 Stree 
Samples NEW YORK, N. Y. 








WANTED TO PURCHASE 
DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will pay value for your entire or surplus 
stock of shoes. 

Leases having a short term to run taken 
over. Estabiished 25 years. 


I, OLENICK 


413 Broadway, New York Tel. 9531 Canal 

















WANTED FOR EXPORT 


Slow Sellers 
rou | le 
Entire Stocks 
FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 








CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 


Max Kalter Mercantile Co. 
591 Broadway New York City 








Phone Spring 5160-5161- 5162 








Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 
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OFFICES IN 


BROCKTON OFFICE: 224 ey om Ww. 
R. Hill, Manager. Telephone 5 

CHICAGO OFFICE: hy West Stadion St. Tele- 
phone Main 1089. B.C. Bowen, Manager. 

ST. LOUIS OFFICE: 1627 Locust St. B. C. 

wen, Manager. 

NEW YORK OFFICE: Room 102, Graham Bldg., 
127 Duane St. H. Walter Scott, Manager. 
Telephone 959 Worth. 

PHILADELPHIA OFFICE: 929 Chestnut St. H. 
Walter Scott, Manager. 

HAVERHILL OFFICE: Chamber of Commerce 

Rooms, Haverhill National Bank Bldg. Geo. 
W. R. Hill, Manager. 
CINCINNATI OFFICE: 501 First National Bank 
Bldg. B. C. Bowen, Manager. Telephone 
Main 655. 

ROCHESTER OFFICE: 609 Powers Bldg. 
Rossiter L. Seward, Western New York Rep- 
resentative. Telephone Stone 6314. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B.C. Bowen, Manager. 

Paris Office: 2 Rue des Italiens. L. Hubbard, 
Manager. 

London Office: John C. Curtiss, Manager. Man- 
sion House Chambers, London, E. C. 

Australian Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 

Continental Office: William Salzman, Manager. 
Wasagasse 2, Vienna, Austria. 

ARGENTINA: Gerente, C. M. Elizondo, Calle 
Balcarce 150, Buenos Aires. 

BRAZIL: Gerente, Leon Combacau, Ruaido 
Lg on Rio de Janeiro. 

CHILE: Las Rosas 1123-1127, Otto 
a ea 


— Mr. H. Gomez, P. O. Box 422, Havana, 


Cc 
SPAIN: Gerente, ny rad Ptignd. Librero- 
aan 20 Fuencarral, M 
XICO: — Plisonde, 4a Del 
me 117, Mexico, D. 
= Office: Yokohama, J. F. Wagen, 











MISCELLANEOUS 








Every Shoe Store Needs 
a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The oly nipper 
made which is just 
the right shape to cut 
out tacks on the in- 
side of shoes. 


‘*Manchester” 
Trade Mark Reg. U.S. 
Pat. Off. 


piopese are made of 
high-grade tool steel, 
nickel plated with a 
—— jaw that ena- 

es you to cut the 
tacks close to the 
insole. 

Be sure and specify 
“MANCHESTER” 
curved jaw when or- 
dering. 
Write us direct if 
your dealer cannot 
supply you. 

Price, $4.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Boston, Mass. 323-322 "W- Lake St. 
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THE RECORDER CREED: Getting More Shoes Sold Right; not only ‘“‘more” but Nog gr —_ an the right to 
the right wearer, me the r oe Sans fitting, for the right price, at the right profit. This is t — of the retail 
shoe ts. Shoe Recorder” is to help solve its; ms this i is t —— — 


purpose of “The Boot and 
which dep of the entire allied industries relating to shoes sean ; their p ion an 
Annual Gchsedhatien | in ¥ 4 United States, $3.50! per copy, 25 cents. Castadlen, $6.00. Pareign, $10.00 
Member of the Associated Business Papers, Inc. Member of the BQ Root Newspaper Ass'n. Member of Audit Bureau of Circulations 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. Entered at the Post Office, Boston, Mass., as second-class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 
Cable Address BOOTRECO 














PUBLISHED WEEKLY IN THE INTEREST 


INDEX TO “ WHERE TO BUY ’’ OF THE RETAIL SHOE MERCHANT BY THE 
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WITH THE ADVENT OF SPRING THE NEEDS 
OF WINTER SERVICE GIVE WAY TO 
GREATER SHAPELINESS OF HEELS AND 
TOES AND APPROPRIATE SETTING FOR 
THE SHEEREST OF SILK HOSIERY. 


THE BEAUTY AND SMARTNESS OF FOX 
FOOTERY FILL THESE REQUIREMENTS. 
BESIDES ADDING THAT DESIRED TOUCH 
OF INDIVIDUALITY WHICH ENHANCES 
THE CHARM OF THE STYLISH, WELL- 
SHOD WOMEN. 


TYING UP WITH FOX FOOTERY MEANS 
AN UNUSUALLY POWERFUL STIMULUS 
TO THE SALE OF GOOD SHOES, A LARGE 
FOLLOWING OF SATISFIED CUSTOMERS, 
AND GRATIFYING PROFITS. 


CHAS. K. FOX, Inc. 


Haverhill, Mass. 


4a BOSTON: New YORK: 
- 54 LINCOLN ST. MARBRIDGE BLDG. 


CHICAGO: BROADWAY AND 34TH ST. 
GREAT NORTHERN BLDG. ROOM 632 





Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 














Be Sure to See the Exhibit of 
WOMEN’S HIGH SHOES 


for Fall and Winter wear at the 


Chicago National Shoe Exposition 


‘Under the Auspices of the Shoe Travelers’ Association of Chicago’’ 














Just one phase of the exhibit featuring more than 150 different lines 
of men’s, women’s and children’s shoes, rubbers, shoe findings and 
shoe fixtures. This exhibition enables shoe retailers to CONCEN- 
TRATE in their buying—to inspect MOST lines in LEAST time— 
to compare values—to knowingly judge styles, to intelligently buy 
merchandise. The success of the first two expositions accounts for 
this—the third—and fellows, the Association behind these expositions 
has certainly “‘gone the limit” in making this the best ever. Note the 
dates below—and arrange to be in Chicago THEN! 








DON T FORGET 


the dates of the exposi- 
tion. 


SPECIAL PROGRAM 
of events for the enter- 


tainment of visiting Week of ; 
retailers! July 12 to16* Note ’em now! 


| CONCENTRATE! 


-\ Palmer House 
my Chicago 
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LET’S GET DOWN TO BUSINESS 


it, and everything hasn’t gone to the 

dogs. 
Folks must have shoes, but they have decided 
not to pay as much for them as heretofore, 
due to various reasons. The solution is -to 
give them shoes that meet their ideas. 
The last few years have been prosperous. If 
you owned raw skins or finished leather or 
shoes they were advancing in value almost 
daily. Very few took full advantage of these 
advances, but naturally everyone profited to 
some extent by this condition. 
Now comes the reaction. Prices ease off all 
along the line. Now, let’s not fool ourselves. 
No given article is worth more than you can 
get for it. If you are not selling goods you 
are getting nowhere, and the sooner you dis- 
pose of your high-priced merchandise, even 
though you may not make a profit, that much 
sooner will you get down to normal. You 
still have over six months to show a profit 
for the year. 
Everything points to a more reasonable 
level for merchandise. This is not a local 
condition, or on any given article; it covers 
practically everything, everywhere. Price 
your stock today where it will move, thereby 
putting yourself in a position to take ad- 
vantage of the present levels. 
Get this idea. Your competitor may be in a 
position to undersell you next season if he 
clears his shelves. Don’t fall into the error 
of thinking all the time of how much profit 
you ought to make. Look ahead. Sell your 
merchandise, so you won’t have to wait too 
long in placing some of your orders. To do 
business you must have goods, and you can’t 
always get what you want at a moment’s 
notice. 
This is our idea of merchandising, and it has 
worked well with us. This will be one of our 
best months for sales since we have been in 
business, because we accepted the situation as 
we found it. 
We are always at your service. 


[is as good a world as you wish to make 


Vode Kid can be used in various grades 
between 395 and 05c., both on Blacks and 
Colors, to favorable advantage in medium 
grade shoes, where it has been necessary 
heretofore to use substitutes for Kid. 


STANDARD Kip MANuFAcTURING Co. 
Boston, Mass. 


Branches in New York, Philadelphia, Rochester, 
Cincinnati, Chicago, St. Louis, and Montreal 


Pr 


Od 


KID 
‘The Leather 
for Fine Shoes 
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SEE 


DAINTY 
FOOTWEAR 


1934—Genuine Brown Kid Cut Out Cleo Tie, Full Louis Covered 1922—Genuine Black Glazed Kid, Five Blind Eyelets, Full Louis 

Heel, New Process Flexible Sole, Silk Ribbon. Covered Heel, Plain Toe, Oxford, New Process, Flexible Sole. 

AA to C widths.... .. " AAA to C widths $7.00 

meat mt seve, except in ‘Beowe Ooze Calf? ON 1924—Same Pattern as above, in Black Ooze Calf. \ Ato "Cywidths $8.00 
to widths P 


THE 


2100—Black Mat Fine Quality Cab. Doris Tie, 13-8 Military Heel, 1029—White C fe 
ea oy Straight Tip, Flexible McKay Sole. Heel, Plain Toe. Ox! ray eee earned Sole, 13-8 Covered Miles 
, B, C, D widths ml 
oan as above in Havana Brown Fine Quality Cab. 
B, C, D widths ‘ ‘ 


809—Genuine Havana Brown Kid Two-Eyelet Tie, Senigoticn Straight A2401—Barnett’s Mahogany Tan Calfskin Brogue Oxford, Goodyear 


Tip, Graceful Leather Louis Heel, Flexible McKay S Welt, 13-8 Military Heel, Blind Eyelets. 
B, C, D widths te y A, B, C, D widths 


808—Same as above in Black Philadelphia Kid. B, C, D widths. 


NOVELTY SHOE CO. 


32 SO. WELLS STREET Novelty Shoe Building CHICAGO, ILLINOIS 
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EXTENDING A HELPING HAND 


my) 














We are launching our Advertising Campaigns in waves that sweep the country and wash the shores 
of foreign lands. 

The effectiveness of these Campaigns is attested by the inquiries that pour in on us by every mail 
from all parts of the English, French and Spanish-speaking World. Every one of them represents a 
business prospect seeking a Retailer or Manufacturer to whom his business will go. 

The business of the “‘F. B. & C.” Institution is too widespread and far-flung for our policy to admit of 
favoritism or discrimination. 


We create UNIVERSAL interest and confidence in 


“F. B. & C. Kid” 


and depend upon the keenness and initiative of the Manufacturer and Retailer to capitalize 
this interest in his business. 

We deliver the business at your door—You must store it away in your bank accounts. 

We play the ball into your hands—you must make the goals. 

To the astute the idea at once occurs of telling the customer that they have shoes made of 
the most talked of leather on the market. 

my ee poe advertising up with our National Advertising and arrive with 


SOME FAMOUS LEATHERS: 
‘““F, B. & C. White Washable Kid No. 81” 
“F. B. & C.” Bronze No. 00 
“F. B. & C.” Light Chestnut No. 7 
“F, B. & C.” Dark Chestnut No. 98 
“F, B. & C.” Smoke No. 24 





Amalgamated Leather Companies, Inc. 
(Formerly F. BLUMENTHAL COMPANY) 


Wilmington, Delaware 








* o 
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CAMCO 


OUTING SHOES 


Youth’s “Camco” Bal, No. 50-517— Brown Duck 
Upper, “Camco” process rubber sole and 5-8-inch 
heel. Sizes 8-2. 
This shoe is one of many patterns in the latest and best line 
of outing shoes. All the stylish features desited, with wear 


and dependability at minimum cost. 


CAMBRIDGE RUBBER COMPANY - 


MANUFACTURERS 


CAMBRIDGE, MASS. 








No. 2034 


Welts for Little Folks 
are Dependable 











We specialize on Girls’! Misses’ and 
Children’s Shoes. Over eighteen 
years of practical experience in 
building nothing but Children’s 
Ste. onus Quality Shoes. We feel that it 
Chscctane ih, Ts Lee te enables us to make a quality pro- 
——- duct with style and service com- 
bined, which will enable all dealers 
to stock our line and sell at a price 
that will create comment by those 
who are buyers of Children’s 
Shoes. 











Concentrate on the broad line of 
K-Z Shoes and make your profits 
on quality! 


Kalt-Zimmers Mfg. Co. 
Milwaukee, Wis. 
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Fine Weave Sea Island Canvas. 
White enamel sole, ribbon bow. Good- 
year Welt. Widths C, D: 

K1521—Child’s Sp.HI., 814-1114 $2.10 
K1522— Misses’ Low Heel, 12—2. 2.25 
K1523—Y. L. Low Heel, 244-6... 2.55 


SEA ISLAND CANVAS 
K1524—Goodyear Welt....... . .$2.75 
Fine Weave Sea Island Canvas, 
Natural finish sole. Widths C, D. 
K1524—Y oung Ladies’ Low Heel, 

' ; | ere 


CANVAS 
K1555— Widths C, D 
Sea Island Canvas Pump. 
white enamel sole. Covered wood heel. 
Light McKay. 
K1555—Young Ladies’ Baby 
Louis Heel, 244-7... .$2.10 


WEHAVE THEM 
READY TO SHIP 


BIGGEST WHITE GOODS 
SEASON IN YEARS 


We have now one of the largest and 
most complete stocks of White Canvas 
and Reignskin Jow shoes and high 
shoes for Young Folks from Infants to 
Growing Girls. 


LARGEST SHOWING 


Send for catalog showing complete line 


| } 
}IDEAL/ 


i 
A 


Tre Helthy-Fat bre 


TRADE MARK BEG U.S. PAT. OFFICE 


CHICAGO, ILL- 


SINSHEIMER BROS. & CO. 
211-215 W. Monroe St. 





48th Season 


CANVAS 
K1510—McKay 
Canvas side strap. 
enameled sole, ribbon bow. Width E. 
K1509—Child’s Low Heel,814-11 $1.15 
K1510— Misses’ Low Heel, 12-2. $1.25 
Width D 
K1511— Young Ladies’ Low Heel, 
5 a a 


The Greatest “‘In Stock’? Young Folk’s Line Known. 
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© Beals @ Pratt @® Shoes 








If the value test on present prices of shoes ever comes to a “‘show down”’ 
Beals - Pratt Shoes will stand the test no matter how severe it may 
be, for B-P Shoes have always shown better value and more real 
worth, we believe, than any other shoes selling at their prices. 


We have said that Beals- Pratt Shoes are unequalled at their 
prices—and they are, for we know shoes pretty well, and we haven’t 
yet found their equal of quality and value at the prices. 


And when you buy B-P Shoes you get merchandise that, because of 
these features, will readily sell. 








Beals-Pratt Shoe Mfg. Company 


Milwaukee Watertown 
Wisconsin Wisconsin 
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Don't use Doubtful 
White Leathev. 
Select a White Leather 
That's Right. 
Specify The Whitest White~LEVORS. 


G. LEVOR & CO.,, Inc. 


TANNERS OF CABRETTAS 


NEW YORK CLOVERSVILLE, N.Y. 
BOSTON MILWAUKEE ST. LOUIS 
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IDEDLY 


IN STOCK 


No. S-610—Codeword “Noise,” Gallun’s 
No. 4 Norwegian Oxford, Perforated, Pinked 
Tip, Foxing and Lace Stay. _Thompson’s 
Brogue Last, Stitched Heel Seat. Widths, 
AA to D. Sizes, AA, 8-11; A, 7-11; B, 6-11; 
CandD, 5-11. PerPair........ Price $10.25 


No. S-603—Codeword “North,” (Unbranded) 
Statler Last, Russia Calf Bal, Dark Cherry 
Shade, Single Sole. Widths, AA to D: 
ig Sere 
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Our Stock Style Catalogue Will Interest You 


Toes BROS .SHOE fo 
MENS FINE SHOEMAKERS 
BROCKTON 


NEW YORK CHICAGO 
930 Marbridge Building t 35 Dearborn St. 
Address all communications to Brockton (Campello), Mass. 
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Brown Novilla Kid. . .$8.00 SSS IO Waukegan Calf....... $6.60 
Wime Calf............ BG — Brown Pony Kid...... 6.60 
Black Novilla Kid... .. 7.70 Nearly 100 per cent of our Mahogany........... 6.20 
Mahogany Calf........ 7.50 orders call for Goodyear Gun Metal........... 6.00 
Blk. Surpass Kid..... 7.00 Wing Foot Heels Black Pony Kid...... 6.00 
Black Mat Calf....... 7.00 Mahogany........... 5.70 
> ee 7.00 Gun Metal...... 5.60 


PENNINGTON CROWELL SHOE CO. 


MANCHESTER NEW HAMPSHIRE 
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HUNT-RANKIN 
LEATHER CO, 


VELVETTA CALF 


Manufacturers of Calf Leather 
Exclusively 


—— 
ts 
= 
= 
a 
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Velvetta Calf 


A fine suede leather made in stand- 
ard colors. 


‘Tuscan Calf 


Smooth and Boarded finish. Black 
and colors. 


Russia Calf 


Smooth finish, standard colors. 


Voli 


There is no better leather 
made. 
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*“A BOY’S SHOE THAT WEARS” 


STOCK No. 3602 





STOCK No. 3604 
3602X—Big Boys’ Chrome Gun Metal 6 4-9, C, Dand Ewide............. $5.1 
Foxed Bhechen, 6-9, C, D and E wide, 3604—Boys’ Chrome Gun Metal Bal., se 
3602—Boys’ Chrome Gun Metal Beuw’ San GOMb. <. 24... ine-8--4-d0 $4.20 
Blucher, 1. -6, C, Dand E wide........ $4.20 
3603—Little Men's Gun Metal Foxed 
Blucher, 8-1314, C, D and E wide..... $3.10 


3608—Little Men’s Chrome Gun yor 
Bal., 8-134, C, D and E wide........ $3.2: 





3604X—Big Boys’ Chrome Gun Metal a. 











These are just a few 


3704X—Big Bo # ~yaeased Side Lay 7 
of the 6%-9, C, D and wide ee ae ee” 
many Boys’ and Little Gent’s 
styles that are shown in our 


3704—Boys’ Mahogany Side Bal., 1-6, m 
RET GROG. 5d os tis cc dace ce cctect $4.85 

Stock catalog. 

Have you received your copy? 


3705—Little Men’s Mahogany Side Bal., 
8-13, C, D and E wide............ $3.90 


CARRIED IN STOCK 


WITH EITHER LEATHER SOLES OR 
GUARANTEED NEOLIN SOLES 


MARSTON & TAPLEY COMPANY 


MANUFACTURERS 
DANVERS 





STOCK No. 3704 
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SHOES 


are stylish-very stylish / 














CLEAR understanding of style tend- 
encies and the task of artistic boot 
making guides the designers of Helm- 
ing-McKenzie footwear. 


American women are attracted by the 
smartness of the graceful line; and 
appreciate the comfort features of 
“foot rest” designing—features pecu- 
liar to Helming-McKenzie models. 


Let this guide YOU in the choice of 
profitable and popular footwear. 


SlelmingSHenzte 


Artistic ROSES raners 
| SOE | 


Cincinneatl 


' WELTS AND TURNS EXCLUSIVELY 


Brown calf Plaza blutcher 
with wing tip, welt sole, 
1 4-8 inch military heel. 
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Perfect Fitting 
White Pumps 
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Price Vie 
$6.25 4aFy/ | B590G 


In Stock 





Net 30 Days 
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A Cool Style tor Hot Weather 


Women’s White Heather Cloth Turn 
Pump, Argyle Last, 2 1-4 Inch Wood 
Covered Full Louis Heel. 


BAA« « « 2 3 ie 
416 to8 
4 to8 
34 to8 
3 to7 
3 to7. 


UTZ & DUNN €0. 
ROCHESTER -- NEW YOK 


DENVER OFFICE NEW YORK OFFICE LOS ANGELES OFFICE 
218 Charles Bildg., Denver, Colo. Bush Terminal Sales Bidg., 718 Story Bidg., Los Angeles, Cal. 
TIGER & McNUTT 130-132 West 42nd St., Room 1521 G. C. McATEE 
Representatives S. A. McOMBER, Representative Representative 


Wags UU 
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— A NEW CREATION DISPLAYED a 
HTS _<J F. E. FOSTER & CO., Chicago, Ill. 
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y, a | New Castle Leather Company: Inc. 


NEW YORK 
BOSTON MONTREAL, CAN. CHICAGO 


and the Prncapal Leather and Shoe Centres Gverywhere 
Factory, Wilmington,Del. 
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BUSINESS 


AS 


USUAL 


DONN D. SARGENT CO. 


WOMEN'S WELT AND McKAY SHOES 


SALEM, MASSACHUSETTS 


FACTORY , _ BOSTON OFFICE 
407 BRIDCE STREET 195 ESSEX STREET 
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Carloads of Shoes Leave Our Factory 
Weekly Consigned to Jobbers 


Mr. Average Man is responsible for our suc- 
cess. He appreciates our efforts in his behalf 
and as a result the best jobbers in this country 
are seeking our line. 

Knowing that Mr. Average Man is 90 per 
cent of the man power of the United States, 
our policy is to manufacture for his particular 


needs. 
That’s why our lasts and 
patterns are up-to-the-min- 


ute and the materials used 


Oog7 ent only of the very best. 
DY 
WING ZF root Write us for prices. “UNION STAMP”? 


HEEL 
Wall, Doyle & Daly, Inc. 
BROCKTON, MASS. 
Boston Office: 207 Essex Street 
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MARK 


i cane ieee ee yy GROOVED .~nG 


Famous American Shoes 
MADE WITH 


Number thirteen in the series 


THE BEACON SHOE 


CORDO CALF OXFORD 
TREND LAST 
No. 510 


By 
' F. M. Hoyt Shoe Co. 


Manchester, N. H. 


HE illustration is the thirteenth of a series of models from represen- 
tative American shoe manufacturers using 
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I BARBOUR GROOVED ENDLESS WELTING 

Di: The far-reaching: importance of high-grade, first quality welting is recog- 
AYE: nized by manufacturers of this class. Not the cheapest welting on the 


ad 
_ 


market, but the most economical and satisfactory in final results. 


» Barbour Grooved Endless Welting 


MANUFACTURED BY 


BROCKTON RAND COMPANY 


BROCKTON, MASS. 


BY INVITATION 
MEMBER OF 








{Barbour Grooved Endless Welting 
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You Will Need Us 


in September 


So Better See Us 
in July 


E will then have 

ready a complete new 

stock of assured best style 
boots and low cuts. - 


New Lace Boots and Ox- 
fords for Fall and Winter 
Ready for July Delivery. 


The best sellers in quantity— 
All sizes and widths required. 


GFT ‘more closely. ac- 
quainted with this 
service. 


See samples when in Boston, 
at our office there—183 
Essex Street. 


lf you have not been getting 
our catalog, let us have your 
address, so you may surely 
get our new book shortly to 
be issued. 


Williams, Clark & Company 


Women’s Welt Shoes Exclusively 


Lynn - 


- Mass. 


183 Essex Street, Boston, Mass. 
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Whitremore’s 


“ALBO” HAS THE CALL 


"THE man or woman seeking a perfect cleaner for white shoes in- 
stinctively thinks it must be made by Whittemore and forthwith 
sets about to find it. They never travel far for in retail shoe stores, 
shoe departments of other stores, in the grocery round the corner, 
Whittemore’s shoe polish has been sold for years. For a white shoe 
cleaner in cake form nothing can excel “ALBO” and in liquid form 


the old reliable Quick'White. 


Whittemore Bros., Corp. 


Largest Producers of Shoe Polishes in the World 
: Boston 
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PMARSHALL | 


STYLES SELLING IN 
MARTS OF MERCHANDISING 
THIS FALL AND WINTER 
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FIFTH AVENUE 
NEW YORK 
STREETS WHERE 


MARSHALL SHOES 
ARE SEEN 


Model No. .0391 


Russia Calf Varsity Bal _ 
on 


Pick Last _ 


Coonver™ 


WING fF root 
HEEL 


C.S.MARSHALL COMPANY 


BROCKTON,~- *- MASS. 











Writes Its Own 
Testimonials 


eg writes them in figures 
of low cutting costs as 


well as in the ag ap- 


pearance of shoes made 


from it. 


T writes them in terms of 
thousands of feet of in- 
creased annual output---the 
result of a genuine demand 
for it. 


L.AGOOS &CO, Ire 


68-72 SOUTH ST BOSTON, MASSACHUSETTS 


Tannery: °° 


- Lynn, Mass 
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A Complete Line of Oxfords 
in Plain and Brogue Effects. 
Made in Turns, Welts and 
McKays. 
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ducati ng the people on the 
worth of this more-wear lining 


A trade-mark on any manu- 
factured article means that the 
manufacturer is ready to take 
his chances with the public’s 
judgment on what he has pro- 
duced. 


If his product isn’t right, his 
trade-mark helps hasten his 
failure. 


To make good for the manu- 
facturer a trade - marked, 
nationally advertised product 
must be as good as the manu- 
facturer’s check—his _ trade- 
mark can be in no way less re- 
liable than his name on a bond. 


And because of the public’s 
strong remembering ability the 
best goods in the world are trade- 
marked. 


““Red-line-in” shoe lining is 
trade-marked. It is nationally 
advertised. 


We have contracted with The 
Saturday Evening Post to run 
a full-page ‘“‘Red-line-in” adver- 
tisement every four weeks. 


This means that over 26 million 
full-page illustrated messages 
to the shoe-wearers of America 
will appear this year. 


These page advertisements will 


tell shoe-buyers just why “‘Red- 
line-in’”’ will make their shoes 
last longer, and keep the shoe in 
shape better, save their stock- 
ings and give them greater com- 
fort. 


The advertisements tell the 
people how they can tell “Red- 
line-in”’ lined shoes when they 
go to the store to buy. 


The advertising specifically 
states that the dealer who sells 
“*Red-line-in”’ lined shoes does 
so because he wants to give his 
customers the utmost in value 
for their money. 


There are now over 100 shoe 
manufacturers ready to line 
your shoes with “Red-line-in.” 
We will furnish their names on 
request. 


You do not have to order special 
shoes to get ‘“‘Red-line-in.”’ Your 
manufacturer can line ANY of 
your shoes in this way at a small 
extra cost—if he is not already 
using “‘Red-line-in” in his regu- 
lar lines. 


Farnsworth, Hoyt Co, 
Established 1856 
BOSTON, MASS. 








ASK_ 
your 


Manufacturer 
for 


€ a e s 
Rete 
Lined Shoes 
They give from 
fifty cents totwo 
dollars worth 
more wear at 
a smal] extra 
cost.The good- 
will return will 
show in your 

cash drawer. . 








Makes shoes wear longer 
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Y a clever stroke of the artisan’s hand an exquisite 
detail of shoemaking is achieved in the two-button open 
Strap seen in our picture. <A transformation is effected by 
evolution of the one strap idea which adds much that is vital 
in satisfying all tastes. It gives to the dealer added power to 
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Witherell & Dobbins Company 


Quantity Producers of Quality Shoes 


Haverhill, Mass. 
Boston Office, 110 Lincoln Street 
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Rochester---‘“The Home of Good Shoemaking”’ 


Rochester, N. Y. 


Where Business Can Be 
Combined With Pleasure 


Rochester Shoe Style Show 
July 5th to 10th, Powers Hotel 








instance, “Detroit” carries with it visions of automobiles; ‘‘Pittsburg” burns with the 
heat of the steel industry; ‘New Orleans,” and we have visions of mile after mile of steam- 


boat landings laden with bales of cotton. 


, SHE average American thinks, geographically, in terms of industrial achievement. For 


It is no wonder, then, that the shoe merchant upon hearing or seeing “‘Rochester”’ pictures only 
factory after factory turning out many thousands of pairs daily of women’s, misses’, children’s 


and infants’ footwear of world-wide reputation. 


Genial and enthusiastic ‘‘Men of the Road” have, perhaps, in singing of the praises of Rochester, 
neglected to spread the glad tidings that the “Flower City” which spans the Genesee River as it 
flows within our borders into Lake Ontario, is rapidly assuming her position as one of America’s 


foremost summer cities. 


The hundreds upon hundreds of shoe merchants who semi-annually come to Rochester to purchase 
their stocks of footwear probably have yet to learn that this city by the lake has more acres of 
parks, per capita, than any other city in America. 


These same merchants who have hurriedly come and gone perhaps have never taken the time nor 
the opportunity to visit the beauty spots of the Home of Good Shoemaking—to sail up and down 
Irondequoit Bay where one encounters on every hand the traditions of the Iroquois and the tales 


of the French pioneers. 


Many who attended the Rochester Shoe Style Show last July will undoubtedly look back with 
extreme pleasure to that memorable Moonlight Sail up Lake Ontario—or, perhaps, a trip by 
launch or canoe up the winding and picturesque Genesee—or a bathing or fishing excursion to 
Long Pond or one of the numerous beaches—or a trip through magnificent parks along superb 
boulevards. They will remember the spirit of good will and welcome on the part of the citizens 


of Rochester. 


Plan your vacation now— 


COME TO ROCHESTER! 








Rochester Shoe Style Show-—-July 5th to 10th---Powers Hotel 
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ACE CALF 


a 


HE texture of Ace Calf immedi- 
ately tells you its quality is the 
highest. 














And that quality is automatically im- 
parted to shoes which are made of | Maintains 


Ace Calf. ; | | A 





Ace Calf is not made just like any 
other calf leather. We have our own | Standard 
particular tannage, which gives it the | Reputation 
fine, closely knit texture for which it is 
famous. It takes and retains a high 
polish. 





Have your next order made of Ace Calf 
and let it prove its better qualities. 

















J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 
LYNN, MASS., U.S. A. BOSTON, MASS., U.S. A. 
NEW YORK OFFICE—154 Nassau St. 

CABLE ADDRESS ... “TENRAB” 
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IN one of our recent shop bulletins— 
they’re placed conspicuously in our fac- 
tory and renewed each week—we said. 

wm * wm 
‘‘Harmony between executives and employees 
produces results.”’ 


m* * x 
Harmony is simply another word for thorough 
understanding. 

* * am 


We wish to maintain this same thorough under- 
standing between you—our customers and poten- 
tial customers—and our shoemaking organiza- 
tion. If we do so results will be generous and 


certain. _ 2 “ o 


In direct proportion to your confidence in us will 
be our sales to you and the resales and satisfaction 


you accrue. “ y “ 


We will establish this harmony through the production 
and sale to you of shoes of value—shoes that you can offer 
your customers with the knowledge that no reasonable or 
just complaint, no come-back, will ensue. 
* ad a 

Our trademark—which you will note above—is placed on 
every carton of shoes we sell. It is, in its way, a pledge 
of the goodness of the shoes within the carton. 


* * * 
May we ask you to note it carefully? 
* a * 


Cordially 


a 











The Harrisburg Shoe Mfg. Co. 


of Harrisburg, Pa. 
WOMEN'S SHOES MISSZS SHOES CHILDRENS SHOES 
OF VALUE 
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Scherer 
Colors 


HAVANA BROWN No. 10 
LIGHT BROWN No. 8 
BEAUTY BROWN No. 5 

CHAMPAGNE No. 18 
TERRA COTTA No. 3 
BRONZE No. 34 
WINE No. 6 

MIDNIGHT BLUE No. 14 
BELGIAN BLUE No. 21 


\/ 





ee 





choror’s 


© Kid 


‘MAKES BETTER. SHOES STILL’ BETTER 


[N ordering shoes nowadays leather 
selection should be a more than 
ever important consideration. 


Select Scherer’s Kid for your fine 
shoes and it will give your customers 
at a glance a convincing assurance 
of quality. 


The care and experience of many 
years makes Scherer’s Kid what it 
is—the utmost in fine colored kid 


leather. 


OSCAR SCHERER & BRO ite 


29 SPRUCE ST N.Y. 


FACTORY NEWARK N.J. 
OR/G/INATORS OF AND LEADERS 1N FANCY COLORED KiD 
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Chrome Patent Leather Two-Eyelet Tie, Leather 
Quarter, Lined as Illustrated Above 


1156—Size 214%4-7, C and D 
1479—Size 1144-2, C and D 


Black Kid Lace Oxford, 10-8 Heel 
$4.25 1154—Size 24-6.. : ce 


Brown Kid Lace Oxford, 10-8 Heel 


1155—Size 24-6. ; er 
Patent Leather Mary Jane, Battie t Welt Black Calf € Mary Jane, eee Welt 
1902—Size 814-11, Broad Toe, aes Heel. . a 


1901—Size 814-11, Broad Toe, some © Heel.... $2.95 
1576—Size 1114-2, English Toe..... ee oa 1577—Size 1114-2, English Toe.. 


Chrome Patent Leather Pump, Plain 
1157—Size 2144-7, C and D 


. $4.25 


. $4.75 


Black Calf Lace Oxford, Goodyear Welt 


1904—Size 8%-11, Broad Toe, edneedt Hed........... $8.48 
1579—Size 1114-2, English Me ss sc. ikea s ony 


Patent Leather Instep Strap Pump 
. $2.50 


600—Size 814-11, Broad Toe. é' ike 
601—Size 1144-2, English Toe...0.................. 2.75 
482—Size 11%-2, Broad Toe. Whe, as acre nap bd tanec ocak 
602—Size 214-7 , English Toe.. 2. 8.88 


Mahogany Side Leather Lace Oxford 
1478—Size 1114-2, English Toe.. : .. $2.75 


Patent Leather Instep sa eons 


1801—Size 84%-11, Broad Toe....... ... $2.00 
LN 


1476—Size 1114-2, Broad Toe. 


HENRY KLEINE & CO. 


2% 10 Days—Net 30 Days 


208 to 214 West Lake Street CHICAGO 
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COMPANIONS. 


The Felt Slippers of Comfort and Style 


make their first public appearance 
and bid for popularity 


Produced from the finest of felt materials by expert workmen over 
lasts that have been specially built for comfort and style, these felt 
and novelty slippers carry an appeal which the trade and their cus- 
tomers wil] find hard to resist. 


Every style that is in vogue, with just an added touch of distinction, 
will be found in our line. In addition many new creations of attrac- 
tive combinations and solid effects are being shown by us. 


Here is the one big opportunity for merchants to get acquainted with 
the line that will give them quick action on both sales and profits. 
Their jobbers will feature “Companions” within a very short time. 


To those jobbers who have not as yet placed their 
orders for ‘‘Companions’’ we offer them this pleas- 
ing line of Felt and Novelty Slippers at very at- 
tractive prices and assure them prompt delivery 
on all orders. 


Write or Wire at Once for 
Samples and Quotations 





REPUBLIC FELT SHOE CORPORATION 


899 Kent Avenue 
BROOKLYN, N. Y. 
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1875 ill 1920 
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FORTY-FIVE YEARS OF SHOEMAKING 


In 1875 W. H. Weimer, Sr., laid the foundation of our present day 
business. Though conditions have changed and many contingencies 
have arisen, the business methods of the 3 W's are unchanged— 
honest, straightforward dealing with those who buy 3 W's Lenox 
Shoes for children. 


OTT eH TIM eM emi ll 


Svanieaissidamaemamiii eam 








We have many 
friends in the retail 
shoe business and 
we shall always en- 
deavor to offer true 
values in the form of 
business - building 
shoes. 


Patent Leather Mar 
Tan Vici, Tip Oxford, Lenox Last (new) 6100—111%4 to 2, D and 
6101—8% to 11, DandE 
6330—1114 to 2, Dand E . $3.25 6102—5 to 8, D and 


6331—8% to 11. Dand E . 3.00 (pet 
6332—5 to 8, D and E 2.60 7050—3 to 8. D and E 
7051—1 to 5. Dand E 























“DIX™ 


EZEAZ WELT 
A Woman's English Oxford, 

Rubber Heel, that is in the 
correct last and is dressy 
No. 4768 is the Brown Kid 
No.4769 is the Black Kid 

Sizes 24-8 
Widths C, D and E 


$4.35 








OUTS eLenimniniiienniiiiiiiitsl 


Women's Theo ties, stage last, full Louis heel, turn, 24 





OHM OOOO 


OH 


THOU 


4581—Patent chrome 


4582—Black suede . CUTUEATATNE CTE 
4580—Dull kid | 








Weimer, Wright & Watkin Co. 


Manufacturers 


STOCK DEPARTMENT 


New York 
35 So. Second Street Bush Terminal Sales Building, 42nd and Broadway 
We will exhibit at the Philadelphia Footwear Style Show, July 19-20th. 


Philadelphia, Pa. 
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IN STOCK NOW 


All styles carried unbranded. Will ship branded ‘‘Crawford” unless otherwise 
specified. Simply place letter ‘‘U" after number if you want them unbranded. 


Price $9.25 


B647—Cherry Calf 
Brogue Oxford. 
Tremont Last. 
Widths 0-1-2-3-4. 
Code—Classic. 


Price $8.90 


B646—Cherry Calf 
Brogue Oxford. 
Preferred Last. 

(New French Last.) 
Widths 0-1-2-3-4. 
Code—Crown. 


Here are two Medium Weight Brogue Oxfords, especially designed to meet the present demands of 
the younger class of trade. These snappy styles will build business for you. Write up your order 
and mail it today. Sample pairs sent from stock, charges prepaid, on request. 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 


BOSTO ATLANTA—238 Peach 
NEW YORK—127 Duane Street BROCKTON, MASS. DETROIT—461 Book Building 
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‘Important Announcement 


Confidence is esséntial to success, and 
some shoe retailers just now are greatly 
in need of it. 


This is due principally to exaggerated re- 
ports of market conditions and vicious 
propaganda. Bear in mind that retail 
distribution of shoes in May was the 
greatest this country has ever known. 


Full factory output every week will be 
necessary to enable manufacturers to de- 
liver promptly the shoes required for 
normal selling during the balance of the 
year. 


Increased factory costs and higher over- 
head expense per pair are evils of spas- 
modic production. 


Many of our good friends are far away and 
are in doubt as to what they should do. We 
therefore announce for the protection of 
all of our customers that if we are able 
to make any price adjustment on our 
shoes that all will share in the benefit 
whether the orders were placed early or 
late—our Fall orders will be billed at our 
prevailing price when deliveries are made. 


At this time permit us to remind you 
that our prices throughout the past year 
have been considerably lower than those 
of other makers in our grade. 


Vretsanitastatuny 
HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 


Washington Avenue, 10th to 11th St. 
PHILADELPHIA’ 


New York Offices London Office 
. M. Gerson Bolton-Page Co., Ltd. 
Marbridge Building 125-126 Finsbury Pavement 
34th St. and Broadway House, London 
Chicago Office 
Duncan Bros., Great Northern Bldg. 


















































' Style No. 22 
White Saratoga Cloth 
(Looks Like Kid) 


Turn sole Tiffany tie, 2 1-4 
covered wood LXV heel, 860 
last, medium length vamp, 
smart silk ribbon bow. 


re 


All Stock Shoes Sold Net Thirty Days 


The following schedule of sizes and widths carried in Stock 


AAA, 41% to 8 
AA, 3% to 8 














Style 26 
Chippendale Brown Kid 
Lustrous and Dark 


Circular vamp whole quarter 
lace oxford, blind eyelets, 
straight tip, 905 last, 1 7-8 Cu- 
ban leather heel, light welted 
sole closely trimmed. Price, 


$9.75 


Style No. 7 
Nut Brown Russia Calf 


Rich dark shade, welted sole, 
890 last, 1 3-8 leather heel, 
imitation wing tip and back 
foxing, attractively perforated 
vamps and quarters. 


Eee eh 


A, 3 
B, C and D, 2% to 8 


IN STOCK 
Ready to 
Ship 
NOW 


Style No. 19 
Sports Oxford 
White Oregon Cloth 


White ivory sole and 1 3-8 genu- 
ine ivory leather heel, 890 last, 
welted sole, wing tip. 

The spaced stitching on tips, 
vamps and quarters add smart- 
ness to this attractive Summer 


shoe. 
Ss 


re 





We Will 
EXHIBIT 


at the 
Palindtette Style 
Show 
to 8 Bellevue Stratford 
July 19th and 20th, 
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Give Your Trade What They Want | 


Here are two timely styles in white footwear which 
are in demand right now. They were built to give 
you approved styles which will sell! 


IN-STOCK 


NO. 7305 Le ~=nO. 9314 


WHITE BUCK BROGUE, MILITARY WHITE OSTEND CLOTH OXFORD, 
HEEL—WING TIP, SPORT MODEL— MILITARY HEEL—WIDTHS: A 
WIDTHS: A TOD, TO D, ‘ 


$6.75 $4.50 
NO. 7314 


SAME AS NO. 9314 IN WHITE BUCK— 
MILITARY HEEL—WIDTHS: A TO D, 


$6.25 


Your trade must be satisfied or they will not buy 
again. 

Send for circular illustrating H & T In-Stock styles 
—they satisfy! 


HUGHES & TANSEY, Ine. 


Sales Office and Stock Rooms 
128 SUMMER STREET, BOSTON 9, MASS. 
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A 
MARVEL 
FOR 
FITTING 
QUALITY 











This shoe is made over our new English last which we have named the “Lake 
Shore.” It meets every fitting requirement perfectly. Many a stout man can 
wear this shoe comfortably. On the young man’s feet it creates the feeling that 
at last he’s found the last. Made of a smooth glovey leather that feels good and 


looks the same. 
ON THE FLOOR 


STOCK NUMBER 822—LAKE SHORE LAST, 
Havana Brown Kid Bal., Pearl Leather Facings 
and Trimmings, Neatly Fitted. Felt Lined 
Tongues, High Quality Oak Buffed In-soles, 
Extra Quality No. 1 Fully Primed Out-soles, 
Leather Counters, Channel Welt, ‘‘Goodyear”’ 
Wingfoot Rubber Half Heels, Widths AA to D. 


PRICE $9.85 LESS DISCOUNT 


Write for Salesman 


J.W.CARTER CHICAGO CO. 


Specialty Manufacturers of Men’s Welt Dress Shoes 


CHICAGO, ILL. 


SALESROOMS: 833 W. CHICAGO AVE. 
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50 OR MORE STYLES ALWAYS CARRIED /N STOCK CAN BE SHIPPE. 
HW BEACON OR SPEEDWELL TRADE MARK OR UNBRANDED. 








Is it an Oxford at a Price? 


We have it! 


DOVER LAST 
Price $5.50 


No. B 071 
Cordo Tan, Square Throat Oxford, 
Beacon Quality Rubber Heel. 
B and C, 6-11 D, 5-11 


AO TS ame A) 


°| 
K 
e 
| 
An 
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Is it Snap you want? Here it is! 





TREND LAST 
Price $7.10 


TH. [iA = Sw 


No. B 36 


Wine ‘Lotus Semi-Brogue Oxford, 
Genuine Wing Tip, Beacon Qual- 


ity Rubber Heel. 
A and B, 6-11 C and D, 5-11 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 














>. SM. i Cm 


— 


| Manchester 


18 South Wells St. 
New Hampshire 


Chicago, Ill. 
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BASED ON 
SINCERITY 


HE Plymouth adver- 

tising appearing in 

the Saturday Eve- 
ning Post is telling the 
public of the importance of selecting 
a shoe with the right rubber heel. 
It is based on a sincere belief by the 
makers of Plymouth Rubber Heels 
that their heel is correct —both in 
quality and design. 
You should have shoes with Plymouth Heels 
in stock. Specify them from your manu- 
facturer. 


PLYMOUTH RUBBER COMPANY 


Factories: Canton, Mass. 
General Sales Office: 50 State Street 
BOSTON, MASS. 
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PATENT 


CdIMNOUN 


THEO TIE 
made by 


Witherell & Dobbins Co. 
of 
“PATENT PARAMOUNT” 


The World’s Leading Patent Leather 


ATENT PARAMOUNT has ARAMOUNT Side Leather 
behind it the experience and is made in White Buck 
knowledge of more than twenty- and also Colored and Black 


five years. Boarded 


THAYER-FOSS COMPANY KA BOSTON, MASS. 
15 and 17 SOUTH STREET U.S.A. 
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OXFORDS 


IN STOCK 


Stock No. 580—Brogue Last, . s 26 Brogue Oxford. AA,7 to 11; Stock No. 590—Corsair Last, Cherry Mae Calf Varsity Oxford. AA, 
Aand B,6tol1l; Cand D,5tol $9.50 7toll; AandB,6toll; Cand D,5to 38. 75 


Stock No. 587—Same as peer Gallun’s No. 4 Norwegian with Raw- Stock No. 690—Same as above in a Cordovan on mane, setts 
$9.75 


hide doubler 


Stock No. 679—Regent Last, Brown Cordovan Varsity Oxford, Win Stock No. 591—Winchester Last, Cherry ie Calf Varsity Oni’, 
Tip. AA,7toll; AandB,6toll; Cand D,5tol $10.50 AA,7 toll; Aand B,6to11; Cand D,5to1 


Stock No. 693—Brown Cordovan Brogue ase Rawhide doubler. 


$10.78 


Men’s Fine Oxfords 
Ready to Ship from Stock 


THE DALTON COMPANY, Inc. 


Makers of Men’s Fine Dress Shoes 
BROCKTON, MASS. 


Boston New York Chicago Stock No. 594—Winchester Last, Cherry Tan Cos Varsity Oxford 
183 Eesex Street 651 Marbridge Bidg. 1415 Great Northern Bldg. WingTip. AAandA,7toll; B,C,6toll; D,5tol $9.25 
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The Regal Whitebuck 
MINEOLA 


(In-Stock) 
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Smart and swagger—this new Regal 
sport shoe; carefully designed from 
a superior quality of buckskin— 
easy to clean and long wearing; 
gracefully perforated. tip; white 
leather sole and 134-inch Cuban 
heel—an exceptionally attractive 
ensemble. 


Stock No. Code Word 


9222 “White” | 
. Fomnred tee Gitte post 
Price, $7.50 pry howe 
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THE REGAL STYLE APPEAL 


ie =i. Shoes give style that is accepted as standard the world over. 
Style that is supported by fine leathers, careful craftsmanship, assured 


quality and positive value. 
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The Regal Salesmen are now on the road. They will be glad to 
explain the Regal Agency Plan to progressive shoe retailers. It 
will pay you to know the details. 
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The Regal 


PALL MALL 
(In-Stock) 
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The ideal Summer shoe for the man 
who prefers a cool black oxford. 
Developed in King Calf Leather; 
12 Square Sole; 8-8 Rubber Heel 
and invisible Eyelets. A remark- 
pes comfortable, conservatively 
styled shoe on the Pall Mall Eng- 
lish last. 


Stock No. Code Word 


1295 “Pearson” 


Price, $7.75 
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THE REGAL SHOE COMPANY 
268 SUMMER STREET 
BOSTON - - MASS. 
ales ms Sales Rooms Sales Rooms 
Cor. wae : aeehet Sts., 1369 Beoedway, 209. South State St., 


i i Ill. 
San Francisco, Cal. New York City Chicago, 
910-912 Pacific Bldg. (at 37th St.) 1512 Republic Bldg. 
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OFFICIALLY ORGANIZED, 
Conducted and Endorsed. 


AN ANNUAL EVENT 
of the highest im- 
portance to merchants 
and others, who are 
cordially invited to 
attend. 


Nar 


MECHANICS BLDG. 
BOSTON 
JULY 20-24 


FOR INFORMATION 
on Hotels, Travel, Market 
Facilities and Exhibit Space, write 


CHESTER I. CAMPBELL, Mgr. 


NATIONAL SHOE AND LEATHER EXPOSITION 
and STYLE SHOW, Inc. 


5 Park Square, Boston, Mass. 











June 5, 1920 BOOT AND SHOE RECORDER 


HOWES BROS. CO: 


SOLE LEATHER == 


CAPACITY > : aes SELECTED 
Thirteen Tanneries; 2,000,000 SS Bae a in Heavy, Middle and Light 
pounds of hides per week. ——_ weight, Various Grades. 


bi ia, DISTRIBUTED 
TANNED . <5 OSC ais ' in Sides, Backs, Bends, Bellies, 


from Foreign and Domestic Shoulders and Heads. 


Green and Dry Hides. 
me WAREHOUSES AND 
ah, OFFICES 
HIDE PURCHASING BARN ST. LOUIS, 1221 Gratiot St. 
OFFICES \ CHICAGO, 229 West Lake St. 
Bucnet tiled: Aagenttine. CINCINNATI, 713 Main St. 
\ LEICESTER, ENGLAND 


New York City, 
Boston, Mass. 12 DeMontfort Chambers. 


Main Office and Warehouse 
321 Summer Street, Boston, Mass. 








CUT SOLE DEPT. 


Oak and Union Cut Soles of 
Uniform Quality, Cut and Sort- 
ed to Standards by Experts. 
Enlarged Capacity and Variety 
of Grades enable us to supply 
all demands. 


FINDERS DEPT. 


Oak, Union and Hemlock, 
TAPS, TOPLIFTS, STRIPS, 
BENDS and BLOCKS. Va- 
riety of selections to meet 
every requirement of the Shoe 
Repairing Trade. 


MANUFACTURERS TOPLIFT 
FACILITIES 
Large Capacity Prompt Service 
Extensive Range of Styles 


MANUFACTURING PLANTS 3 DISTRIBUTION OFFICES 
Cut Soles - 9% Wareham Street Cut Soles - - - 831 Summer Street 
Finders - - - - 321 Summer Street 


Finders - - 321 Summer Street BOSTON, MASS. 








BOSTON, 
MASS. 


NEW YORK, CHICAGO, CINCINNATI 
and ST. LOUIS 
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What Chance 
Have You? 


\ , JHAT chance have you against 


the retailer whose reserve 
stock of all sizes and styles is near at hand, 
within easy shipping distance of his store? 


Our nine point distributing system reduces 
transportation charges to a minimum, brings 
shoes to your door when you want them and 
backstops your stock so that frequent turn- 
overs are both possible and practicable. 


e + 7 
The Rice & Hutchins Companies 
Distributors of All America Shoes 
192 Duane Street, New York City 90 South Pryor Street, Atlanta, Ga. 
233 W. Monroe Street, Chicago, Ill. Joseph I. Meany & Company, Inc. 
1025 Washington Ave., St. Louis, Mo. 16 North Fifth St., Philadelphia, Pa. 
Cor. Third & Race Sts., Cincinnati, O. The Atlas Shoe Company, 


210 St. Clair Ave., N. W., Cleveland, O. 614 Atlantic Avenue, Boston, Mass. 
101 Hopkins Place, Baltimore, Md. 


Ri CE & HUTCHINS 


Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 











